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editorial 


‘TOO MUCH OF A GOOD THING 


| know most of the speculators are dead (or at least in hiding), 
but here’s a little story about that speculation thing. Y’see, a while 
back, | was a manager of a comic book store. | got the job 
because of my knowledge of comics (hey, | knew Hawkeye’s real 
name), as well as for my love of them. The job entailed ordering 
new issues, going through and repricing back issues, putting new 
releases out...heck, it was a dream come true. | was eating, 
breathing, and living comics. It was the best. 

And then | ruined it for myself. 

Y’see, | love comics. Always have, always will, but | screwed 
it up. | began to see a potential investment in bulk-buying, so | 
started buying massive amounts of particular issues. I’m not talk- 
ing about doubles—one to keep and one to read—l’m talking 
about hundreds and hundreds of the same book, all tightly 
packed and protected, guaranteed to make me millions. 

But they didn’t. 

What they did was turn me off to comic collecting. Me. The 
guy who had collected comics since he was knee-high to a Bun- 
sen burner! | had zillions of comics, could tell you what hap- 
pened in every issue of Marvel Two-in-One, could rattle off 
every Avenger who was ever an Avenger...then | lost the fever. 
It sucked. | still love Spider-Man, Cap, all the greats, but not 
with that same glassy-eyed wonder. By turning my fun, escapist 
hobby into a silly Ralph Kramden-ish scam, | took away the fun, 
and | regret it. Instead of searching dark alleyways for that 
back issue of Amazing Spider-Man | need, | now scan the new 
comics sent free from publishers, and toss ‘em into the recy- 
clable pile or whatever. 

So what became of my massive, awe-inspiring collection? 
With the exception of some boxes here and there, it’s all mostly 
gone. | gave away a whole mess of ‘em to friends, and after 
two moves, some just seemed to disappear. | don’t miss any of 
‘em, though. 

So what the hell does this have to do with anything? Simple. 
My advice to you, if you‘re a true comics fan and you find your- 
self buying two copies of the latest death/birth/new costume ish, 
is to stop. Buy the books that make you love comics, the ones that 
you can’t wait to read. And if you find yourself with an extra _ 
buck or three, pick up a new title, or maybe an old one you 
haven't tried in a while. If not, yourmay find yourself wondering 
why you bought any of them in the first place. 


Adiés, 


fGibe— 


Pat McCallum 
Editor-in-Chief 
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True Tales of the Guy Who Opens All the Letters 


| get to open about 2,000 letters a month from comic aficionados of all walks of life. So | get a pretty 
good read of what’s on the minds and in the hearts of comic fans on a monthly basis. It seems only 
fair that | try to share a little bit of that knowledge with you. So every month, I'll take a little space at 
the beginning of this column to give you the tone and timbre of the letters, and a little inside information 
to boot. Here’s this month’s snippets: 

¢ The Spider-Man controversy rages on. In Wizard #36’s Magic Words, we published a letter from 
a fan wondering why Spidey didn’t kill Carnage during the “Maximum Carnage” storyline to prevent 
him from harming others. | replied that, quite simply, Spider-Man was not a killer. The floodgates 
opened and the debate started. Since then, we have received literally hundreds of letters, many of 
them having seen print in these pages, debating the pros and cons of Spider-Man killing Carnage. The 
early returns were slightly in favor of Spidey dusting Carnage, but as of late, the overwhelming major- 
ity have said that Spidey did the right thing in choosing not to kill Carnage. Apparently, fans don’t want 
to see Spidey go the grim-‘n’-gritty route. Thank goodness. 

¢ Envelopes from foreign countries have a better texture than envelopes from the U.S. They've 
almost got a “silky” feel to them. Really! No kidding! Feel one today! 

Now on to the letters. We lead off a little bit differently this month, with a letter addressed to and 
answered by our publisher, Gareb Shamus: 


Hey, Mr. Shamus, 

Do you really smell like cheese? | won- 
der, because that McLauchlin person is 
always saying that you do and he’s 
always making fun of you because of it. 
If it came right down to it, could you beat 
the crap out of him? 

Rafael Lindenbaum 


Moose Jaw, 
Sask., Canada 


Gareb’s response: “I have tried to beat the crap 


out of Jim a few times, but he’s a really squirmy 
character and keeps slipping away. One day I'll 
really show that slimy cheeseball who’s the boss 
around here. 

“As for your comment on if! smell like cheese, 
just whose side are you on here? I'll come over to 
your house and beat the crap out of you. And I'll 
let all your friends watch.” 


Huh. So he thinks. Sounds like a man overcom- 
pensating for some sort of inadequacy from where 
I sit. And for the record, Gareb does smell like 
cheese, but it’s really not too bad. It’s kind of a mild 
provolone smell. 


Dear Wizard, 

| just finished reading the letters page 
in Wizard #39 and | had to respond to 
your request for female readers to send in 
their opinions on comics. l've been mean- 
ing to write letters to this-or-that comic 
book for some time now, but haven't had 
the time. Now here’s my chance to hit all 
comics at once! 

First, my demographics: | am 36 years 
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old, college-educated, and a mother of 
three. | do not read Harlequin romances, 
or anything remotely resembling them. | 
was weaned on Edgar Allan Poe and 
Robert Heinlein, thank you very much. | 
am nota “nerd,” unless being slim, attrac- 
tive, and a comic book reader with a 
high IQ makes one a nerd. If so, then up 
with nerds! The only TV shows | watch 
on a regular basis are Star Trek (both cur- 
rent varieties) and The Simpsons. 

Next, my taste in comics: | collect 
everything that Valiant, Warp Graphics, 
and, until now, Defiant put out, plus a 
few other titles. | suppose that Valiant 
would be my favorite, because of the 
intriguing storylines that make sense and 
don’t insult the readers’ intelligence (given 
that we are talking about comics here). 
Also, the characters, while muscular, are 
realistically drawn. Warp’s Elfquest titles 
are a close second, because of the inter- 
esting world they live in and the interest: 
ing characters portrayed. 

| also read all of the Milestone titles— 
| love both the story and the artwork. | 
like Blood Syndicate the best, because 
all of the characters are carefully por- 
trayed as real, believable people. You 
find yourself caring about them! In the 
remainder of the DC Universe, | read all 
the Superman titles, Books of Magic (Oh, 
how | love it!), Moonshadow, and have 
just started collecting Green Arrow and 
Demon. | also thoroughly enjoyed Scar- 
lett, and was extremely disappointed to 
see it go. It kind of reminded me of an 
Anne Rice novel with a Valley Girl twist! 

As far as “hunky guys in skimpy cos- 
tumes” goes, | agree with the Elfquest phi- 
losophy: a little nudity, tastefully done, is 
just fine. (And yes, | allow my daugbh- 
ters—ages 8 and 12—to read Elfquest 
and other comic books. Heck, | don’t just 
allow them, | encourage them!) 

What | do not like are comics which 
portray teams of muscle-bound “heroes” 
with little more than stereotypical excla- 
mations and snide remarks passing for 
“dialogue” during pages and pages of 
fight scenes. They strike me as nothing 
more than a bunch of football jocks with 
guns all patting each other on the back 
for doing a great job. The women in these 
comics are primarily bimbos (my defini- 
tion being: all hormones, no brains), regard- 
less of how many weapons they carry. | no 
longer buy most Image titles, although 


Wont fo get in touch with your fellow comic fans? Or want them to touch you? 
Send your name, address, age, gender, and three favorite tiles to Pen Pals, c/o 
Wizard Press, at Magic Words’s address on page 16. Hey, make a friend! 


Cyberforce and Gen!3 are a litle better on 
characterization. | really liked WildStar, 
and especially Shaman’s Tears, because 
of the intriguing new worlds they created. 
| was overjoyed to hear that Shaman’s 
Tears is finally being published again! 
| hope this letter is what you are look- 
ing for. Perhaps, after you have been inun- 
dated with letters from female readers, as 
I'm sure you will, you can assemble the 
data into a survey format so we can all see 
how we compare with the rest of comic 
readers, and so can the publishers! 
Julia Peterson 
Imperial Beach, CA 
OK, broad (no pun intended) generalization time: 
According to our surveys, our readership is (get 
this!) about 95% male. Accordingly, about 95% 
of our letters come from males. But when letters 
do come in from females, almost invariably, their 
letters are very storyline-oriented. And almost 
invariably, they always mention that they really dig 
Warp and Milestone titles. Does this tell other 
comic publishers anything about how they can 
increase female readership? Anyone listening? 


Dear Wizard, 

My husband recently had his 34th 
birthday. He’s a big comic collector and 
one of his favorite characters is Wolver- 
ine. | decided to make him a cake in 
Wolverine’s likeness. | had to use a pan 
that was Superman’s body, and then | 
adapted a Batman face to get the long 
ears. We know it's not really “art” but 
we thought you might like to see it. 

My husband really enjoys your mag- 
azine and has spoken positively about it 
on his public access show The Comic Col- 
lection which he co-hosts with his friend, 
Bill Roberge. 

Keep up the good work! 

Laurie Shepard 

Concord, NH 

Looks yummy! Next year, invite us, huh? We 
promise we'll bring a present and we won't drink 


Leroy Chiam 
Age: 12 Sex: Male 
No. 55 Jalan Setiabakti 


Kuala Lampur, Malaysia 
en Likes: Image titles, 
=) Amazing Spider-Man, 
2099 titles 


Malcolm M. Buzén 

Age: 25 Sex: Male 

25 Brighton Court 

Daly City, CA 94015-2848 
Likes: WildC.A.T.s, 
Legends of the Dark 
Knight, JB’s Next Men 


all the Hawaiian Punch. But where does one pick 
up a Superman cake pan in the first place? They 
got those at Crate & Barrel? 


Dear Wizard, 

The “What a Long Strange Trip” arti- 
cle in Wizard #38 piqued my interest in 
Tim Truman’s work, so | purchased his 
Scout #1-#3 and enjoyed them 
immensely. | was wondering if there is a 
collection of Scout comics in a trade 
paperback, or other Truman work like 
Jonah Hex. 

Pablo Rivera 

San Gabriel, CA 

Eclipse Books published two volumes of Tim Tru- 

man’s Scout in trade paperback form. The first, 

simply entitled Scout, collects issues #1-#7, 

while the second, Four Monsters, collects issues 

#8-#16. Jonah Hex: Two Gun Mojo is presently 

available as a collected edition from DC, and the 

current Hex story, Riders of the Worm and Such, 
will probably be collected as well. 

According to a close acquaintance of Tru- 
man’s, the creator is looking to restart the Scout 
title as soon as he lines up a publisher. Said 
publisher just might start with a big “I.” 


Dear Wizard, 

Hate to tell you this guys, but you're 
gonna have to print a retraction. In the side- 
bar to Cut and Print in Wizard #39 (’Voy- 
age of No Return”), you state that “...we 
were introduced to the Marquis,” and con- 
tinue fo use the word “Marquis” throughout 
the entire article. The name of the resis- 
tance group referred to should be “Maquis.” 
A “marquis” is a French nobleman, and 
not a part of the Star Trek universe. 

Elizabeth Cullum 

Dallas, TX 

OK, OK—so we blew it. Knowing full well that hell 
hath no fury like a Trekkie scorned, we humbly 
apologize for the oversight, even though we'd like 
to blame it all on those sneaky French noblemen. 


Dear Wizard, 

What's the deal with these “stick-up- 
the-butt” people who write in whinin’ 
about crap like how a Wizard staffer is 
evil for suggesting somebody spend $100 
on comics that someone else doesn’t 
approve of? And other people complain 
about comics because they don’t like what 
happens in them! Hey, everybody— 
**News Flash* *—1this is fantasy! These 
things do not really happen! They’re just 
comics! If something happens that you 


Aaron Renaud 

Age: 20 Sex: Male 

224 Hembree Park Terrace 
Roswell, GA 30076 


Corey McGuire 
Age: 10 Sex: Male 
Rt. 4, Box 310 
Marshall, TX 75670 


Likes: Uncanny X-Men, Likes: Spawn, Wolverine, 
X-Men, Amaz. Spider-Man | The Maxx 


Wolverine ™ & © Marvel Entertainment Group 
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don’t like in your favorite comic, do us 
all a favor and just live with it! 

Whew! | don’t mean to offend any- 
body with this letter and I'm sorry if | did, 
but you people have got to wake up and 
smell the reality. Read comics for a little 
escapism. That's what they're all about. 

Rich Marquis 
Bellefontaine, OH 
Thanks for being the voice of reason, Rich. But 
what’s up with your last name? Are you one of 
those dastardly French noblemen who are going 
around screwing up all our Star Trek references? 
And how about Bellefontaine? That sounds French 
to me. Methinks you can’t be trusted. 


Wizard Magic Words, 
| bought Donna Matrix #1 from Digital 
Comics and thought §¢ 
it was quite good. | ga 
liked both the art [j75) RWEMAAM BREA’ | 
and story and felt it fi 
would really go 
over well. But what: 
ever happened to 
Donna Matrix #22 
Will we ever see 
this Mike Saenz cre- 
ation again? 


RT VSP LEASE PRS ESTATE 


M.V. Casey 
Spring, TX 


Not anytime in the near future. Mike Saenz and 
Digital’s parent company, Reactor Inc., are cur- 
rently busy with a variety of animation and CD- 
ROM projects. A spokesperson said that more 
Donna Matrix comics are a-comin’ but no release 
date has been set yet. 


Hey Jim, 
How did Nick Fury lose his eye? 

A. Clark 
Prince George, 
B.C., Canada 
In a World War Il battle, Sgt. Nick Fury caught, 
in his bare hands, a live grenade that was 
thrown at him (now that’s a man!). He threw it 
back at the German soldier who had originally 
tossed it, but the grenade exploded just as Fury 


released it. Fury took a piece of shrapnel in the 
DONNA MATRIX ™ & © Reactor Inc. Sgt Fury ™ & © Marvel Entertainment Group. 


The 


Comic Book 


Around! 


: s 
oo \ ¥ 
¢ ¥ 
\) 
| | | yet ig 
e s 
' 1 1 ye 0 
ousands Of co ) ave discovered O Ollecto O e late 
Q DOO enio O are. Both DOS & do ersio ome one bo 
ome oO e grea e ed e ae: b e e) O ocatio 
O o anced Repo P one up foday and lake Control of Yo ollectio 
‘ 1 1 1 Vara 
e Lo ollecior come a compiete Ggatapase o 
O DOO O er Aqge-Prese O qe e 
pe q e aracter appearances, orig 
OSSOVE e D e or ove O00 


The 


eye. After fighting his way back from behind 
enemy lines, Fury finally made it back to friendly 
territory. He could have undergone an emer- 
gency operation to repair the damage to his 
eye, but such an operation would have kept him 
out of battle for a full year. The thought of the 
advances that those goose-steppin’, lager- 
slurpers might have made against a Fury-less 
army was too much for Fury to stand. He refused 
the operation so that he could keep fighting. 
His vision gradually deteriorated to the point 
where the eye was useless. 

These events were first relayed in the clas- 
sic Sgt. Fury and His Howling Commandos #27, 


Comic Book 


‘Around! 


published in 1963. 


Dear Wizard, 
| would like to know which dates 
Superman, Batman, Spider-Man, and 
Venom first appeared in comics. 
Carlos Perez 
San Diego, CA 
Supes first appeared in Action Comics #1, pub- 
lished in June of 1938. Bats originally popped 
up in Detective Comics #27, May, 1939. Spidey 
first spun a web in Amazing Fantasy #15, August, 
1962, and Venom first appeared in Amazing Spi- 
der-Man #298, March, 1988. 
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Wizard! 
How many of our years are there in a 
comic book year? 


William MicLane 
North Little Rock, AR 


That’s a tougher one to figure out than the ol’ 
dog years thing. The only real answer is that 
there is no real answer. All we can say is that 
time flows differently in comics, and there is no 
formula available that can make a translation 
to real time. 

The big problem? The cliffhanger endings 
we love so much. When the Abomination is 
winding up to smack the Hulk on the last page 
of an Incredible Hulk comic, we have to wait 
30 days in real time to see the punch next issue, 
but in “comic time” only a fraction of a second 
has passed. 


Dear Wizard, 

Today | decided to look through my 
Doomsday: Death of Superman trading 
cards for no particular reason and | 
noticed something | hadn’t before. On 
the “Funeral for a Friend” cards, which 
were exact duplicates of the covers of 
the comic books, they took Batman and 
Robin out of the picture and replaced 
them with Captain Marvel and some 
green guy. | don’t know why in the heck 
they did this, but if you could tell me why, 
I'd really like to know. 

Kenny Skinner 
Westland, MI 
SkyBox International, the company that pub- 
lished these cards in 1992, had the rights to 
all DC characters except the Batman and 
Swamp Thing families at the time. The DC 
trading card license did not include Batman 
or Swamp Thing characters, due to the fact 
that they were farmed out separately because 
of their movie and TV projects. But accord- 
ing to SkyBox guru George White, “That 
license has since been unified and SkyBox 
now has the rights to all DC characters for 
comic trading cards.” 


Dear Wizard, 

My question isn’t really important. But 
while I’m here | might as well ask it. 

Anyway, | was reading Wizard #40 
and | thought it was funny as all hell, 
especially because you used the word 
“ass” at least three times. That gets me 
to my question: How many times are you 
allowed to use the word “ass” in any 
one magazine? 

By the way, if you don’t answer my 
question, I'll come down there and kick 


Karen Sheets 

Age: 19 Sex: Female 
8565 Ramort Dr. 
Baltimore, MD 21236 


Will Murphy 

Age: 10 Sex: Male 

117 Spring Gate Drive 
Chesterfield, MO 63017 


Age: 16 Sex: Male 
15814 Rio Dell Dr. 
Houston, TX 77083 


Likes: WildC.A.T.s, 
Wolverine, Pitt 


Likes: Spawn, 
Bloodshot, Deathblaw 


Likes: Silver Sable, 
She-Hulk 


Vompirella ™ & © Harris Publications Inc. Skin™ & © Marvel Entertainment Group. 


12 Whiend #45 


Gary “The Guile” Collette 


all your asses. 
Josh Lutz 
Fleetwood, PA 
Oooh, a tough guy, huh? 

Actually, due to the fact that we are dis- 
tributed internationally, we are bound by a bizarre 
Canadian law that requires us to use the word 
“ass” at least three times in any given issue. If 
we do not fulfill this ass requirement, Wizard is 
not allowed across the Canadian border and we 
don’t get to see The Kids in the Hall on TV in the 
U.S. anymore. 


Dear Wizard, 

Even though you guys are experts on 
all comicdom and stuff, it seems you have 
made a very big mistake in the produce 
department. In Wizard #40, on page 46, 
you say “All those friggin’ Ultraverse comics 
where the king of huge orange vegeta- 
bles made an appearance,” in reference 
to the character Lord Pumpkin. You stated 
that the pumpkin was a vegetable, when 
it is a fruit. As we all know, vegetables 
don’t have seeds, but all fruits do. Pump- 
kins have seeds, therefore they are fruits. 

| remain, your expert on fruits 
and vegetables, 


Mike Edrington 
Council Bluffs, IA 


Count on lowa to get these farming questions right. 
According to our Webster’s Ninth New Col- 
legiate Dictionary, a fruit is the edible repro- 
ductive body of a seed plant, while a.vegetable 
is an edible root, stem, or other portion of a plant. 
What we recognize as a “pumpkin” is indeed the 
ovary of the pumpkin plant, thus a pumpkin is a 
fruit and you are correct. 
Geez. This is a tough month for mistakes. 


* 


Dear Wizard, 
In Wizard #40, in the costume contest 


Steven DeBose 
Age: 13 Sex: Male 
3904 Alexandria Dr. 
Austin, TX 78749 


Chad Carroll 

Age: 12 Sex: Male 
12784 Middlefork Rd. 
Amanda, OH 43102 


Terri Low 


Likes: X-Men, The 
Incredible Hulk, Spawn 


Likes: All X-titles, 


New Warriors, Batman | Spawn 


Age: 17 Sex: Female 
115 Marcy Place, Apt. #2-F 
Bronx, NY 10452 


Likes: Morbius, Lobo, 


section, one of the winners was a girl 
named Paula from Indianapolis, IN. | have 
a message for her. 

Paula, if you're reading this, please 
write and send your address, phone 
number, and some pictures to me. Send 
them to: 

Billy Hodges 

205 North Cedar St. 

Gleason, TN 38229 

Print this letter! I’m serious! 

Billy Hodges 

Gleason, TN 
For those of you who may have missed it, Wiz- 
ard #40 contained photos of the winners of our 
annual Halloween costume contest. One of our 
winners was Paula, an attractive young lady 
wearing a very realistic-looking Vampirella cos- 
tume. Believe it or not (you'll probably believe 
it), we’ve received many letters of this type 
regarding Paula. 

This letter kind of typifies the responses we 
got to Paula. Maybe Billy will get a letter. Maybe 
not. The rest of you who wrote letters of this ilk 
can rest assured—we’ve kept your names and 
addresses and we'll be mailing out your cold 
showers sometime next week. 


THE WAY 
YOU SPELL, 
PROBABLY. 


THAT 
ILLUSION. 


Dear Wizard, 

Want to see a subliminal message? 
Good, thought so. Grab a copy of Gen- 
eration X #3. Now flip to the part near 
the end where Skin is trying to convince 
Husk to play Scrabble. You will see a 
scrabble board with many letter tiles on 
it. Turn the entire comic upside down. 
Now look at the bottom right hand cor- 
ner of the scrabble board from the 
upside-down angle. There you will find 
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Likes: Superman, 
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your subliminal message. 
Mike Lavoie 
Old Lyme, CT 
There are three letters that spell out “s-e-x.” 
Whoopie-ding. 


Dear Wizard, 

After reading some of the DC/Mar- 
vel crossover battles (which were really 
cool) in Wizard #39, | had an idea. What, 
if Marvel and DC merged and their his- 
tories were combined? Some neat things 
could happen. For example: 

¢ Galactus destroys Krypton. Super- 
man and the Justice League are the first 
to confront him on Earth. Later, Galactus 
is judged by the Spectre for all of the 
death he has caused. 

e Aquaman finds Captain America in 
the block of ice. After being revived, he 


joins the Justice League. Batman, in turn,’ 


joins the Avengers. 

 Deathstroke takes a contract on the 
X-Men, but loses his right eye in a battle 
with Wolverine. He puts Terra, who is 
now born with her powers, into the New 
Mutants as a spy. 

Why not have a contest to see who 
can come up with the best Marvel and 
DC merged history suggestion? 

Mike Miller 

Orlando, FL 
Hey, that sounds neat! No, it’s not a contest, but 
we'd like to see some more ideas along these 
lines. Send ’em in to Magic Words, and we’ll 
print a few for everyone to see. Who knows? 
Maybe if we come up with something really cool, 
it might inspire Marvel and DC to do a What 
/f?/"Elseworlds” crossover. 


Dear Magic Words, 

If the Green Goblin held Mary Jane in 
front of him and Spider-Man accidentally 
webbed Mary Jane, don’t you think it 
would suck just a little? | mean, she’d get 
major webbing all over her body except 
for her head. 

Ben Smith 

Fargo, ND 
Yeah, come to think of it, that would suck just a lit- 
tle bit. 


Hey You Wizards, 

I'm in hell...otherwise known as the 
Marine Corps boot camp. But that’s OK, 
because one of the docs in medical here 
got me a copy of Wizard #41 and that's 
what's been keeping me going! It’s illegal 
to have books, comics, or magazines of 
any kind while you're in boot camp. The 
only thing allowed is letter writing. 

It's great owning a copy of Wizard 
here, because people pay me to look 
at it (especially the pictures of Lady 


Death). You guys are the best! Keep up 
the great work! 
Semper Fi! 
Pvt. Jordan, R.Y. 
Houston, TX 
Glad we can be of service, Private. NOW DROP 
AND GIMME 20 FOR HAVING UNAUTHORIZED 
READING MATERIAL IN THE BARRACKS!!! GET 
WITH IT, YOU SCUMBAG!!! YOU KNOW YOU’RE 
NOT SUPPOSED TO BE READING COMICS!!! 
WHAT IS YOUR MAJOR MALFUNCTION???? 
Y’know, I’ve always wanted to be a drill 
sergeant. And by the way, gentle reader, “Sem- 
per Fi,” the Marines’ motto, is Latin for 
“always faithful.” 


Dear Sirs, 

| noticed that on page 151 of Wiz- 
ard #40, the opening line from the Bee 
Gees’s song “Staying Alive” is used in 
a manner which, if | am not mistaken, 
is intended to make the pictured Jeff 
Smith appear ridiculous by playing on 
his pose (similar to that of John Travolta 
on the album cover of the Saturday 
Night Fever soundtrack), and the 
wrongly perceived out-datedness of the 
lyrics of the song. 

By feeding the perceptions of society 
with such ridiculous, frivolous displays, 
your magazine is committing a disservice 
to the Bee Gees, who are to this day writ 
ing and singing some of the finest popu- 
lar music ever made. 

| believe that your magazine should 
publish an apology to the Bee Gees and 
their fans, and that your publication would 
do well to refrain from slighting per- 
forming artists in the future. Long live the 
Bee Gees! 

(By the way, issue #40 of Wizard 
was otherwise excellent. | found your 
article on Dr. Fredric Wertham to be 
well-researched, interesting, and 
refreshingly impartial. | think Wizard 
should consider printing the original 
Comics Code as adopted in 1954. It 
would make interesting reading, and 
point out to modern readers how for- 
tunate we are to live in a time where 
freedom of expression is not as limited, 
and would make them aware of just 
how close to home something like cen- 
sorship can hit.) 

Joseph L. Clark 

Seward, NE 

Actually, we really dig the Bee Gees. Can’t get 
enough of ’em. And that goes double for ABBA! 

(As an aside, the editorial staff consid- 
ered reprinting the more humorous parts of 
the Code—at least by today’s standards— 
but refrained in the end due to space con- 
straints. But if anyone really wants us to, let 
me know.) 
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Ee nvelopin= 


«BUT JUST 
DON'T CALL 
ME “JOHNSON.” 


When you drop us a line, show us your drawin’ skill! If it’s 
good, we'll print it here, and boom, youll be famous! Just 
think, as soon as your envelope gets printed, you'll become a 
household name and you'll start dating the likes of John 
Goodman or Roseanne (or both, if you like). Fans who get 
their letter art printed will each receive a Robin (series) #1 
signed by Tom Grummett, Ash #1 signed by Joe Quesada, the 
issue of Wizard in which their envelope appeared signed by the entire Wizard creative staff, 
and a stylin’ Wizard T-shirt! The creator of the best envelope wins all that neat stuff, plus 
an original framed Joe Quesada sketch of the muy caliente Ash. Thanks for the red-hot art, 
Joe! Artists: please include a clearly printed return address on the back of your envelope. Hello, Wizard, 

1) Does Wolverine have a last name? 

2) If Wolverine versed the Violator, 
who would win? 


Ash ™ & © Quesada & Palmiotti 


Jeff Smith 
Gig Harbor, WA 


1) Yes, but no one knows what it is. 

2) Depends on what verses they’re singing. 
= Wolvie belts out a great “Folsom Prison Blues,” 
© but the Violator can sure tug at a few heart- 
% Strings (ouch!) with his “You Don’t Bring Me 
2 Flowers Anymore.” 
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The Corinthian ™ & © DC Comics 


Dear Wizard, 
You can get anything you want at 
Alice's Restaurant. 


Thad Thompson 
Unionville, MO 


Excepting Alice. 


Dear Wizard, 
My toe hurts. 


Scott Niven 

Chapel Hill, NC 

Yeah, well, | got problems, too, and you don’t 
hear me bitching about ’em here. 


Cydops ™ & © Marvel GHertaRinteal Group 


Dear Wizard, 

My co-worker Scott Misko and | are 
having a problem deciding something, 
and we hope you can help. If Vampirella 
and Wonder Woman got into a mud 
wrestling match, who would win? 

Randall Carr 

Douglasville, GA 

Hmmm. | daresay Wonder Woman would score the 

pinfall, but the real winner in such a contest would 
be our own Contributing Editor Marc Wilkofsky. 


Anfi-Spown ™ & © Todd McFarlane 


This has finally gotten too weird for me. I’m 
outta here for the month. 


Jim McLauchlin, News Editor of Collector's 
Sportslook (Wizard ’s sister publication), would 
rather see Mad Dog Vachon wrestle Jerry Black- 
well in a bunkhouse match. 


Sylvester & Tweefy ™ & © Warner Bros. 
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Corgers; NY 1092012064 , 
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Itseems as if Marvel's premier superhero teams— 
the X-Men and the Avengers—just can’t seem to stay 
out of other peoples’ universes. 

Gary Guzzo, Marvel's director of publicity and pro- 
motion, and WildStorm Productions's spokeperson Jeff 
Mariotte both confirmed a published report that the X- 
Men will be meeting Jim Lee’s WildC.A.T.s sometime 
later this year. The story, as reported by Mike Sangia- 
como in his column syndicated by the Newhouse News 
Service, will involve a meeting between the original X- 
Men and the first team of WildC.A.T.s. “It's in the nego- 
tiation process, but it’s too early to be specific,” Guzzo 
told Wizard. “That's our intent, however.” 

In the meantime, Marvel will continue its incursions 
into the Malibu Ultraverse already begun with appear- 
ances by Thor and Loki in the “Godwheel” storyline and 
a Rune/Silver Surfer crossover in April. 

This time around, it’s more of a minor character 
who will be wandering the Ultraverse—the Black Knight. 
Missing since Avengers #375, the Knight will turn up in 
UltraForce #8 (shipping in May), in a story written by 
Marv Wolfman and Hank Kanalz, and drawn by Ultra- 
Force regular George Pérez. The story will reunite Wolf- 
man and Pérez, who made waves in the ‘80s with the 
popular New Teen Titans series for DC Comics. 

Events will culminate in a clash between the Black 
Knight’s Avengers teammates and the UltraForce. And, 
according to Malibu vice president of editorial Chris Ulm, 
that meeting will set the stage for Malibu’s fall 1995 
secret project. 

Marvel editor-in-chief Mark Gruenwald said, “The 


Marvel Plans Crossovers 


AY=JD 


Marvel/Ultraverse union will have real consequences 
which will be reflected in both universes’ ongoing con- 
tinuity. In other words, these events are the real deal.” 
When Marvel bought Malibu last year, much was 
made of the autonomy the smaller, acquired publisher 
would retain. Although hints were dropped at that time 
regarding possible character crossovers, they were thought 
to be few and far between in the planning: “We don't 
want fo do if foo much,” said Marvel Comics president 
Terry Stewart at the time, “but we want fo establish sore 
sort of relationship.” Now, with three major crossovers 
in just six months since the acquisition, it seems that 

“relationship” may be closer than anyone expected. 
—Patrick Daniel O'Neill 


With saber in hand, the Black Knight 
journeys to the Ultraverse. 


WARVEL Cancels Titles 


According to published reports and an exom- 
ination of distributor catalogs, Marvel has ceased 
publication of more than two dozen titles since 
the beginning of the year. To many retailers it 
wasn’t surprising, given the reaction of fans fo 
specific titles. 

Marvel would neither confirm nor deny the list 
Wizard presented the company, but fitles already 
missing include Blackwulf, Blade: The Vampire 
Hunter, Conan Classic, Conan Saga, Darkhawk, 
Marvel Comics Presents, Marvel Super-Heroes 
Megazine, Morbius, Namor, Night Thrasher, Secret 
Defenders, Silver Sable, and SpiderMan Megazine. 

Other titles soon to disappear, and their final 
issues, include Blaze #12 (May), Fury of 


S.H.LE.LD. #4 (May, changed to a limited series}, 
Suardians of the Galaxy #62 (May}, Nova #18 
(April), Punisher #104 (May], Punisher War Jour- 
nal #80 (May), Punisher War Zone #41 (May), 
Ravage 2099 #33 (June), Savage Sword of Conan 
#235 (May), Spider-Man Magazine #15 (April), 
and Warlock and the Infinity Watch #42 (May). 
Retailers say, however, that fans are apparenily 
not going to miss these books. Bill Christensen, 
co-owner of Comic Cavalcade in Champaign, Ill., 
said, "Those titles have withered away and have 
lost almost all their readership. What's even more 
damning is that none of our customers have corn- 
plained that a favorite book is being canceled.’ 
—Patrick Daniel O'Neill 


The Black Knight ™ & © Marvel Entertainment Group. 


UltraForce ™ & © Malibu Comics 
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“Acaaahhhhh...silent but 


deadly,” said fan seconds after 


clearing a room. 


YUP, YUP. I'M 


BETTER 


THAN 


CRYSTAL. 


. 


Giant floating head spotted 


at Wizard booth. 


Hasbro redesigns its G.l. Joe 
line for the ‘90s. “Bite me, 


Joe,” said newest 
Sgt. Smartass. 


figure 
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Few younger 
artists have 
stronger links to 
Marvel then Ron 
Lim. In seven 
years with the company, he has had long 
runs on The Silver Surfer, Captain America, 
Spider-Man Unlimited, and X-Men 2099. 
Which is why fans may be surprised to see 
his name on DC's Hawkman #21. The long- 
time Marvel penciler has made the break 
to DC—sort of. 

“For Marvel, I’m still working on X- 
Men 2099 monthly,” Lim said. “I’m still 
doing special projects for them, too. 

“I’m doing a Spider-Man project that’s 
coming out around mid-summer, like a 48- 
page special. I’m supposed to be doing a 
Surfer/Superman crossover, as well. These 
crossovers haven't been officially announced, 
but there’s a ton of them in the works. It’s 
my chance to draw the big Superman guy.” 

Lim spent the last five years working 
exclusively for Marvel under yearly con- 


NICIEZA 
=."F orced 


Fabian Nicieza, writer of Marvel’s X-Force since 
ifs inception, was removed from the fitle by editor 
Bob Harras on January 6, 1995. “Bob wanted to 
go in a different direction,” Nicieza explained. A 
former Marvel editor himself, Nicieza took the news 
with equanimity: “The editor has the right to do 
whatever he wants.” His last issue of X-Force, due 
to the “Age of Apocalypse” interruption of the nor- 
mal series numbering, was #43. He also wrote all 
four issues of Gambit & the X-Ternals. 

Nicieza will continue to write X-Men, also under 
Harras's editorial guidance. Attempts to reach Har- 
ras for comment were unsuccessful. “The direction 
of the core X-tifles is a wholly collaborative effort 
between the writers—in this case me and Scott 
Lobdell—and the editors,” said Nicieza. “Satellite 
books such as X-Force are much more individual- 
ist in approach.” 

At one time, Nicieza wrote seven monthly fitles 
for Marvel; now he'll be writing only one. 

Beginning with X-Force #44, Jeph (Cable) Loeb 
will take over as writer for an undetermined num- 
ber of issues. “At least three issues, with Adam Pol- 
lina handling the art for that story arc,” he reports. 

The new direction for X-Force, Loeb explains, is 
based on a breakdown of the team’s original 
premise. “Cable, in essence, told Xavier: ‘Your way 


20 Wind #45 


tracts. When his latest contract was up in 
January, Lim decided not to renew. This 
was based partly on a desire to explore 
some new horizons, and partly at the urg- 
ing of his old Silver Surfer partner, Ron Marz. 

“Ron Marz writes Green Lantern,” Lim 
noted. “He’s been, like, ‘C’mon, do some 
Green Lantern.’ So, by the time I left Mar- 
vel, | had an offer there.” 

Starting with the issue following his 
stint as fill-in artist on Hawkman #21, 
Lim will become the book’s regular cover 
artist. In addition to his fill-in work on 
that book and Green Lantern, Lim will be 
penciling Flash #105. 

“Issue #105 is some special anniversary 
of issue #105 of the original Flash’s run,” he 
said. (The Silver Age Flash began his run in 
his own title with #108, picking up the num- 
bering from the Golden-Age Flash Comics.) 

“I’m going to be doing some things for 
Topps Comics down the road. I’ve done some 
trading cards for Image. | wouldn’t mind 
working for whoever, as long as they have 


Off Book 


X-Force #43 will be writer 
Fabian Nicieza’s last issue. 


doesn’t work.’ That no longer holds true. Under 
those changed circumstances, there’s no way X- 
Force can continue as a rogue operation.” 

Loeb will move X-Force back into the X-Mansion, 
and the team will work more closely with Xavier 
and the X-Men in the future. Other changes are 
planned for the team’s line-up and costume designs. 
There will be a new leader, revelations regarding 
Shatterstar’s true parentage, and the development 
of a romantic triangle between Boomer, Sam Guthrie, 
and an older member of another team, whose iden- 
tity will surprise a lot of people. 

—Poul J. Grant 


Photo by Al Ortega 


LIWE Jumps to DC (Sort of) 


Longtime Marvel artist Ron Lim, will be 
spreading his talents around. 


good characters. That's the important thing. 
“So far, it’s been real fun working for 
DC, too,” he concluded. “I think I’ll be 
staying there for a while. I’m looking for- 
ward to working on the covers. I love all 

those old DC characters.” 
—Hank Bordowitz 


DEA RV EL 
goes Exclusive 


As Wizard went to press, the long-awaited 
and much-speculated exclusive distributing 
arrangement between Marvel Comics and 
Heroes World has become official. 

Marvel announced in early March that 
Heroes World—a distributor acquired by 
comics’ largest corporation in December— 
will exclusively market and distribute prod- 
ucts from its Marvel Comics and Malibu 
Comics lines to the comic book specialty stores 
or “direct” market starting July 1, 1995, 

“The time has come to emphasize the con- 
cerns of the retail community and propel comic 
retailing into the future,” said Marvel Comics 
president Terry Stewart. “Going direct and excl- 
sive is the most effective way to provide improved 
merchandising and marketing services needed 
fo grow the direct market business. We expect 
a smooth transition as Heroes World transfers 
its non-Marvel business to other distributors.” 

Affected most by Marvel’s announcement 
are Capital City Distribution Inc. and Dia- 
mond Comic Distributors—the two largest 
North American comic distributors. 

In a letter to retailers, Marvel's direct mar- 
ket vice president Matt Ragone cited declin- 
ing sales and profits as well as retailers 
reporting declining customer traffic as rea- 
sons for the exclusive arrangement. 

For a more in-depth look at Marvel's new 
distribution policy, see next month's Wizard. 

—John B. Lacey 


Photo by Al Ortega 


SAVAGE DRAGON *13 Take Two 


“| hated Jim Lee's Savage Dragon #13,’ 
Erik Larsen exclaimed, “but | hate everybody 
else’s version of the Dragon 

Last summer's Image “X month” gave the 
creators a chance to explore new territory, try 
different characters, and deal with different 
stories. It also caused havoc with continuity. 

"| was pushing for the ‘X Month’ issues all to 
be #X,” Larsen said. “| didn’t want my run to be 
broken up. Jim put one of the characters—that's 
been in every single issue—in the hospital.” 

To correct this, Larsen will do his own 
issue #13 of Savage Dragon this spring, to 
maintain his complete run on the book, shore 
up the gaps Lee made in the book's conti- 
nuity, and fix up some holes he made him- 
self. “In later issues,” he admitted, “| referred 
to a couple of things | realized | hadn't done! 
So, !'ll do them in #13. This will give me the 
opportunity to inject something that will fit 
seamlessly between #12 and #14.” 

The book will come out between two story 
arcs, one ending in Savage Dragon #19 and 
another beginning in #20. Savage Dragon #13 
(larsen’s version} will be a sel-contained story. Both 
his version and Lee’s will be numbered #13. 

The only difference is #13 was sup- 
posed to come out in September.” 


Larsen stated. “Jim's was so late, he 
ended up putting October on the cover. Issue 
#14 is an October issue, so there are two 
October issues. I'm going to put September 
1994 in the interior of mine 

‘People who read the book will appre- 
ciate that it fits so seamlessly into the run,” 
he added. “It's not like people haven't done 
alternate covers. This is just two versions of 
the same issue. It’s just that the interior is 
completely different, as well as the cover.” 

This will be the second alternate book 
that Larsen will be putting out in a matter of 
months. Savage Dragon #17 will also come 
in Wo flavors. 

“There's two different versions of it,” 
Larsen explained. “Two interior pages that 
are different. One is entirely different. The 
other one is an altered page. We've had 
some trouble with retailers and parents say- 
ing I’m pushing the boundaries of good taste 
So I'll do a lighter version for kids 

“At this point,” he summed up, “there's 
been enough naked people running around 
barely covered, that another naked person 
running around barely covered shouldn't 
upset them too much.” 

—Hank Bordowitz 


ZEICK to Illustrate 
Walibu’s Eliminator Mini 


There are two rumors. The first is that Mike 
Zeck's powerful pen is back in action with 
Malibu’s upcoming series Eliminator—true. 
The second is that a character in the series 
will play “a pivotal role in the creation of the 
Marvel Universe”—also true. 

Although Zeck has laid low lately, he is 
returning with a series possibly destined to be 
a key collector's issue. Malibu says that the 
third Eliminator story will unleash the villain 
Mannequin, who has important ties to the 
Marvel Universe. 

Ironically, prior to talking with Wizard, 
Zeck was unaware of the significance of Man- 
nequin. “I'm glad | didn’t know that...or it 
might have been too much pressure for me to 
take,” Zeck laughed. 

However, to many Zeck fans, the Marvel- 
Malibu revelation is secondary to the return of 
the talented artist. Zeck is revered by Mar- 
velites for Secret Wars, adored by Punisher 
fans for the very first mini-series, and credited 
with the design of Spider-Man's black cos- 
tume which eventually grew to be Venom. 

Yet, last year Zeck practically vanished 
from the comic scene. “In essence, | haven't 
been away,” said the recently-wed artist. “I've 
sort of been around, I’ve just been doing 


less...and a few other things.” 

Zeck says he recently performed non-glam- 
orous work designing merchandising includ- 
ing cards and POGs for Marvel, as well as 
doing some freelance advertising work. He 
kept busy, but ultimately gravitated back into 
comics. 

Zeck wanted to return to regular interior 
work, but was not interested in the pressures 
of a monthly title. “I don’t know how | used to 
do monthly books, but somehow | did,” he 
admitted. 

Zeck contacted Hank Kanalz at Malibu 
to see if any shorter length work was avail- 
able. Malibu accommodated Zeck with the 
four eightpage Eliminator stories that will 
grace Ultraverse Premiere #10 and #11 
beginning in April. Those Eliminator stories 
feature the talents of Zeck, Kanalz, Roland 
Mann, and Dennis Janke. 

“We're nothing short of thrilled to have 
Mike Zeck working on Eliminator," says 
Eliminator editor Chris Ulm. “Zeck is one 
of the most influential artists in the indus- 
try, and his pencils on the Eliminator are 
simply stunning.” 

Eliminator becomes an ongoing title after 
the mini-series, but Zeck says he won't be the 


Ooops 

Hey, we goofed. (Those darn gremlins...) In Wizard 
#42's "First Quest Contest,” we omitted the fact that 
Advanced Dungeons & Dragons is ™ and © TSR Inc. 

And in Wizard #43's “TM & ©” feature, the third 
column of page 41 stated that a lump sum payment of 
$20 covers “any number of submitted registration 
forms.” Well, this editorial error was pointed out by the 
author, Jeffrey Jacobson, and the info should've been 
presented like this: the $20 accompanying the one reg- 
istration form covers “any number of works listed on the 
one registration form.” Sorry for the confusion. 

Also, in Wizard#43's Star Trek article, we ended up 
switching quotes on artists Gordon Purcell and Rob Davis 
on the last two pages. Sorry, fellas. 

Finally, in Wizard#44, we erroneously referred to 
Image Comics’s Gen’? #1 in the Picks From the Wizard's 
Hat section as being published by Marvel Comics. We 


apologize to both publishers for the mix-up. 


Penciler Mike Zeck returns to 
comics this April with Eliminator. 


resident penciler. “It’s possible that | might 
pick up another story arc,” he says. “I don’t 
think it'll be good for me or Malibu to try to 
keep a monthly schedule going because | 
know the deadline will catch me.” 


—Buddy Scalera 
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a = Talent doesn’t hurt in this business. 

a And according to artist Tony Daniel, it 

also doesn’t hurt to be lucky. “I feel like 

my career to this point has been a mix- 

ture of good luck and destiny,” said the 
24-year-old Chicago denizen. 

Daniel's sense of karma, along with the obvious talent, has 
resulted in his climbing aboard the good ship Image for the 
Spawn: Bloodfeud mini-series. Also, a dozen issues of Elementals, 
originally done in 1991 for Comico, will finally be dusted off and 
published this year. 

The artist, who grew up on such Marvel titles as The Avengers, 
Thor, and Fantastic Four, always wanted to make a living in comics. 
“My mind was set by the fourth grade. Oh, I wanted to be an actor 
for about a week but I changed my mind and went back to comics.” 

After high school, Daniel made ends meet “with odd jobs” 
while doing all the things you have to do to get a gig. “I was 
drawing and submitting samples to the comic book companies 
and going to the conventions but I never really had much luck 
at the conventions. I got a business card from DC once and that 
was about it.” 

Daniel’s luck changed in ’91 when Comico called with the offer 
of a year’s worth of Elementals books. He put the best spin on the 
experience when financial problems at Comico caused a cancella- 
tion of the book. “I didn’t take it too badly. I wasn’t having any 
luck getting work with a big company so | actually enjoyed getting 
paid to essentially practice for a year.” 

Then luck struck and, on the same day, Daniel got calls to do 
six pages of work for DC on a Justice League project and X-Force 
Annual #2 for Marvel. “I was right in the middle of doing that when 
[Marvel] asked me if I wanted to become the regular artist on the 
book. I ended up doing X-Force #28-#43 and the first two install- 


NEWS DANIEL to Draw Spawn 


Todd McFarlane called up offering the Spawn: Bloodfeud mini- 
series and the team up with Alan Moore. “The idea of getting a 
chance to do Spawn just seemed so far out of my mind. I thought 
it was impossible. It was unreal. I just didn’t see any room for me 
to be there.” 

But there he is, thanks to some solid talent and, of course, a 
little bit of luck. 


—Marc Shapiro 


Photo courtesy Tony Daniel 


Tony Daniel is the 
newest artist to 
tackle Spawn. 


ments of Gambit & the Externals.” 


Daniel's contract with Marvel was up in January of this year 
and he chose to cast his talent on the waters. 


P 


ACCLAIM COMICS 

Creator Keith Giffen has signed on to write 
Magnus: Robot Fighter starting with #55 in 
June....In June from the Windjammer 
imprint is the creator-owned City Knights 
written by Jeff Gomez, and drawn by Val 
Mayerik. Covers will be supplied by Tim 
Bradstreet....The Armada imprint is set to 
debut three new Magic: The Gathering titles 
this summer to coincide with the release of 
a yet-untitled Magic card set. 


AC COMICS 

Hey, all you FEMforce nuts—coming in April 
that dynamic and beautiful alien from FEM- 
force, Stardust, will have her own mini- 
standup kit. And things won’t just stop with 
her, because AC plans to do that with all the 
FEMforce members. 


ARCHIE COMICS 
Yabba Dabba Doo! Hanna-Barbera has joined 
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forces with Archie, and will soon be putting 
out a number of titles including The Flinstones, 
The Jetsons, and Scooby Doo. The fun starts 
this June....May serves up Archie and Friends 
#15 which spoofs the TV show Bay- 
watch....After that, you can party with the 
eternal High Schooler and the gang in the 
48-page Archie’s Vacation Special #3. It’s 
summer vacation, and time for summer camp, 
street fairs, and Archie’s usual screw-ups! 


AUGUST HOUSE 

April brings The Dark #3, in which the Dark 
and his enemy, Geoffrey Stockton, team 
up against the forces of evil, and more of 
Ms. Rune’s mysterious past is revealed. It’s 
$2.50 and has a foil-enhanced cover. 


BLACKOUT COMICS 

In August, Blackout will be launching a new 
imprint, Blackout Elite, which will kick off 
with a horror anthology featuring Lady 
Vampré. This series will bring in some of 
the top names for talent in the industry for 
cover and story creations such as Dell Bar- 
ras (Incredible Hulk) and Jake Jacobsen 


‘ (Aquaman Annuai)....There will also be a 


crossover between Outbreed’s hero, Matt 
Chaney, and Extremes of Violet's Violet. It 


Spawn is a registered trademark of Todd McFarlane Productions. Spawn © Todd McFarlane Prod, 


will pit the two heroes against one another 
and tie up the storyline from the first five 
issues of the Outbreed 999 series. 


BONEYARD PRESS 

This May, Boneyard celebrates its fourth 
year on the stands. To help celebrate, the 
company’s holding a buy-one-get-one-free 
sale for the entire month of May....If you 
thought Penthouse Forum was hot, wait'll 
ya get a load of True Sin. This 32-page black 
and white series tells all about the true sex- 
ual adventures of Hart Fisher and the whole 
Boneyard crew. This baby, shipping in May, 
is most definitely for adults only....The 
newest bad girl on the comic scene makes 
her first appearance this June, in Babylon 
Crush #1 by Fisher and Thomas Derenick. 


CALIBER PRESS 

A.K.A. Goldfish fans rejoice! In May is the 
one-shot A.K.A. Goldfish: Queen where the 
truth about Goldfish’s lover-turned-enemy, 
Lauren B’Call, is looked into here. It’s a 
$2.95, black-and-white book....The anthol- 
ogy The Caliber Spotlight Special in May 
offers stories from Caliber’s most popular 
titles (such as Kabuki, Oz, and A.K.A. Gold- 


fish), plus several previews of the titles to 
Continued on page 24 
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After an absence of 22 years, Milt Caniff’s 


classic creation Terry and the Pirates returns to 


newspapers beginning March 26, 

This updated version of the adventures of Terry Lee and Pat Ryan in the 
Far East is being handled by Michael Uslan, a comic-book writer and film pro- 
ducer (all three Batman movies), and the art team of Greg and Tim Hilde- 
brandi, renowned for their work in illustrating J.R.R. Tolkien’s creations and for 
the recent Fleer Ultra X-Men cards. This is the first professional comics work by 
the Hildebrandts. 

The comic strip is being revived in preparation for a possible live-action TV 
series. “During discussions with Tribune Media Services, | suggested the idea of 
reviving the strip with a modern-day approach,” Uslan said. The syndicate agreed, 
and Uslan turned to the Hildebrandts, also big Caniff fans 

ut why update the strip? “Right up front we eid we could not out-Can- 
Uslan replied. “We 


iff Caniff. We could not continue to do Caniff’s Terry,” 


decided to modernize it, bring a sense of today’s dynamics and pacing found 


and you try to incorporate that into the look.” The brothers have made a two- 
year commitment to Terry. 
Uslq 


get air date of fall 1995 or early 1996. V 


told Wizard that the TV series is currently in developm 


Whether if will be ona a Or Tirst- 


decided. ’ 


run syndication is st ‘It will follow the concept of the strip, but will 
have a more serious tone—a little less in terms of morphing vehicles and more 


in terms of the things an 18- to 49-year-old audience might enjoy.” 
Pr 
= 


atrick Danie 


in the best comic books to the comic strip field.” 


Similarly, the Hildebrandts decided not to yee ant Caniff’s approach. 


ac 


‘What was Caniff about? He was about c 


aim for. You're no 


going to go for i sam 


when you know it’s an updated treatment, then you look at modern comics 


be included in Caliber’s upcoming New 
World Series line. These include Raven 
Chronicles, which stars an investigative 
team in search of answers to the unex- 
plainable, and The Searchers, featuring a 
team of explorers who are related to great 
Victorian literary heroes. The 64-page pack- 
age, which also includes mini-interviews 
with Caliber creators, will go for only $2.95. 


CARTOON BOOKS 

The first German collection of Jeff Smith’s 
Bone has sold out and is now in its second 
printing. The second German collection will 
be out this June, and Jeff himself will be 
heading over to Germany to help promote 
it. In addition, the German magazine, Comic 
Speedline, has awarded Smith “Best New- 
comer” and “Best Album/Comic” for 1994. 


CHAOS! COMICS 

Lady Death Il: Between Heaven & Hell #3 
will be shipping in May, after a “skip 
month” to get the mini-series back on track. 
This ish, by Brian Pulido and Steven Hughes, 
will feature the unexpected return of Lady 
Death’s worst enemy, Lucifer. It will also 
more fully explain her origin, an explana- 
tion which will prove that she’s more linked 
to profound evil than she dreamed....You'll 
be able to rest your butt on Ms. Death this 
June, when the Lady Death beach towel hits 
the stores. It'll runyou only $19.95....Look 
for Chaos!’s Tour of Terror, which kicks off 
this April, at your local con. The company’s 


24 WiJARd #45 


line aii 


9 that's what you 


Tim noted. “And 


going on its first national tour, featuring 
state-of-the-art displays, blastin’ rock music, 
and a seven-foot tall living Evil Ernie that 
you’ve just gotta see to believe. Check local 
listings for a stop near you! 


CLAYPOOL COMICS 

Neil Vokes (Jurassic Park) will conclude his 
two-issue guest run as artist of Soul 
Searchers & Company with issue #12, writ- 
ten by Peter David and shipping in 
May....April’s Phantom of Fear City #12, 
which closes the series, will be a stunner 
of a finale, in which Jupp’s wedding day 
may turn tragic. 


DARK HORSE COMICS 

Sin City: The Big Fat Kill #5 will expand 
from 32 pages to 48 pages, clocking in at 
a $3.50 cover price. Miller also plans on 
releasing another Sin City mini-series this 
November....Mike Mignola’s Hellboy: Wake 
the Devil mini-series is expected to ship this 
fall....Godzilla takes on Dark Horse Heroes’s 
Hero Zero in a one-shot special this summer. 
Expect more licensed monsters to visit DHH 
characters in the future....Writer-artist Rick 
Geary follows up his Night Before Christ- 
Mask book with The Mask 4th of July this 
summer....Late ‘95 sees Frank Miller & Dave 
Gibbons’s Martha Washington Saves the 
World mini-series for the Legend imprint. 
The story has a satellite launched in the 
late 1990s burn out and come crashing to 
Earth—and only Martha can stop 


Terry and the Pirates returns in March. 


it....Species, based on the upcoming film, 
will have two 1995 i-series. The mon- 
ster—designed by original Alien designer 
H.R. Giger—is a hybrid melding a human 
and an alien to better communicate with 
the alien race....Renowned Manga creator 
Masamune Shirow, profiled in the last issue 
of Wizard, survived an earthquake in his 
hometown of Kobe, Japan. Shirow’s home 
was virtually destroyed by the earthquake, 
which killed more than 5,000 people, but 
he was able to save all of his artwork. 


DARK MOON PRODUCTIONS 

Due for release in mid-1995, Dark Moon will 
be coming out with Club Team Esteem, which 
is directed at younger children. “The target 
age children are very susceptible to...image 
building techniques,” Dark Moon said. The 
company intends to follow up by develop- 
ing a line of software, animation, and end- 
use products built around the main characters. 


DC COMICS 

Starting with July’s Wonder Woman #101, 
DC has announced that John Byrne will be 
the title’s writer-artist....In May, DC plans on 
launching the 48-page ongoing quarterly 
Batman Chronicles. The first issue will fea- 
ture three separate stories....The quarterly 
Superman: Man of Tomorrow, debuting in 
May, will be a regular-sized triangle issue 
(meaning it will be an ongoing chapter in 
the Supertitles’ story) shipping during the 
“off week.”....William Shatner’s novel Star 
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Dressed to Kill 


What do you get when you put 100 beau- 
tiful women in bikinis and high heels in a New 
York studio? No, it’s not the next David Lee Roth 
video. It’s actually a Vampirella model casting 
call. Harris Comics needed a new Vampi model 
to make public appearances and work the con- 
vention circuit in the trademark red costume. So 
Harris held an open casting call in New York 
and 100 hopefuls turned up to display their 
wares for editor Meloney Crawford Chadwick. 

“| was really unprepared for the amount of 
interest the search generated,” Chadwick said. 
“| was wielding a great deal of responsibility— 
to the fans and the character. Now | know what 
it was like to be an old-time movie studio head, 
looking for that ‘fresh face of tomorrow."” 

Former Vampirella model Cathy Christian 
quit in December, taking a new job as Rob 
Liefeld’s newest superheroine, Avengelyne. 

The Vampi search concentrated on females 
over 5-foot-5 who would be able fo look the 
part of the bloodsucker with a good heart. 
Brunettes were the order of the day, although 
some hopefuls opted for wigs. 

“This is harder than | anticipated,” Chadwick 
admitted during the session. “We're looking for 
someone heroically proportioned—a superhero. 
| don’t want a real va-va-voom, knock-you-out 
anctkillyou girl, because of the kid factor.” 

Chadwick and company eventually set- 


Trek: The Ashes of Eden is being adapted in 
a softcover graphic novel in May. 


ENTITY COMICS 

Shipping in May is Aster #0, with art by Oliver 
Isabedra. George Pérez supplies the cover to 
this special issue detailing the origin of the 
most powerful celestial knight in the universe. 


EVENT COMICS 

Ash #3, shipping in late March, features an 
intriguing contest concerning one of Jimmy 
Palmioiti’s favorite bands, 22 Brides. The 
band’s name has appeared all over the 
place in Palmiotti’s work, and the first per- 
son to list the most appearances of 22 
Brides within Palmiotti’s books wins a 
whole slew o’ prizes. Full contest rules are 
detailed in Ash #3....Geof Darrow con- 
tributes a two-page spread for Ash #3. 


EYESCREAM GRAPHIX 

Shipping this April is Vignettes: The Auto- 
Biographical Comix of Valentino. This 100- 
page, black-and-white trade paperback 
reprints the critically acclaimed Valentino 
series from the 1980s, by Image founder 
Jim Valentino. The volume, suggested for 
mature readers, will cost ya $6.95. 


*FANTAGRAPHICS BOOKS 
Shipping in April is Meat Cake #4 by the high- 
praised Dame Darcy. With her unique draw- 
ing style and fantastic stories, Fantagraphics 
is positive that Darcy is an artist to keep an 
eye on....The third volume of Fun with Buddy 
and Lisa collects Hate #11-#15 and ships in 


tled on a candidate (pictured) although they 
prefer she remain anonymous. So what sep- 
arated her from the pack? 

“It was a winning combination,” Chad- 
wick said. “It was an overwhelming combi- 
nation of her character, personality, and her 
appearance. She is a little more petite than 
others, but is in excellent shape. She has 
such a cute face...and she charmed everyone 
in the office. If she can manage that here, 
she'll do great with comics fans.” 

—Joe Yanarella 


Meet the new Vampirella model. 


April with a $12.95 cover price....Who says 
comics is a man’s field? GirlTalk #1, edited 
by Sabrina Jones and shipping in April, con- 
tains intelligent tales from some top alter- 
native female creators....May sees the return 
of the smartest kid on Earth, when Jimmy 
Corrigan #1 (of 8) hits the stands. When 
Jimmy receives an invitation from his 
estranged father, he embarks on a hellish 
journey. All these fine books from Fanta- 
graphics are for you mature readers. 


FLEETWAY/QUALITY 
Coming in May from Fleetway/Quality will 
be the Judge Dredd: Future Crime graphic 
novel. Collected in this work are all the crim- 
inal classics that made Dredd great. Written 
by original Dredd-scribe John Wagner, this 
Also in May, the art of 
fantasy artist Larry Elmore is collected in 
Valley of Steele. Taken from his own per- 
sonal gallery, Elmore chose six of his finest 
creations to be used in a limited edition port- 
folio. If you are in awe of Elmore’s talents, 
then this portfolio will not disappoint you. 


HARRIS COMICS 

The “Mystery Walk” epic, written by Tom 
Sniegoski and drawn by Kevin Sharpe and 
Caesar, begins in May’s Vengeance of Vam- 
pirella #14 and runs through October's #19. 
This self-contained story will uncover her 
full, shocking origin. Each of the six issues will 
also include a centerspread by Buzz (and all 
six spreads combine to form a huge poster). 


IMAGE COMICS 

Extreme Studios 

Extreme Studios announced that they have 
inked X-Men artist Roger Cruz to a long- 
term deal. “We’re totally revamping the 
Youngblood line with Roger as the driving 
force,” said Extreme president Rob Liefeld. 
“He's easily the brightest new star in the 
comics industry today. Nearly every fan in 
the industry should be familiar with Roger 
Cruz as an artist. If not, we'll make sure 
they are.”....Bloodstrike will be relaunched 
in hie as Bloodstrike: Assassin chronicling 
the exploits of Cabot and the experts, fea- 
turing a totally new direction following the 
New Order....Cybrid will launch in June, 
the tale of a cybernetic ninja seeking 
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BIG Entertainment just got big- 

ger, thanks to a deal inked with 

Warner Books, a division of Time- 

Warner Inc. The book publisher will be publishing novel- 

izations based on two of BIG Entertainment's Tekno*Comix 

book titles, Leonard Nimoy’s Primortals and Gene Rodden- 
berry’s Lost Universe. 

The initial deal—terms are undisclosed—will likely see nov- 
els based on these properties sometime late this year. Primor- 
tals is a firstcontact story that examines the possibilities of how 
earthlings would react if our planet were about to be visited by 
aliens. Best known for his role as Mr. Spock on the original 
Star Trek series, Nimoy has also authored a number of books, 
including his autobiography | Am Not Spock. Although it is 
unlikely that he will author any of the Warner novels, he may 
indeed co-plot them, as he did the film Star Trek VI: The Undis- 
covered Country. 

The second property, Lost Universe, which Warner will be 
publishing in both hardcover and paperback versions, presents 
the final vision of Gene Roddenberry, the legendary Star Trek 
creator, according to the company. It is a new tale about space 
exploration in the future, which revolves around a destroyed 
planet, unique characters, and a mysterious and powerful 
ancient culture. 

“The novelizations will increase the awareness of the 
Tekno®Comix product line,” Big Entertainment's Denise Treco 
told Wizard. “Even though the deal with Warner initially 


You might be reading Primortals in novel form 
before the end of this year. 


addresses the Gene Roddenberry and Leonard Nimoy pro- 
jects, other books will most likely become novelizations later 
on. All of this will go to build the Tekno*Comix name in the 
marketplace—when people think of good science fiction, they'll 
think of us.” 

—Clifford Meth 


revenge for the death of his true 
love....Coming in July will be Batflestar 
Galactica, based on the 1970s TV show. 
¢Shadowline Ink 

Now that ShadowHawk’s dead, what are 
all you fans gonna read? Why, The New 
ShadowHawk, of course, starting in June. 
Issue #1—by Kurt Busiek, James Fry, and 
Andrew Pepoy—tackles the obvious ques- 
tion of who the new ShadowHawk is. 
*Top Cow 

Cyberforce #15 will see David Finch take 
over the drawing chores for Marc Silvestri, 
who will still oversee the book....Mike Turner 
will be the new artist on Codename: Stryke 
Force starting with issue #14....Top Cow also 
announced the formation of Ballistic Studios 
which will serve as a subdivision of Top Cow 
for acquired new properties outside of Top 
Cow, such as Dale Keown’s The Pitt. 
¢WildStorm Productions 

Barry Windsor-Smith is providing the cov- 
ers to all 10 “WildStorm Rising” x-over 
issues in May....Clear your calendars, ‘cause 
June is “StormWatch Month” with both 
issues #23 and #24 on sale. The event car- 
ries over to July, when StormWatch #25 is 
reprinted....Pop Mahn is the new artist on 
Union, starting with issue #5. 

KITCHEN SINK PRESS 

Shipping in May is the two volume hard- 
cover slipcased Comic Strip Century, giving 
the illustrated history of comic strips from 
the Yellow Kid all the way up to contem- 
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porary strips....Collectibly Mad—The Mad 
and E.C. Collectibles Guide ships in April. 
This 320-page book is touted as the first 
fully complete guide to Mad and E.C. col- 
lectibles and includes a rare interview with 
the late William M. Gaines. A hardcover 
and signed and numbered edition by Gaines 
(signed before he died in 1992) will be 
available in May. 


LIGHTNING COMICS 

In May, Lightning will reprint Hellina #1, the 
first solo book starring the company’s increas- 
ingly popular, heart-stopping Bad Girl. 
LONDON NIGHT STUDIOS 

Razor: Burn #4, shipping in June, will spin off 
Razor's sister Stryke, into her own mini-series 
in June titled Stryke: Natural Born Killer #1. 
MALIBU COMICS 

Curse of Rune #1 ships in May, following the 
events of April’s Rune/Silver Surfer flip- 
book. Written by Chris Ulm and illustrated 
by Kyle Hotz, the first issue explores the 
ramifications of Rune’s possession of Adam 
Warlock’s Soul Gem. “The Loki Connection” 
storyline begins this month, starting with 
Hardcase #23. (Hardcase now possesses 
the Time Gem from the Marvel Universe.) 
Loki will then appear in one Ultraverse 
book per month....Malibu has announced 
that its Star Trek: Voyager comic, originally 
scheduled for a January release, has been 
“gridlocked.” The book will be resolicited 
at a later date. 


MARS COMICS 

Tony Caputo, founder of NOW Comics in 
1985, returns to the comic industry in May 
beginning with The Complete Guide to Pub- 
lishing a Successful Comic Book. In MARS’s 
press release, Caputo said this 200-page 
book contains “everything you need to 
know to start a self-publishing comic com- 
pany or expand an existing one...and 
more.” This reference book, which includes 
storytelling, printing, distributing, and 
marketing tips (and more) will be $24.95, 
and will be available through comic 
stores....On the other end of the comic 
store, readers will be treated to Vespers, 
the first offering from the MARS Comics 
division and the first comic book series 
created, written, and penciled by Caputo 
himself. The story demonstrates what 
would really happen if a team of six 
heroes existed in today’s society. 


MARVEL COMICS 
In the wake of the “After Xavier” storyline, 
one of the alternate X-Men titles will remain 
after the story’s conclusion in X-Men: Omega 
shipping in April. According to Marvel, some 
of the alternate X-Men characters will sur- 
vive the change back to the original conti- 
nuity. But Marvel is staying mum on which 
characters will replace their counterparts 
and the identity of the “Alternate X-Men” 
title that will survive the transition. 
“In essence,” said Marvel marketing man- 
ager Dan Buckley, “a 10th regular X-Men 
Continued on page 28 
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THE ROOK IS A TRADE NAME AND TRADEMARK OF WILLIAM DuBAY, ALL RIGHTS RESERVED. THE ROOK IS BASED ON THE ORIGINAL CHARACTER CREATED BY BUD LEWIS AND BILL DuBAY. 


From the publisher that brought you Vampirellia 
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fi EE att Haley was always clear on comic 
books. He was also a little unclear. 

“When I got into this business | didn’t 
know what the hell | wanted out of it. | just 
knew | wanted to be in it.” 

Haley, currently the big man on the Dark 
Horse Comics block with Ghost, was a big 
Legion of Super-Heroes fan growing up in the 
‘70s. “| always knew this is what | was going 
to do. The only question was how it was going 
to happen and how | was going fo do it. My 
grades at school weren't very good, so | fig- 
ured I'd better get good at this,” recalls Haley. 

The illustrator, who remembers being 
“really damned slow’ at the time he first started 
out, did some Star Trek samples for DC. He 
then quit his job as a country music radio disc 
jockey—"I needed the money, and it beat 
working at McDonalds.”—and spent the last 


series has already been launched. One of 


the nine monthly X-Books will, for very log- 
ical reasons that I cannot reveal, continue as 
a regular series.” The announcement of the 
specific book wasn’t available at presstime 
but will be solicited in the June Marvel Mega 
Pack....The Batman Adventures artist Mike 
Parobeck said he is leaving the popular DC 
title to draw the monthly X-Men Adventures. 
Marvel couldn’t confirm this at press time. 


PENTHOUSE COMIX 

An early summer issue of Omni Comix will 
feature Larry Niven’s “Ringworld Throne,” 
with art by Bill Sienkiewicz, John Byrne, 
Mike Mignola, Tim Hildebrandt, Boris 
Vallejo, Richard Corben, Walt Simonson, 
and Cam Kennedy. 

TEKNO* COMIX 

Shipping in May is Neil Gaiman’s Lady Jus- 
tice #1 by C.J. Henderson and Michael Net- 
zer. Is it the newest Bad Girl to hit the comics 
scene? Well, this crime/suspense series stars 


of his money fo go to the 1990 San Diego 
Comic Con “to see if | was doing this right.” 
Haley met some people and got some good 
advice. He returned home, did a second set of Star 
Trek samples and landed his first paying gig: 
DC's Star Trek: The Next Generation Annual #2. 
"| hit the roof when | got that job. | was living on 
food stamps and living rent free with somebody 
who believed in my talents. The Star Trek annual 
turned out to be 54 pages of licensed hell. They 
threw this big monster at me. It was fun, | got it 
out of my system, and I'll never do it again.” 
For a while it seemed Haley would never 
do it again. Six more months on food stamps, 
postStar Trek, was followed by work on Mal- 
ibu’s Tarzan the Warrior that was canceled 
before Haley's book ever appeared. After 
that, a 12-issue run on Phantom of Fear City 
for Claypool Comics was a real bummer. 
“Drawing a pirate comic 
was not my thing,” reflects Haley. 
“| hated it. | was slow. | was 
wrecking their publishing sched- 
ule. | was pretty much getting 
used to the idea that | would have 
a mediocre career and that | 
would always have a night job.” 
Haley's hell continued 
through Brigade #2 and a 12- 
page Justice League Quarterly 
job that “hopefully will never 
see print. | don’t know why they 
didn’t use it, but I’m thankful 
they didn’t.” But just when 


™ & © BIG Entertainment Inc. 


things looked their darkest, Dark Horse called. 
“They needed somebody who could draw 
beautiful women and big guns.” 

Haley’s stock immediately rose with the criti- 
cal acclaim of last summer's Ghost Special. He fol 
lowed that with work on X #8 and is now working 
regularly on every fourth issue of the Ghost monthly 
book with his friend and inker Tom Simmons; their 
run on the book starts with July's Ghost #4. 

The pencil pro, who puts his Ghost Spe- 
cial work at the top of his short list of good 
works, is pushing hard for an individual style. 

“| keep hearing comparisons between my 
work and that of [fellow Ghost artist] Adam 
Hughes, but I’ve been trying to stay away 
from that. My thing is to take monsters and 
things that aren't real and draw them in a 
way that would make them seem like they 
might be real. | don’t want to be the next 
Adam Hughes. | kind of want to be the first 
Matt Haley. | kind of want to leave my mark.” 

—Marc Shapiro 


a blind, golden-tressed woman in black, 
who carries the scales of justice in her hand. 
So, you figure it out. 


TOPPS COMICS 

The five-issue Lady Rawhide mini-series is 
set to debut in July, by Don McGregor, Mike 
Mayhew, and Jimmy Palmiotti. Before then 
though, Topps will reprint her first two 
appearances (Zorro #2-#3) in a special edi- 
tion in June. The ongoing Zorro series, 
which was put on hiatus last November to 
allow the creators to work on Lady 
Rawhide, is expected to return after the 
mini-series runs its course. 


VEROTIK 

June sees the release of two new bi-monthly 
ongoing series. Satanika #0, retells and 
expands the origin of that nasty bad girl with 
hooves, by Glenn Danzig and Simon Bisley, 
while Devilman #1 brings the popular Manga 
artist Go Nagai to America in full color! Both 
titles are for you mature reader types. 


Bit 


iis ahout to go a 

and he’s an it on his own terms. He hasn't 
worn a tie for the occasion; instead, he's 
wearing the same jeans and green plaid shirt 
he wore yesterday. Silvestri hasn't gone to 
the media; instead, the media has come to 
him. They cluster around him on the sidewalk 
sutside the Golden Apple comic hook store in 
Hollywood, where a long line of people waits 
for the head of Top Cow Productions to sign 
Cyberforce Origins: Cyhlade. 


With the patient ease of a professional, 
Silvestri answers all of the questions 
he’s answered before. Where do his 


ideas come from? “Everywhere. 
Sometimes the hack of a cereal box’ 


How did he get started? ‘It looked like an easy job; you 
stay home all day,’ Silvestri says, giving one variation on 
ee ae enetirn of his commie meee 


A DAY 
IMAGE CO-FOUNDER 


BY DIANE BAILEY ¢ PHOT 


elevision cameras from NBC’s Today 

show capture his every word and 

movement, and Silvestri, perhaps antic- 
ipating his allotted 15 minutes of fame, lets the 
cameras transform him into a celebrity for a 
day. He poses next to a giant, inflatable Rip- 
claw figure, and puts hand in claw. The cam- 
eras film. He looks at the store’s window 
display, and the cameras film. The line of 
people starts at the door, continues down the 
block, turns the corner, stops at the alley, 
starts at the other side of the alley, and goes 
some more. The police came earlier, to make 
the line more orderly. People waiting in line 
stare at the cameras, and the cameras film. 


eS 


Wanna-bes clutch portfolios, ready to 
hawk their wares during their brief moment 
with Silvestri. “That's how | got the job,” Sil 
vestri commiserates to the camera. “Every- 
body | know has gone up to a professional, 
shaking like a leaf.” The Today show wants 
Silvestri to look at one young man’s samples. 
“Oh, God,” says Silvestri, as they lead him 
over. “I hope they're not horrible.” 


nside, the fans come in two and three at 
a time to get their books autographed. 
One fan wants Silvestri to sketch Ripclaw; 
Silvestri obliges, starting in on the eyes. 
Another wants to know what inspired him. “| 


think it was desperation,” Sil- 
vestri says. Could Silvestri 
write that on the book? “If | 
can spell desperation,” he 
says. Still another shows Sil- 
vestri his portfolio. “That's a 
healthy girl,” Silvestri says, 
glancing at the pictures. “Did 
| look at your stuff before?” 

“You remember!” the man 
says, pleased. 

“| remember!” Silvestri 
exclaims, offering a critique. 

One woman wants to 
know where Silvestri’s wife is. 
“Probably stuck at the mall,” 
Silvestri answers affably, 
although he’s not married. His 
fiancée, Cynthia, of china-doll skin and black 
hair, comes later, and Silvestri stops signing 
to give her a kiss. The people file through, 
and Silvestri loops out his signature. “He's 
perfected that,” says Top Cow editor-in-chief 
and writer Dave Wohl. “Everyone's got to 
refine their signature to make it one swoop.” 

Silvestri has mastered the whole routine, 
except for one litle thing. Nicole Merke, who 
does advertising and promotions for Top Cow, 
has a message for him: “Will you tell Marc 
to please spit out his gum when he’s talking 
to the camera?” 

Silvestri listens to the advice, and says 
pleasantly, “Sure. I'll spit it at the camera.” 


All artwork and characters shown ™ & © Top Cow Productions. 
Al photogaphy ©1995 Craig Molenhouse. 


tanding in “the pit,” a medium-sized 

room with eight artists’ stations at his 

Santa Monica studio, Silvestri explains 
that Image Comics exists partly to scout new 
talent. He stops a stranger in the hall. “Can 
you draw?” he asks. “Can you color? Let- 
tere” No, no, and no. “Damn.” 

The average age of the artists is just above 
the legal drinking age, and Silvestri, at 35, 
very much plays the big brother. “| enjoy the 
enthusiasm of these guys. You walk in, their 
eyes are this big,” he says, using his fingers 
to make raccoon circles around his eyes. 
"Their minds are wide open.” 

Top Cow working hours generally start 
in mid-afternoon and go to wee morning, 
with lots of breaks for food and TV. What 
with freelancers, Silvestri frequently doesn’t 
know who belongs and who doesn’t. “I'll see 
someone and think he wandered in off the 
street. I'll say, ‘Can | help you?’ and he'll say, 
‘| work for you.’ And then | feel like an idiot. 
‘Oh! Sorry. What's your name?’ And then of 
course I'll forget it the next day.” 


n the pit, drawings, books, and Federal 
Express boxes litter the floor. The book- 
shelf includes The Drama of the Oceans, 
Atlas of Human Anatomy for the Artist, and 
The Time-Life Book of the Fam- 
ily Car. Posted on the door 
are some “Far Side” cow car- 
toons. Outside in the foyer, 


next to the water cooler and the copy machine, 
is a life-sized cardboard cutout of a green 
dragon, with a caricature of one artist's head 
stuck on the top. 

One work station is equipped with a sleep- 
ing bag, air freshener, and a Las Vegas travel 
guide. Silvestri’s table has a toothbrush and 
toothpaste. “I used to spend easily 12 hours 
a day at the drawing table,” he says. The 
chair’s seat, in fact, has indentations. “It came 
that way,” Silvestri protests, then examines it 
closer. “Is that what my butt looks like?” 

| reach for a small, curvy plastic doo-dad 
on one table. “DON’T TOUCH THAT!” Sil- 
vestri shrieks. | pull back, faster than grease 
from Dawn. Silvestri grins. 

Gotcha. 

“II ‘m going to use David Finch as a model,” 
Silvestri says, ready to give a quick demon- 
stration of how Top Cow works. “David 

Finch is a classic example of the kind of guy 

this place thrives on. The reason is there's a 

lot of garbage in here, and somebody has to 

take out the frickin’ garbage.” 

Laughter all around. 

“You guys were actually the only Image 
guys who would look at my work. | guess | 
looked unprofessional or something,” says 
David Finch, who is completely bald and has 
an earring. 

“We attract the more pitiful,” agrees Sil 
vestri. “| said to Dave 
Wohl, ‘Dave, the more 
pitiful a guy looks, the 
more we want him.’” 

The principle applies 
also to samples. Take 
Mike Turner. “I can say 
now, because he’s actu- 
ally developed into quite 
an artist, that his samples 
sucked,” Silvestri says, 
but adds, “My first sam- 
ples make Mike’s first 
samples look amazing.” 

Mike disagrees, 
adding that he recently 
saw Silvestri’s early pro- 
fessional work. “He was 
trying to make a point 
about how we're going 
fo improve. And the stuff 
was incredible. We're 
like, ‘Yeah, you're really 
encouraging us now.” 
But back to Finch. “Dave has turned a 
corner,” Silvestri says. “IF you're lucky, once 
or twice a year, something clicks, and you 
see things clearer all of a sudden. There’s that 
weird-ass chemical that screws us artists up, 
that makes us hard to live with, that makes 
us hard on ourselves. That all balances out 
for a few seconds.” 
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pstairs, in what the staff accurately 

terms his “palatial” office, Silvestri 

has black, oversized furniture; the 
couch doubles as his bed, since he frequently 
sleeps at the studio. On the glass table are 
resin figures of comic book characters, a 
Franklin Mint Looney Tunes chess set, a Magic 
Eight Ball, and Snapple iced tea; on the floor 
are toy cars and piles of drawings; on a metal 
stand is Silvestri’s towel, drying. 

“use this to make all my decisions,” Silvestri 
says, picking up the Eight Ball. “Is this inter- 
view going to be a slam job on me?” he asks 
it, and shakes. “Oooh,” he says, his expression 
taking on newfound suspicion. “It is certain.” 

Now that Top Cow is branching out into 
other media—feature films, animation, toys— 


———E 


S ‘and connd By Michael Berry 
ith a Deadly Woman’ story arc (soon to 
), Gyberforce switches into a more con- 
ambers come to grips with the true 
Also, the evil members of Cyber- 


Silvestri spends four or five hours a day in 
meetings, strategizing about how—or how 
not—to use the characters. “We can stop a 
million dollar development right in its tracks. 
IF I'm not happy with a toy, if | don’t feel I’m 
going to have a good time playing with it, 
why would anybody else? 

“I'm not a suit running a company, and 
the people we're doing business with like that. 
There's no corporate red tape. They don’t 
have to find me. If they want to ask me a 
question, they call me on the phone. ‘Do you 
like the color of this toy? Do you like the way 
the character looks in this cartoon?’ And | 
can say yes or no.” 

When he’s not in real meetings, Silvestri 
is in ad hoc ones. Dave Wohl catches him 


on his way downstairs. “I'm writing this cli- 
mactic battle scene at the end [of the Cyber- 
force Annual], and they go to this warehouse, 
and | don’t know whether to have my fight 
be big robot guys or actual $.H.O.C. guys like 
Killloy, who happen to show up there,” Dave 
explains. 

“| would say, keeping in the theme, you'll 
probably have to have them battle through 
the first line of defense of robotic things,” Sil- 
vestri says. 

“Ballistic shut down the power,” Dave 
clarifies. “So the first line of defense is shut 
down automatically.” 

Mare: “She shut down the entire com- 
plex?” 

Dave: “Yeah, temporarily.” 

Mare: “She pulled the plug? OK, have 
them plow through a first line of defense of 
robots fast. 

Dave: | can’t let them get there and say, 
This is too easy’? 

Mare: Even if they have to fight through 
robots it should be too easy. It shouldn't be so 
easy that they just walk into a place and say, 
‘Oh, this is too easy,’ because, obviously, 
that’s too easy. Have them do something 
superheroic and still say, ‘Boy, that was too 
easy because we're superheroic.’ Then the 
S.H.O.C. guys come in. Who're we going 
to use? Buzzcut and Killjoy? Actually, you 
know what? We need somebody else in there. 
Have them come up with like, Mega-S.H.O.C. 
guy, some new guy.” 

Dave (suggesting a new guy): “It could 
be like, that’s what they're using this ware- 
house for, to create this new guy. It could 


bankruptcy. Meanwhile, a special zero issue explores the roots of the 


team, with penciler Anthony Winn stepping in for Billy Tan on that issue. 


Mike Heisler will continue to script the title, with Tan continuing as 

penciler, and Duy Truong as inker. : 
Following the new four-issue Ripclaw mini-series by Eri ilvestri 

and Brandon Peterson, Mare Silvestri and artist Jordan Rask 

sent a Hipclaw Special, and then Al Vey joins oe 


t formidable set of weapons yet, series inker on an ongoing monthly series. 


E. and his/its army of invulner- Later this spring, veteran comics writer-artis 
ir fans, Top Gow head honcho and 
‘taking a break from the title with 
he will be co-penciling #14 
herforce Annual penciler) will 

with Batt continuing as inker. 


-k on a secretive two-year- 


writes the new series Weapon Zero. The book 
up instigated back in 1969 when American astro 
moon, but didn't tell everyone exactly 


series, which chronicles a chain of event: 


lions of years ago, adds a 


even be Cyblade’s brother.” 

Mare: Ahhh. Yeah. OK, use Joe [Ben- 
itez]’s design. Make him big and bad. We'll 
have to think of some kind of power for him, 
some unique power we haven't used yet. | 
mean, he’s armored, he looks bad. He’s got 
all these blades sticking out of him, ‘cause 
everything Joe does has blades sticking out. 
And we'll figure out some power. 

Dave: Some electrical power. 

Marc: Some cool computer thing. 

Dave (describing the warehouse): He 
made it look like Three Mile Island. It looks like 
a nuclear reactor. That’s cool, | guess they 
need nuclear stuff. 

Mare: Yeah! Forget all that super-energy 
stuff we've been building up to all this time. 
That's nuclear power! 


espite the nice office, Silvestri’s more 

likely to work downstairs, along with 

the unwashed (not entirely figura- 
tive) masses. “Marc has no ego,” says artist 
Brandon Peterson. “I’ve worked with guys 
who have various levels of ego, and | know 
my own ego, and | have more ego than 
Marc has. There was a satire comic of all the 
Image people when it first started [called 
Splitting Image], and they kept having Marc 
as the perfect guy.” 

“PEE,” Silvestri says to the idea that he 
lacks ego. “Who said that?” He turns around, 
and everybody is watching him. So Silvestri 
pontificates. “Everybody has ego,” he says. 
“Ego drives you to great things, whether it's 
in art, finance, or world leadership. The rea- 
son man takes one step in front of another is 
because he wants to accomplish something. 
You go to the moon because you want to be 
the first guy on the moon. That's because of 
our egos. That's what drives civilization.” 

Breath. “But you can’t come in here with 
the attitude like, ‘I'm the man.’ | can deal with 
different personalities. What | can’t deal with 
is somebody who thinks they're already great.” 

David Finch steps in. “It’s like having 
enough of an ego to think that you can be 
the best, but not being so egotistical that you 
think you're already there.” 

Silvestri claps. “Perfect! Did you get that?” 


n artist jumps through one of two cut 
outs in the wall connecting the main 
room to the computer room. Silvestri 


takes the more conventional route around the 
corner, threading through an elaborate, three- 
fan system designed to keep the computer 
room cool. A dozen tracking clipboards 
labeled “List O Stuff” hang on the wall. All are 
empty. Silvestri wants to know why, and no 
one can tell him. On the opposite wall is a 
piece of paper with various lipstick kisses on 
it. Silvestri once wanted to know about that 
too, but nobody could tell him. 


It's time for the photo session, so the lights 
are turned off, and the room glows with mon- 
itor screens and a single, yellow spotlight. Sil- 
vestri points at a stylized biceps on the screen. 
Flash, snap. “OK, Mare, put your finger a lit 
tle higher, maybe,” says the photographer. Sil 
vestri obliges, inserting his finger up a nostril. 

The photographer instructs him to inter- 
act with Brian Haberlin, who's in charge of 
the computer room. Silvestri agrees, rubbing 


Haberlin’s shoulder in mock sensuality. Next 
they saw their hands back and forth, to cre- 
ate a smear effect, as if reaching for the 
screen. They saw for several minutes. “So,” 
Silvestri says to Haberlin, “do you feel pretty 
stupid?” They saw some more. “It’s a small 
world after all,” Silvestri sings, offkey. 

The photo session continues for a couple 
of hours, and Silvestri is dragging by the end. 
“You want me in this picture?” he asks, hope- 
ful for a break. Everybody laughs. “Yeah,” says 
the photographer. “You're in every picture.” 


ilvestri does get a break during the sec- 

ond book signing session later in the 

day. “Hey, we drove right by Virgin 
Records,” Silvestri says. “[Director] John Woo 
was signing!” Outraged "No ways” bubble 
up; they're all John Woo fanatics, and might 
have even waited in line for that. Someone 
says: “Right now, John Woo is like, ‘Marc 
Silvestri is signing down the street!’” 

The lull in autographing activity stretches 
on too long. “I got a hot pen, hot pen,” Sil- 
vestri says. “Need to sign. Need to sign. Step 
up! Let us humiliate you,” he says. He swoops 
out his signature, and the silver metallic pen 
explodes on him. 

At 5:15, fifteen minutes after the two- 
hour session was scheduled to end, the store 
manager tells Silvestri, “There’s only about two 
hours worth of people left.” Silvestri sighs 
and blots his pen. They‘re not leaving, so 
neither is he. mie 


Diane Bailey is a freelance writer from South 
Pasadena, CA, who specializes in celebrity 
profiles. 
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Adam Hughes on ‘ 
his reputation, 
his dream project, 


er 
gio 


es 


Photo ©1995 Jim Gund, 


36 VW hiARd sas 


he first time he saw the tag “Good Girl 


Dark Horse's beautiful heroine . Artist” attached to his name in a comics 
from beyond the grave, Ghost. . publication, Adam Hughes was actually 


(ae 


kind of surprised. “I hadn't really noticed or 
thought about the fact that | had produced a 
body of work along those lines,” he says. “Then 
| thought, ‘Wow! That's pretty cool, to be famous 
for drawing pretty women.”” 

Hughes has a flair for glamorizing the female 
figure. That, in part, is why his Ghost series, due 
from Dark Horse Comics in April, is so eagerly 
anticipated. So you shouldn't be too surprised 
that Ghost's title character is One Hot Babe, with 
two exceptions to the rule: she’s dead, and she’s 
packing a pair of big .45 caliber pistols. 

“| know that Ghost is probably going to be 
a semi-controversial book at times, at least 

artially because of my reputation,” he admits, 
4 | suspect a lot of people are going to be 
surphised—not disappointed, | hope—at my 
approach to the book. | think of this as a crime 
comic. Semething very cinematic, filled with 
noir elements. | see a character who is the 
female equivalent of Batman, or the Shadow, 
and that means\( be going for a more gothic 
atmosphere in the\book, a dark and menacing 
look. Drawing Ghest with her breasts hang- 
ing out or standing with her hip jutting and 
looking all pin-upy would be a real disservice 
to the character. My tendency is to show her 
totally wrapped in her cloak more often than 
not, looking mysterious.” 

Hughes, who appears even younger than 
his 27 years, has been part of Gaijin Studios, 
a parinership of bright young comics talent 
based in Atlanta, Ga; (see sidebar story), since 
the studio was formed in 1991. “Il came to 
Atlanta to work with finker] Karl Story and to 
learn from [artist] Brian Stelfreeze,” he says, 
referring to two of his partners. “I like the com- 
panionship, | like being around other profes- 
sionals, and for somebody like me who's easily 
distracted and who tends to be a slow worker, 
it helps keep me focused.” 

Dressed all in blac 
not an affection, he sa 
tle heavy, and anyb 


as is his custom—it's 
“it’s just that I’m a lit- 
who's heavy and 


around him. 
between his 


| test cae | shot by a magazi pho 
“A halfinished poster featuring 


| 


GHOST ™ & © Dark Horse Comics, 


heroines from Penthouse Comix is on the drawing 
board, cover art for the first three issues of Ghost is 
on the wall, and art for a recently finished Catwoman 
T-shirt for Graphitti Designs is pinned to the left and 
above those. He points to the latter. “I spent five 
days on that piece,” he says, “and | realized when 
| finished that this was the best Catwoman | could 
ever do. Sometimes you do a piece and you know 
that you'll never really need to draw that character 
again, because you got it just right.” 

He pulls a plugged and non-functional .45 auto- 
matic pistol from the shelves above the desk. “I try 
to be as accurate as | can with props and settings,” 
he explains, “so | went out and bought this as soon 
as | knew I’d be doing Ghost. This is the gun he emeemm. 
would use.” The weapon is shoved back into,gle . 
as he pushes aside a stack of tapes of oldSh 
radio shows in order to clear enough rogm te 
play the completed pages for the first issué of Gh 
and some of his favorite cover and trading e¢ 
work. While the to-do list on Hughes's desk is lene 
and punctuated at the top with this warni 
one more job and | will kill you!”, Hughes't 
getic. “I just accept too many jobs,” laments Hug] 
“but I've forsworn all that, now that I’ve taken o 
Ghost. Still, | have.towget all this stuff done...” 


n. getting stuff done since he 
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(meteoric, ifcertaigly*has gone a l6t smoother thd 
mest“For some reason, never had to go throug 
thafiperied of tejection and denial that a lot o 
people have to endure when they’fe struggling toe 
get started,” he says. “! just sort of becamerd'pro- 
fessional.almost by accident.” 

Fired from his job building electrical transformers, 
Hughes showed his portfolio.te. writer-artist Mark 
Wheatley at a 1987*convertion.in his native New 
Jersey. “| didn’t think | was ready to go professiongl 
yet; | was just looking for a critique. After giving me | 
a fairly scathing one just to see me squirm, Mark 
says, ‘So, do you want some work?’ He gave me 
a job finishing his pencils for a Blood of Dracula story 
for Apple Comics and, from that point on, I’ve 
always had at least some work in comics.” ee 

Impressive, especially when you discover that” 
Hughes is entirely selftaught. “I started drawing 
when | was five, like a lot of kids do,” he says. “| just 
never stopped. My first comic was Fafitastic Four 
#81, so | started out a big Jack Kirby fan—who 
didn't? The guys | really aped andftried to learn 
from, though, were George Pérez and John Byrne. 
Especially Byrne. | was his ideal target audience 
when he took over the X-Men, [al] justiabout age 11.” 

Hughes took on the Wheatley assignment, and 
was working at a small comics shop when he began 
to expand his comics horizons, by adding inde- 
pendents to his regular reading list. "lNpicked up 
[First Comics’s] Nexus, because it sort Of looked 

% 


YOUNG CAPTAIN ADVENTURE and Hericaone ™ & © Penthouse Intemational, Ltd. 


Above: Ghost packs a pair of .45s on the cover % 
to the ongoing Ghost #1. . 
Left: This is one of the few panels from Penthouse 
Comix that our moms would let us show. 


like a superhero book, and [Fantagraphics 
Books’s] Love and Rockets, because, well, it 
had this girl with really big boobs on the cover 
and | was 19, y‘know? 

“When | saw what [Nexus artist] Steve 
Rude was doing and the Hernandez brothers 
were doing [on Love and Rockets], especiall 
Jaime, | was amazed. | started thinking abou 
comic book art in a whole new way, so | guess 
you can credit those two guys for keeping me 
from becoming just another mindless spe 
dexed superhero artist.” 


is own New Jersey apartment _ 
1989. Within days of the move, 
from a West Coast signing foul 


tid’ t caught up with everybody 
ut [the book] being canceled. 
had to find some work. Then, 
sn‘t a halfhour later when the 
nd it's [DC Comics editor] Andy 
‘been asking me for a couple of 
be free, because 


Hughes is perhaps best 
known for his Vampirella artwork. 


Ln s layouts,” ee of : 
i! learned more about storyielling’ dur 


ment before accepting Ghost. He concentrated 
instead on doing a variety of pin-ups, trading 
cards, and covers for most of the major com- 
panies. “One of my big heroes is [artist] Dave 
Stevens,” he explains, “and | saw how he and 
[artist] Brian Bolland are guys who made cover 
art an integral part of their careers. | found that 
doing covers or single illustrations fit in nicely 


did befor 
it might 


Nee the Helf 
gue. ere the rea- 
¢ess. More than any ether book 
| can think of, that was one where the pen- 
z ciler was act ly the most interchangeable with the way | work.” 
part of the mix. Those three created the\sto- Not that he left the storytelling phase of 
ries, Bob Lappan Tetiered every one, Gehe comics entirely. There was, for example, Star 
D'Angelo colored every one...only the pert Trek: Debt of Honor, the Chris Claremont- 
ciler changed.” % penned graphic novel, “which took 10 months 
Since finishing his Justic f my life. Star Trek is the one thing from my 
ment, Hughes hadn't taken on at ¢hildhood that | really wanted to draw. When 


VAMPIRELLA ™ & © Harris poe kr 


| was 10, | wrote and drew my own Star Trek 
comic, in which Captain Kirk met God—which 
made Star Trek V a very interesting movie for 

" He also took on a few other assignments, 
including a brief fling with DC’s Legionnaires 
as a possible ongoing gig: “I did #7, a cou- 
ple of covers, and some fillin pages on a cou- 


\. ple of issues,” he says, “but it just didn’t pan 
out as a regular thing.” 


\But cover assignments are what kept 
ighes a fan favorite in recent reels His 


for Harris Comics have been some of 
pular ones with fans,” he says, 
the two | enjoyed most are ones | 
ecently. [Marvel Comics editor] 
Saffney gave me a free hand on X- 
The Early Years #12; she asked what | 
d to do, and | sai ‘immediately, ‘Class 
So | drew Pfofessor X sifting in the 
| modeled himof Yul Bren- 

i original standing 


school just had so méch fun with that. 

“My alltime favorite is the cover to Clas- 

sic Star Wars: Retirn of the Jedi #1 for Dark 
Horse. | think*that's the best likeness | ever 
rincess Leia in her little ‘John Carter 
slave girl’ outfit in the foreground and 
the Hutt in the background with his 
gue hanging out...| really like that one. Plus, 
ed it, too, and the computer colorist at 
orse followed my colors to the letter. 
gay be the one cover I’ve done where | 
t change a thing.” 
Penthouse Comix’s “Young Captain 
Adventure” serial actually marked Hughes's 
return to regular comics storytelling last year, 
although the adult venue is one that many 
fans will never see. “| guess you could call it 
a brief flirtation with the dark side,” he laughs. 
“It doesn’t seem to have hurt me any, although 
| had some apprehensions. It’s one of the few 
times in my career I've done something strictly 
for a buck. Then again, since it meant | got to 
appear regularly in the same book as Kevin 
Nowlan—and | think Kevin is God's other son 
when it comes to comic book art—it was actu- 
ally a pretty good idea.” 

Accepting Ghost or some other ongoing 
assignment was something he felt he had to do 
in order to keep his career flourishing, Hughes 
says. “| need to flex my muscles, to prove to 
myself and others that | can keep up with a 
regular series, especially because | have a 
couple of ideas for stories I’d like to write and 
because of my creator-owned project under 
Gaijin’s Blanc Noir imprint [for Dark Horse]. 
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Ghost is a perfect situation for me.” 

Hughes reunites with editor Michael Eury 
on Ghost, and Eury has set things up so that 
the art team of Matt Haley and Tom Simmons, 
who did the Ghost Special last year—an issue 
for which Hughes did the cover—will do every 
fourth issue, leaving Hughes and inker Mark 
Farmer a cushion in maintaining the schedule. 

“Matt tends to show a lot more skin than | 
do in this series," laughs Hughes, “so my fans 
ought fo be happy with the arrangement.” 

The book’s star herself is not a super- 
heroine, he says, and Eric Luke, who returns 
to script the series after his debut on last year’s 
special, isn’t writing her that way. 

“She's almost an antiheroine; | get the feel- 
ing sometimes that if it were cops who were 
standing in her way or not answering her ques- 
tions, she’d gun them down just as readily as 
she does the bad guys.” 

Just because he’s taking a less glamour-ori- 
ented approach to Ghost doesn't mean he’s 
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rejecting his Good Girl Art reputation, Hughes 
stresses. “It's certainly part of what | do and 
helped get me where | am,” he says. “I'd hate 
to think of it as if I'm doing anything destruc- 
tive or demeaning. | actually think it's kind of 
old-fashioned and nostalgic, reflecting the 
way comics were done in more innocent 
times.” Still, as he feared, it sometimes causes 
some controversy. 

“I's all Eric's fault,” he laughs. “He's great 
to work with because, being a screenwriter, he 
thinks in very visual terms, but, man, is he giv- 
ing me some wild stories to draw. Maybe it’s 
because he knows my reputation for doing 
sexy stuff, but in the first issue Ghost's sister gets 
involved in a pornography ring, in the second 
one there's this big fight scene that takes place 
in a striptease club, and in the third issue—I 
don’t want to give anything away—[let’s] just 
say she’s being demeaned by the villain and 
has to overcome that. 

“Anyway, | just sent in the artwork on the 


This Star Wars cover is Hughes's 
all-time personal favorite. 


strip club sequence and got a call from Mike 
[Eury] saying that some of the women at Dark 
Horse were a little upset by it, because it’s a 
strip club and | show strippers there doing 
what strippers do, which is take their clothes 
off. | was bothered by that at first, but then | 
got to thinking—women should be upset by a 
strip club. If | drew a strip club that didn’t 
bother them, then | wouldn't be doing my job. 
A reader, especially a woman, who feels that 
way is in exactly the right mood to read the 
story, because Ghost herself is offended by 
the club and what goes on there.” 

Like most artists, Hughes has a roster of 
favorite characters he would like to work with 
some day. “I'd probably drop everything in a 
minute if somebody were going to write an X- 
Men: Year One book and asked me to illustrate 
it,” he confesses. “I'd love to do a World War 
II quarterly [comic] which had a Captain Amer- 
ica story, an Invaders story, and a Sgt. Fury and 
His Howling Commandos story each issue.” 

But it is his Indiana Jones story concept 
that is closest to his heart. “People who know 
me will chuckle when they read this,” he 
promises, “since they've been hearing about 
it since 1990, but | came up with this story 
and proposal; everybody who's seen it likes 
it and thinks it would work. Even the people 
at [Indiana Jones owner] Lucasfilms like it. 
Just like the movies have been basically 
homages to the old Republic serials, | devised 
a story which is a homage to the great old 
adventure comics of days gone by. It’s sit- 
ting on the shelf at Dark Horse Comics right 
now, until | can afford to take all the time 
necessary fo do the [required] research, but 
I'll get it done someday.” 

Every ambitious comic creator today also 
has a creator-owned project or two in mind, 
and Hughes is no exception. For instance: All 
American Girl. When Dynamic Forces, a card 
company, invited artists to create sets of heroes 
and villains, offering to buy one-time rights to 
use the characters and leave the copyright 
and trademark in the hands of the creators, 
“It was foo good a deal to pass up,” he remem- 
bers. “Everybody in the studio was creating 
characters, but I'd never done that before and 
was kind of baffled. Finally, | decided that I’d 
always liked Captain America and World War 
II, so I'd do something like that.” 

All American Girl, as Hughes explains it, 
is the former sidekick of a 1930s heroine, 
Memphis Belle, who dies in battle with her 
arch-enemy, the Krimsson Kaiser. 

With her last breath, Belle passes on “the 
untested vitamin X” to her kid sidekick, who 
quickly consumes it and develops into “the all- 
powertul All American Girl,” says Hughes in 
a deep, portentous voice, “sort of a Mary Mar- 


- Exclusive art and information on Youngblond heroes and villains. 
~All new, original art by Rob Liefeld, Stephen Platt, and athers. 
-Acchance to win a day at Extreme Studios with Rob Liefeld. 

-Bomus Wiggle cards and a Badrock SkyDisc™ TREMA ELRTETSS 


Extreme and Youngblood: TM & © 1995 Rob Liefeld. All rights reserved. Exclusively distributed by SkyBox International Inc. © 1995 SkyBox. 
Odds of finding Wiggle cards approximately 1:8 packs; SkyDisc™ approximately 1:72 packs; Win-A-Day cards approximately 1:1.2mm packs (see display box for further details). 


vel on steroids.” “Develops” is apparently the 

operative word here: Hughes showed his 

sketches to his pal, Kurt Busiek, writer of Mar- 

vels, “and he looked at her for a minute and 
| said ‘All American Girl: she’s giving the war 
a whole new front.’ He said | could have that 
| for my promotional campaign.” 

Closer to fruition 4s Invertigo, Hughes's 
project for Gaijin's Blanc Noir imprint. The 
series will begin as a sixpage backup in Cully 
Hamner’s four-issue Brave, then appear as a 
mini-series of its own. “l sort of explore the J. 
| Jonah Jameson theory that if there were no 
superheroes, there would be no supervillains,” 
he explains. “In the series of backup stories, 
we meet Olympia, who is your standard, run- 
of-the-mill Earth’s Greatest Heroine type. In 
the final sequence, where she is engaged in 
a fight to the finish with her greatest enemy, 
a battle she must win or the earth dies scream- 
ing, she....loses. And, as she’s dying, she 
thinks that thought everybody has: ‘If only | had 
known what was going to happen, I’d do it 
differently and make it all better.’ 

“Then she wakes up at the beginning of 
her own series, and she’s 14 years old again, 
11 years in the past, and she gets to live her 
life over, fully aware of everything that hap- 
pened or is going to happen and free to 
change it if she can. The book is basically 
about second chances, and how, even if you 
get a second chance and have the benefit of 
hindsight, that doesn’t always mean you're 
going to succeed or that things won't turn out 
just as badly—or worse. Anyway, what she 
decides is not to adopt her superheroine iden- 
tity, to use her powers behind the scenes, in 
secret. What she finds is that, yes, there are 


ne artist who | 
shares the studio and has done some comic work in the 
past. Harris, Johnson, and Phillips have since moved 
on, and Jason Martin (various titles) and Rick Mays 
(Marvel's Nomad) have come on board. 

Gaijin is essentially a cooperative, with each mem- 
ber working on their own projects and sharing in 
expenses and planning. “We vote on everything that 
affects the studio,” says Hughes. 

One such vote led to negotiations and ultimately a 
contract with Dark Horse Comics to 
develop Blanc Noir, a line of creator- 
owned comics similar to the successful J — 
Legend imprint. No definite publication J © 
date has been established at this point, 
but several projected mini-series are 
under way. 

The plan is to have one series appear 
as a six-page back-up in the pages of 
another, then vice versa, similar to Leg- 
end’s Hellboy-Monkeyman & O’Brien 
arrangement. Its first time out, for 
example, Pearson’s Bodybags, a four- 
issue superhero action/adventure 
series, will have Maximum Velocity, a 
hard-boiled science-fiction tale written 
and drawn by Stelfreeze and inked by 
Story, as a backup. Hamner’s Brave, 
an action/cri e comic, will be backed 
by fuged Wate Phillips and 
Johnson are part of Blanc Noir and are 
also working on creator-owned fitles 
(The Heretic and Beta, respectively). 


ft 
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no more supervillains, but those who were 
villains are still there, still doing evil, only now 
they're politicians or businessmen. So she has 
to fight them still, plus decide what things she 
can change from the past and what she can't. 
Meanwhile, she has to try to find her arch- 
enemy, whose identity she never knew, and 
stop him before he destroys the world again.” 

That's the basic storyline, but Hughes has 
grander ambitions, as well. “| want this to 
also be a satire on what's passing for super- 
heroes these days,” he says. “I designed 
Olympia to be as tacky as possible—a skimpy 
purple and gold costume with a big cutout ‘O’ 
on the chest, gloves with tassels, the whole 
bit. | like to think that, if | do this right, | can 
poke fun at myself and the whole ‘Good Girl’ 
thing, and comment on the nature of comics 
and superheroes.” 

But what happens, he is asked, if the read- 
ers don't get if@ If they like Olympia and 
clamor for her return? What if all they see is 
another big-breasted superheroine? 

“I've thought about that,” says Hughes 
alter a moment. “But! would hope that there 
are people out there who will take me seriously 
enough to say, ‘OK, he likes to draw pretty 
women, but there’s some substance to all:this, 
foo.’ IF you scratch away the surface, you can 
see that there's something else going on.” 

He pauses again and smiles. “You know, 
that's probably why | want to do this story,” 
concludes Hughes. “| just want to scratch 
away at the surface and see if there’s any 
substance there.” tt 


Jack Curtin is a freelance writer based in 
Philadelphia, Pa. 


Hughes shows off his cavernous studio (notice the towel-draped mannequin used as a model for Ghost). 
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The fire sings, the glaciers call, the Ice ‘Age comes. 
AAGIC 


The Gathering 


By Paul J- Grant 


THE MAXX ™ 8 © Som Kieth 


Sam EXTECH ’S si cobs is onimced vers 
The WARK vcs ween tenes 

. joins MT'V’s 
animated 
DG ALETES ceores othis image Comics cre 
roster. 


Fans of Sam Kieth’s The Maxx 
comic will no doubt be glued to their TVs 
on Saturday April 8, 1995, because at 
1 p.m. (EST/PST) MTV Oddities 


will debut its animated version 


set to last for seven episodes, will 
begin airing in its regular time slot 
on Monday, April 10 at 10 p.m. 
(EST/PST). 

Writer-artist Kieth always 


ation becoming a cartoon, but it 
“didn't seem appropriate for Sat- 
urday morning, and there’s not 
many places that show animated cartoons 
with more adult subject matter.” 

Fate stepped in when Abby Terkuhle, 
MTV's senior vice president for on-air cre- 
ative and animation, walked into a Man- 
hattan art gallery displaying comic book art. 
One of Kieth’s drawings caught his eye, and 
the gallery's proprietor suggested he check 
out The Maxx. Terkuhle did, and found the 
story fit in with MTV's mandate in develop- 
ing animation for adults, such as Liquid Tele- 
vision and Beavis and ButtHead. 

“What | liked about The Maxx is that it 
was not your typical superhero story,” 
Terkuhle explains. “It takes all the conventions 
of a typical superhero comic and, as it 
unfolds, sort of turns them upside down. It 
also deals with a lot of sociological issues that 
superhero comics don’t, such as the fact that 
he’s a homeless guy.” 

The first seven episodes of the 
Maxx will adapt the first 11 issues 
of the comic book. According to 
Kieth, “By and large, minus a few 
words here and there and a few 
added scenes, it’s straight from 
the comic, using the original dia- 
logue, the original characters, and 
the original character designs.” 

The animation for the first 
seven episodes is being pro- 


the studio that also animates Beavis and 
ButtHead. But how does the series’ creator 
like what he’s seen so far? As of late Febru- 
ary, Kieth had seen three complete episodes 
and was generally quite happy, aside from 
a few things he wanted changed. It was 
then that he ran up against one of the real- 
ities of the animation business. “When | 
draw a page, it’s a couple of days’ work,” 
he observes, “but when you animate a 
sequence, it's weeks of dozens of people 
working their butts off.” 

William Messner-Loebs, credited by Kieth 
as writing The Maxx's “swell dialogue” also 
worked with the animators. 

Those viewers unfamiliar with the comic 
book should be aware that The Maxx 
defies easy categorization. An MTV press 
release describes the show as “the story of 


a homeless superhero for the ‘90s who 
alternately inhabits a bleak urban land- 
scape and a bizarre dream world.” Even 
Kieth admits that a high concept version of 
the storyline eludes him. 

“Every time | try to reduce it to a bumper 
sticker or sound bite, it winds up leaving 
something out,” he concedes. “The closest 
thing | could think of was that it's Don 
Quixote, a person stuck in an unpleasant 
real world who dreams of a world where 
he has control and power, but keeps return- 
ing to unpleasant reality.” wk 


duced by Rough Draft Studios, 


Paul Grant is a freelance writer. His world 
of reality is Michigan. 


The Maxx cartoon will 

feature all the main characters 
of the comic, such as: 

Maxx (opposite), Julia (at left), 
and Mr. Gone (above). 
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ELCY; we're back for a third time ‘round, and we figger 
we’d take Earth’s Mightiest Heroes, along with a buncha keen 
supervillain types, and put ‘em all in our own make-believe 
movie! The hell with all a those Hollywood jerks. It seems like 
the best they can do is make crappy movies like Howard the 
Duck and Batman Returns (Those killer penguins were a real 
nice touch!). Directing our epic would be Richard Donner, who’s 
directed such spiffy flicks as the three Lethal Weapon movies 
and Superman: The Movie. The special effects would, of course, 
be by the special FX gods, Industrial Light and Magic. As for 
who would get cast in this cos- 
mic mix of thespians... 


CAPTAIN AMERICA 

Cast (by us) as Venom in the Spi- 
der-Man movie in Wizard #42’s 
Casting Call, Fox TV football ana- 
lyst Howie Long has proven pop- 
ular enough to warrant another 
role, that of our star-spangled 
Avenger. Face it, the guy’s built like 
a friggin’ brick house, just as a true 
super-soldier should be. 
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if 4 

Portraying the pretty boy Thunder God, romance 
novel cover figure (and author!) Fabio would pretty 
much ace this job. This Italian star of TV’s Acapulco 
Heat would have every villainess swooning. 


reser ss 2) 


BY A BUNCH OF WIZARD STAFFER 


AVENGERS ond all characters and artwork shown ™ & © Morvel Entertainment Group. All photos: Everett Collection unless otherwise noted, 
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IRON MAN 
All right! Who better to play gazillionaire 
playboy Tony Stark than the former James 
Bond guy, Timothy Dalton? He’s got the 
perfect look for ol’ Shellhead. 


Mal 
agli, 


i 


Mrrecrrawwwwwilllll... 
The Grifters and 
Bugsy's Annette 
Bening would be per- 
fectly sexy in her por- 
trayal of the Avengers’ 
resident feline. 


SCARLET WITCH § 
The demure mutant who 
can put a hex on ya would ff 
be played by supermodel J 
Paulina Porizkova, | 
who took a stab at acting J 
in the Tom Selleck flick Her 
Alibi. She also gets bonus ff 
points for her great Slavic ff 
accent, since SW’s from ff 
that part o’ the world, too. 


HAWKEYE 
Emilio Estevez, star of Freejack, Stakeout, 
and Judgment Night, would hit the bullseye 
as the hotheaded archer. 


VISION 
The stoic Peter Weller, 
star of the first two Robo- & 
Cop flicks, would be a 
great Vision. His deep, 
monotone voice would fae 
sound real spooky, too. 


JARVIS 

Having already played a butler- 
type as Higgins in TV's Magnum — 
P.[., John Hillerman needs little 
effort to be the Avengers’ ever-so- 
trusty butler. 


And what do Avengers do better than most 
anybody? Why, beat the beejeezus outta 
superfoes, of course. So, here’s our roster for 
the Masters of Evil, our heroes’ punching bags. 


BARON ZEMO 

Jurgen Prochnow—y’know, the 
German guy from The Seventh Sign and 
Das Boot—would play Zemo fo a T. 
He’s got the cool accent and everything. 


ights Reserved. Photo: J. Stoll 


©1995 World Champion Wrestling, 


ABSORBING MAN 
Nothing makes a 
movie more than a 
bald guy with a 
wrecking ball, and 
here’s ours. Played by 
professional wrestler 
Guardian Angel, 
‘Sorby would kick 
some serious butt! 


Persis Khambatta, lia 


| from the first Star Trek 
flick, is a dead ringer for 

ol’ Moony—from back 
when she was a true bad 
girl. (Yeah, like there are 
ny other bald chicks in 


MOONCRAGON 
HAS NO INTENTION 
OF JOINING SUCH 


AN ABSURD 
AGGREGATION. 


a Well, seeing as how some retry horrific m movies ae oe 
so well recently (like StarGate and Dumb and Dumber, to name 
just two}, this movie would rake in like a bajillion smackeroos! 


Any hero would almost want to be captured and tortured — 
by Pamela Anderso 5 goddess, the Enchantress. This 


EXECUTIONER 
He’s dead, you say? That's the best part 
about this stuff—it don’t matter a lick. 
Andrew Bryniarski, who recently 
played Zangief in the abysmal Street 
Fighter flick (and also had a role in Bat- 
man Returns!), would be perfecto! 


And just think of the cool toy line this movie would spawn. It'd 
be great. Too bad chances of a flick like this ever coming out equal 
that of an Eddie Murphy comeback film. Ah, but to dream... 3% 


When not plotting the ruination of the comic book industry, the 
Wizard staff just likes to terrorize the herding machine > ay, 


___ who only restocks once a year. The weenie. 


DESPOT™, FAIRCHILD™, TAPESTRY™, and DEATHBLOW®, are © 


AN EXHIBITION OF THE FINEST PAINTERS 
IN THE COMIC BOOK INDUSTRY... - 


Julie Bell, Joe Phillips, 
Dan Brereton, George Pratt, 
Joe Chiodo, Bill Sienkiewicz, 


Dave Dorman, 
John Estes, 
Bo Hampton, 
_ Scott Hampton, 
Jon J Muth, 


John K. Snyder Ill, 


Aegis Entertainment, Inc., dba WildStorm Productions, 1995. Artwork © 


_ Aegis Entertainment, Inc. 1995 All Rights Reserved. 


The WildStorm Gallery is a collection of 126 oversized painted cards 
featuring all of your favorite WildStorm characters. pel cards include 
12 famous battles and a special look at 6 of WildStorm’s most popular 
characters. Available in May from WildStorm Productions. 


CAPTAIN AMERICA ™ & © Marvel Entertainment Group 


When Mark Waid takes over 
the writing chores of Captain America 
with issue #443, he knows he has one 
formidable challenge: “| have to make 
Captain America cool.” 

Cool? Marvel's Joe Patriot? The Star Span- 
gled Stick in the Mud? Is he kidding? “What 
makes kids look at Captain America as an 
old fogey is that he looks and acts and talks 
like your dad," Waid admits. “That's his great- 
est weakness. No kid thinks his dad is cool.” 

Changing that image, he stresses, has 
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WriterMark Waid 
on trying tomake 
Ain America hit 


- nothing to do with the character's actual age 


or his origin rooted in World War Il. “Nobody 
complains about how old Wolverine is sup- 
posed to be,” he points out. “It’s all in the 
attitude and what you put across. My goal is 
to make him a little more contemporary and 
accessible to the kids who are buying the 
Image books. | have to have 15-year-olds 
going, ‘Wow, give me more.’ That's going to 
be the hardest challenge.” 

That doesn’t mean, he rushes fo say, that 
Cap needs a new costume or a fashionably 
grim ‘n’ gritty attitude. 
“My feeling is the same 
for Captain America as 
it is for [DC Comics’s] 
Flash: If it ain't broke, 
don't fix it,” he says. “I 
can be overruled, but my 
feeling is that there’s not 
a damn thing wrong 
with Captain America’s 
costume. The trick to 
making Cap accessible 
and popular with read- 
ers has nothing to do 
with his costume, and 
everything to do with 
who's in the costume 
and his personality.” 

In fact, Waid’s hot 
Flash book for DC serves 
as one of several influ- 
ences for his approach 
to the shield-slinger. But 
there’s more to it than 
just adding to his col- 
lection of writing about 
characters with wings on 
their heads. “Like the 
Flash, Cap gets up in the 
morning with the job of 
being Captain Amer- 
ica,” he explains. “He 
loves his job—he’s not 


spurred on by tragedy or angst or guilt. He’s 
a very positive, upbeat character.” 

At the same time, he notes, Cap does not 
profess a “love it or leave it” attitude toward 
America, as some fans seem to think he does. 
“Captain America supports the ideals that 
America was founded on, but he’s not blind 
to stupid things we do. His inspiration comes 
from 1776, when some patriots decided to 
buck the rules and create a new nation with 
liberty and justice for all. He follows the goals 
and ideals. If the rules get in the way, some- 
times he might have to break them.” 

The character also hasn't become disen- 
chanted by years of government scandals 
and broken promises, he adds. “| don’t think 
he’s easy to disillusion. That’s been done to 
some extent with him, and I’d rather go 
another way. | think one of his great strengths 
is that he can’t be shaken from his ideals. 
Cap sees things in black and white. He’s 
capable of understanding grays and forgiv- 
ing other people's grays, but his own outlook 
on the world is very black and white.” 

For that reason, Waid doesn’t expect to 
get into Cap’s head too much. “We know 
what Captain America thinks,” he argues. 
“There's no mystery there. I'm more interested 
in how he acts. | think he should be less loqua- 
cious than he’s been and less given to 
speeches. He should be the cavalry coming 
to the rescue.” 

His model for that aspect comes from 
another medium: the 1940s Fleischer Super- 
man cartoons. “You don’t get into Superman's 
head, he just does his stuff. Things blow up 
for a while, and then Superman rushes in.” 
Actually, he notes, Superman usually rushed 
in a tad late in those cartoons. “I usually watch 
those and say, ‘It was a job for Superman two 
minutes ago, Clark,’” he laughs. “’You might 
have wanted to get here before the giant 
Japanese planes started dropping out of the 
sky!" I'm not saying that [the cavalry] approach 
is going to happen all the time in Captain 
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America, but it’s another influence | have.” 
Still another inspiration comes from even 
further afield: Jack Ryan, the star of Tom 
Clancy's spy novels. “I’m going to play up 
the secret agent aspect of the character,” he 
reveals. “It's not going to be done to the point 
of being deadly dull, because you need peo- 
ple in costumes banging around. But | do 
think it will be fun to mix things up with 
S.H.I.E.L.D. and intermingle the post-Cold 
War thriller stuff that Tom Clancy and [spy 
novelist] John LeCarré are so good at.” 
Ryan's ability to adapt fo circumstances 
matches Caps own abilities, he adds. “Noth- 
ing surprises Captain America—nothing. After 
all, he’s seen the president blow his own head 
off [in the unforgettable issue #175]. That 
makes Cap a great strategic fighter, because 
he’s always one step ahead of the game. His 
great strength is that he’s the most adaptable 
human being around. He has a very clear 


Ls Ron Garney will be penciling Captain America. 


idea of his place in the world, and he hits the 
ground running no matter what. He’s the first 
one to get going no matter what the context 
or situation.” ; 
What's not so clear, however, is who's 
behind the Captain America mask these days. 
Following the events of the 13-part “Fighting 
Chance” story arc that brought him perilously 
close to death, Steve Rogers is rethinking his 
life and goals. In explaining his own goals 
with the Cap cast, Waid often hedges his 
words, not wishing to step on the final plotlines 
developed by his predecessor on the book, 
longtime Cap writer Mark Gruenwald. 
“Steve Rogers's position and his outlook 
are the linchpins for Mark’s final plots,” Waid 
explains. Because of that, Waid’s first issue 
won't even feature Captain America. “We'll 
be spinning off Mark’s last issues, so my first 
[#443] deals with the Avengers and Cap’s 
supporting cast as they cope with the per- 


ception that Cap is not around any more. It 
focuses on what has happened to Captain 
America and leads into my first story arc.” 

While the identity of the man behind the 
mask remains unclear, Steve Rogers will 
remain a part of the book. Unfortunately, with- 
out his mask, Rogers has little identity of his 
own. “The problem with giving Steve Rogers 
another job always has been that it’s small 
compared to being Captain America. None 
of it rang completely true,” Waid says. “Steve 
Rogers existed to put on the mask. He got up 
in the morning and said, ‘Let’s go spread 
some liberty today.” 

How Rogers's role will be affected if he 
does indeed transfer the Captain America 
persona is one of many threads being 
explored by Gruenwald in his final story arc 
before giving up the book. Recently promoted 
to editor-in-chief of the Marvel Classic line, 
which includes Captain America, Gruenwald 
has been chronicling Cap's adventures for 
10 years, which makes for a remarkable run 
on one title. While picking up the reins from 
a writer who has handled the book for so 
long may seem alittle daunting, it does have 
its advantages, Waid notes. 

“It’s easier to get a handle on the character 
because Mark [Gruenwald] has a clear idea 
of where he’s been for 10 years,” he says. 
“One of the problems in taking over any char- 
acter who's been around this long is that [in 
many other cases] six times in the last 15 
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years, they've done something horribly radi- 
cal with the character to juice him up. It makes 
it harder to come up with anything radical to 
do yourself, and it makes it hard to justify 
some of the previous stupid decisions. That's 
not the case with Captain America.” 

So is it possible to do something new with 
the shield-slinger? “I was afraid that he’d 
already done everything,” Waid admits. “Then 
| had a galvanizing moment when | thought of 
an idea, a gift from the Muses, that had never 
been done. | pitched it, and everyone liked it 
and agreed it had never been done. So that 
makes me hopeful that there are places to go.” 

And just where is Cap going? Waid, a 
master tormentor, let only a few clues slip. 
The first: The Red Skull returns in issue #444. 
The second: “I'll be picking up threads from 
Super-Villain Team-Up [Marvel's shortlived 
‘70s series], of all things, and | hope to be able 
to put those fogether into a tapestry that peo- 
ple will want to pay attention to.” 

And, oh yes, just one more tidbit: “That 
issue [#444], and | say this without fear of 
contradiction, will unequivocally have the 
biggest threat that Captain America has ever 
faced, one that strikes right to the core of 
the character.” 

Some of these elements will help the cre- 
ative team build to issue #450, for which no 
specific plans have been set yet. But Waid 
has one surprise he’s ready to spring already. 
“We're going to be bringing back a major 
character you haven't seen for about 15 
years,” he reveals. “This character will serve 
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as the fulcrum around which things revolve 
and will be the engine that drives the book for 
the first year.” 

Hmmm. An old-time major character? 
Could it be Sharon Carter, Cap’s love inter- 
est from the Silver Age? Nah, it couldn't be, 
because she’s dead. Isn’t she? Waid quickly 
clams up about Sharon, but isn’t able to sti- 
fle one observation. “Sharon Carter had the 
worst on-camera death in comics,” he states. 
“It was also the leastconvincing death ever. 
Besides, it may not make much difference 
how she died. That's all I’m going to say.” 
(For the record, Cap saw a videotape of 
Sharon bursting into flames while on a 
S.H.I.E.L.D. mission in issue #237.) 

Waid also harbors strong opinions about 
that other old-time major character, Bucky. 
“As far as I’m concerned, Bucky is sleeping 
with the fishes,” he says flatly. “To bring back 
Bucky would be an incredible cheat. There's 
nothing you could possibly do in reviving him 
that wouldn't disappoint someone.” 

As to the rest of Cap’s multitude of sup- 
porting characters—Diamondback, Ameri- 
cop, U.S.Agent, D-Man, Falcon, Free Spirit, 
etc., etc., etc—Waid is just as emphatic. “My 
approach is the same as | took with Flash: 
Burn ‘em to the ground,” he laughs. “There's 
no place for them in the first arc, and beyond 
that | can’t say.” 

Waid believes Cap suffers the same prob- 
lem that the Flash did when he took over that 
book. “Captain America, at least partially, 
is in danger of being overrun by his supporting 
cast,” he says. “It’s almost a team book. | 
want to pare down the characters and focus 
on Cap. What needs juicing up in the book 
is Cap himself.” 

To accomplish that takes only a major 
injection of what makes Captain America 
stand out from the crowd, he asserts. “The 
best thing about Cap is that he has a pretty 
angstless existence. He did have some angst 
[back in the Stan lee/Gene Colan days], but 
he put it behind him. Today, he’s bright and 
shiny and positive—relentlessly positive—and 
that’s what | key into.” 

Readers are keying into that attitude as 
well, judging by the rising sales of Waid’s 
work on Flash, Legion of Super-Heroes, and 
Legionnaires, all at DC. “The success of those 
books gives me hope that there’s a growing 
market for bright, shiny stuff instead of the 
relentless gloom and doom,” he says. “For the 
first time in my life, | may be at the forefront 
of a trend. | don’t think the sales are going 
up because of me, but because we're doing 
something out of the ordinary—we’re not doing 
grim ‘n’ gritty. So I'm as excited about this as 


I've been about anything I've done.” fk 


Craig Shutt is a freelance writer based in 
Chicago, Ill. 


Teaming with Mark Waid on Captain America 
will be artist Ron Carney and inker Mike Sellers. 
With a resumé that includes Dark Design (the 
recent ChostRider/Wolverine/Punisher trade 
paperback) and issues of Chost Riderand Moon 
Knight, Garney has the perfect background for 
bringing Cap into the’90s. Have no fear though, 
the shield-slinger won't be scowling or wearing 
acostume full of useless pouches and enormous 
shiny spikes anytime soon. 

“I'm not a big fan of changing costumes,” he 
says. “I did it with Moon Knight to some extent, 
but that was just to jazz him up without taking 
too much away from the original. | think there’s 
something to be said for being able to develop 
aniconi¢ character without breaking away from 
what people are familiar with. If you can’t do it 
with stories and personality, the visual isn’t 
going to doit. For instance, | think it was a mis- 
take to change Daredevil's costume. They 
screwed up a good thing.” 

Carney leaped at the chance to pencil Cap- 
tain America and leave his dark days behind 
him, he adds. "I wanted to get out of the whole 
dark end of the Chost Rider universe. When | 
started out, I was doing all dark, moody char- 
acters, like Moon Knight and Night Stalker. 
That's really not what I got into the comics 
business to do.” 

In fact, he even used Captain America sam- 
ples to snare his first work from Marvel, he adds. 
“It's going to be a real kick for me to do Cap. 
It's hard for me to say I'm going to put the defini- 
tive spin on his visuals, but I'm going to be draw- 
ing the best I can.” 

The element that attracts Carney to the char- 
acter is Cap’s “unwavering belief in his value 
system,” he says. “A lot of super-heroes today 
have this ‘humanized element.’ Batman is a 
brooding, bitter character, for instance. Captain 
America may be the most politically incorrect 
character out there, but he still stands on his 
own. He stands out from the crowd because he 
goes against the grain.” 

Carney’s artistic influences are wide, but his 
key inspirations for Captain America come 
from Jack Kirby and Mike Zeck. "I hope | can 
bring a new life to the character and really try 
to create a three-dimensional feeling, one that’s 
less cartoony looking than what's been on the 
book for a while.” 

His first challenge, which he's looking forward 
to, will be depicting the Red Skull. "That's going 
to be fun. The Red Skull can be a really inter- 
esting character if he’s done right visually.” The 
team’s initial storyline sets up the Skull with more 
contemporary motivation than old World War 
ll grudges, he adds. "We want to tie up some of 
the loose ends with him and stay away from the 
1940s angle,” he explains. "I think we agree that 
it’s time fo move on beyond that.” 

Carney vows to remain on the book for at least 
two years, and he stresses that he'll be there 
every month. "I've never missed a deadline that 
made a book ship late,” he states. “We're also 
getting a good jump on the book, so there should 
be a cushion going into it. Fans aren't going to 
have to worry about getting fill-in artists, 
because I'm not going to let that happen.” 

And each month is going to be better than the 
last. “I'm going to have a ball with the charac- 
ter,” he vows. “And as for how it comes out visu- 
ally, just wait and see.” 
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BASED ON 
THE HIT MOVIE! 


The once in a millennium confrontation is upon 
you! Using the powerful spells and 
potions entrusted to you by your 
Druid ancestors, battle gargoyles, the 
Undead, fire-breathing dragons...and if you 
survive, the all-powerful Warlock! Combining 
strategy, intuition, and sorcery, you must 

be the first to locate six ancient runestones-and save all 
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Every young boy wants to dress in spandex and 
hang around grown men who do the same, and 
by golly, that’s what this contest is all about! But 
first, here’s what you can win: ——$$$=__—»~ 
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Grand PriZe one winner) 


The winner will lay his or her hands on one of every single Tick toy out 
there (all from Bandai America), including: 11 three-inch action figures 
(Tick, Arthur, American Maid, The Human Bullet, Sewer Urchin, Chairface 
Chippendale, Dinosaur Neil, The Crusading Chameleon, El Seed, Dean, 
and Dyna-Mole); 10 six-inch figures (Bounding Tick, Fluttering Arthur, 
Cape-Furling Die Fledermaus, Sewer Spray Sewer Urchin, Projectile 
Human Bullet, Man-Eating Cow, Death Hug Dean, Exploding Dyna-Mole, 
Grasping El Seed, and Dinosaur Neil); 5 055 (oo os 
Mole, Cannon Humon Bullet, Hard Drivin’ Tick, Wing Flutterin’ Arthur, 
Submarine Sewer Urchin, and Crop Dustin’ El Seed); (27MM tarnire 
talking Tick figure. Whoa, Nellie! 


Pretty happenin’ stuff, huh? Anyway, here's the story: The Tick is ticked off at his 
hopeless sidekick Arthur, and is frantically looking for a replacement. What you've gotta 
do is create a brand-new sidekick for the Tick, using anything you have around the 
house. It can he parts of other toys, Play-Doh, deviled ham—heck, whatever floats your 
hoat. But the fun doesn’t stop there, though. After youre done makin’ the bugger, we 
want a hio sheet that includes: Superhero name, secret identity, age, height, weight, 
powers (this six-part section should total 50 words or less), and origin (50 words or 


less). And remember, w fre looking for the most original creation, so don't hold hack! 


CAN | 
ENTER, TOO? 


After you wrap all that up, take a photo 
of your creation (No Polaroids, and focus! 


Repeat: No Polaroids, and focus!), then 
send that, along with your character bio 


Z 


and the Tick entry coupon below, to: 


WS 1 ° Tick Sidekick Contest 
SZ IZAR c/o Wizard Press 

~ PO Box 118 

, Congers, NY 10920-0118 


This contest expires June 30, 1995, so get a-movin'! 


LEGAL NONSENSE 


No purchase necessary. Contest is open to ane except employees of Wizard Press, their 

immediate families, and anybody who hasn’t seen the Tick cartoon. Man, that thing is one of the g 

best things on TV, Go set your VCR. Print your name, date of birth, address, city, state, zip code, Tick Sidekick Contest 
cond telephone number with area code on the official entry form or a three-by-ive-inch index card. 

Enclose the form or card with your character bio and photo. Mail each entry fo Tick Sidekick Contest, 

c/o Wizard Press, PO Box 118, Congers, NY 10920-0118. Enter as many fimes as you like. No 

mechanical reproductions will be accepted. All entries become the property of Wizard Press ond none 

will be retumed. All toxes (federal, state, and local, if any) will be the responsibility of the prize 

winner. No cash equivalent or substitute prize is offered. The prize will be aworded in the name of NAME 

the contest winner ond is not transferable. Offer void where prohibited, regulated, or restricted by 

faw in o monner inconsistent with the purpose ond rules hereof. William Shatner is fat. All entries 

must be received at contest headquarters by June 30, 1995. Wizard Press is not HOME ADDRESS 


cocc--- 


responsible for lost, late, misdirected, or mutilated entries. Odds of winning will be determined by 
the number of valid entries received prior to the closing date of the contest. The prize winner will be 
selected by the Wizard staffers, who will look for the entry with the most originality, creativity, and 
quality. The judging will be conducted on July 3, 1995 by Wizard Press. CITY STATE ZIP 


For the winner’s name, available after July 16, 1995, send o stomped, self-addressed envelope to | | 
Tick Sidekick Winners, c/o Wizard Press, 151 Wells Ave., Congers, NY 10920-2064, or just kee} Z 
Veena : Ee) | PHONE DATE OF BIRTH 


The Tick ™ & © Ben Edlund : 
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MD Bart Moon eatin 


Se Where imagination ends, we begin...” 


The 10 people whose artwork got an honorable mention 
this month will each receive an Aquaman #0 signed by 
Peter David, a WildStar#1 signed by Jerry Ordway, and a 
Badrock and Company #1 signed by Todd Nauck. The four 


S 
@ iunmers-up will each receive a Violator#1 signed by Bart 
Sears, a Supreme #12 signed by Stephen Platt, and an 
Evil Ernie: Revengél¥# glow-in-the-dark edition signed by 
Brian Pulido, Stevefl Hughes, and Jason Jensen. The artist 


ofthe winning entry this month will receive a 
Sufferman/Doomsday #1 signed by Dan Jurgens, a 
Prophet#5 signed by Stephen Platt, a Lady Death 
hardcover edition signed by Brian Pulido, Steven Hughes, 
mL cucMmC Can original piece of Vampirella art 
by Caesar (thanks, guy)! Congrats to all! 


Fhe-showeaseo-conncboor fan art. 


GO MA NEW MARVEL FRIDGE MAGNETS 2 METALLICA VS MAGNETO 


MAGNETO 
By Zachary Maclean 
New York, NY 


THE GUID E”TO’C OMICS 
‘Magneto ™ & © Morvel Entertainment Group. Yampirella ™ & © Harris Publications Inc. : < 
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JUBILEE 
By Arne Ratermanis 
San Diego, CA 


ba 
LOVE 
WIZARD 


Jubilee ™ & © Marvel Entertainment Group 


CEREBUS 
By BIC 
Carlisle, PA 


Cerebus ™ & © Dave Sim 


JUDGE DREDD 
By Mark Stope 
Victoria, B.C, Canada 


Judge Dredd ™ & © Egmont Foundation 


MORBIUS & GRENDEL 
By Richard A. Van Dongen Jr.. 
Newark, NY- 


‘Morbius ™ & © Marvel Entertainment Group. Grendel ™ & © Matt Wagner. 


Spawn ™ & © Todd McFarlane Productions Inc. Gareb and Steven ™ & © their respective parents. 


BLOODWULF 
By PIN & Alex Ogle 
lola, KS 


GAREB MEETS STEVEN TYLER 
By Edgar Tadeo 
Binangonan, Rizal, Philippines 


_SHAMUS  — fADEO  —_ SPAW 


a NOW GN IMAGE THE MOVIE ae 
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LADY KILLER 
By Morten Thorberg Hansen 
Denmark 


Bloodwulf ™ & © Rob Liefeld Inc. 


Lady Killer ™ & © Malibu Comics Entertainment Inc. 


LADY BONE 
By Tracie Ann Ferrazzano 
Lodi, NJ 


DEATH 
By Hafiz Aziz Ahmad 
Jawa Barat, Indonesia 


Lady Death ™ & © Brian Pulido. Bone ™ & © Jeff Smith. 


Death ™ & © DC Comics 


SPIDER-MAN 
By Dan Tran 
Lawrence, MA 


Spider-Man ™ & © Marvel Entertainment Group 


YOUNGBLOOD 
=» By Romel M. Pura 


F Philippines 


tO UE 

z 2 ~ Youngblood ™ & © Rob Liefeld Inc. 
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Lody Death ™ & © Brian Pulido 
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LADY DEATH 
By James Cave 
Bowie, MD 


SPAWN & VIOLATOR 
By Reynaldo Acevedo 
t. Lauderdale, FL 


DAWN 
By Steven W. Paluch 
St. Louis, MO 


Entries for The Drawing Board should be sent fo: 

The Drawing Board 

c/o Wizard Press 

151 Wells Avenue 

Congers, NY 10920-2064 

Submissions can be on any form of unlined paper or posterboord, and can be in any medium (oils, 
crayon, line art, bloody firiger, etc.). Neon inks will not print. Artwork must not be larger than 8” 
x 11-1/4”. Do not fold, bend, or roll artwork. Mail flat to avoid damage: Please enclose your name 


and full address. All entries are nonretumable and become property of Wizard Press. Employees 
of Wizard Press are the sole judges of the contests, and’all decisions:are final: Good luck! 
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The comic insider's 
guide to Hollywood. 


by MaRC ShaPiRo 


arvel Comics’s spectre book 
Ghost Rider is making motion 
picture noise at Savoy Pictures, 
on the strength of a script by David Goyer. 
The folks over at Savoy are not saying 
anything beyond the fact that Ghost Rider 
is “not close to a production start date, or 
a release [date].” Ghost Rider came close 
to screen time in the mid-1980s under the 
guidance of producer Dino DeLaurentis, 
but ran into script and money problems. 
Another Marvel warrior long in devel 
opment hell at New Line Cinema is Blade, 
and the temperature is suddenly rising. 
An early version of a Blade movie, 
scripted by Lee Goldberg and William 
Rabkin, went unfilmed during the ‘80s. 
But a Goyer script is once again striking 
sparks and has attracted the interest of 
director Ernest Dickerson and the rumored 
interest of action star Wesley Snipes (Pas- 
senger 57, Drop Zone). 


TiM bURION aftAcks? 


Big-budget film versions of Topps classic 
card collections, Mars Attacks! and 
Dinosaurs Attack!, are in our collective 
future with the announcement that Bat- 
man director Tim Burton has purchased the 
film rights from Topps. The talk is that 
Mars Attacks! might even be Burton’s next 
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Chost Rider may be setting movie screens a 


blaze sometime down the road. 


project, temporarily backburning his long- 
rumored Catwoman film. Warner Bros., 
where Burton presently hangs his hat, is 
mum on both the Mars and Catwoman 
projects. However, it is known that a script 
of Mars Attacks!, written by Jonathan 
Gems, is currently being worked on. 
Marty Appel, a spokesman for Topps, 
reports that “all the contracts have not 
been signed yet, and so Warner Bros. 
has requested that we don’t comment. 
But if it happens, we will be thrilled.” 


ulfRaCool! 


It looks like Malibu Comics’s UltraForce 
will be the newest kids on the animation 
block. An animated series, tentatively 
slated for a fall of ‘95 release, will fea- 
ture all of the regular UltraForce char- 
acters, including Prime, Ghoul, Prototype, 
and Contrary. 

“We'll be adding a couple of new 


characters as the season progresses,” 
stated Malibu Comics editor Hank Kanalz, 
“and guest stars [like] the Night Man, 
Sludge, Rune, and Lord Pumpkin.” 

Kanalz added that some of the new 
characters created for the animated 
series will eventually find their way into 
the UltraForce comic book itself. “We 
also have a toy line, from Galoob, and 
the toys and accessories that we have 
planned for the toy line will also be 
incorporated into the cartoon show and 
vice versa. And both of them will affect 
UltraForce, the actual [comic] series, as 
well. It’s a very well-coordinated effort 
on all our parts.” 

The series is currently pending with 
D.I.C. Entertainment, and a full six scripts 
have already been written. The first three 
episodes will be loosely based on Ultra- 
Force #1-#6, in which UltraForce takes 
on that baddest of dudes, Avalon. 


—Andrew Kardon 
Ghost Rider ™ & © Marvel Entertainment Group 


“My, what a nice neck you have...by the 
way, did you know that there was a 
missing Dark Shadows episode?” 


AcE gOEs To aFRica 


Jim Carrey is taking Ace Ventura: Pet 
Detective on the road in the sequel to 
the hit film, which began filming in late 
March. Ace Ventura Goes to Africa 
once again stars everybody’s favorite 
rubber face in this tale of Ace looking 
for a lost pet in the jungle. Directing is 
Tom DeCerchio from a Steve Odekirk 
script. There’s no confirmation on the 
rumor that Jerry Lewis will appear as 
Ace’s father. Carrey’s long-anticipated 
follow-up to The Mask is also rumored 
to be a road picture of sorts, with Dark 
Horse’s well-known antihero hitting the 
beaches of Hawaii. 


haVeE you SeeN 

this episode? 
Sometime during the fifth and final season 
of the 1960s gothic soap Dark Shadows, 
an episode was filmed in which the char- 
acters of Bramwell lonathan Frid) and 
Daphne (Kate Jackson) were married. 
Well, guess what, folks? That episode 
has quite literally disappeared off the face 
of the Earth, and a major league hunt is 
on for anybody who has that episode in 
any way, shape, or form. 

The Sci-Fi Channel, which currently 
owns the exclusive rights to air Dark Shad- 
ows, has assigned Manager of Pro- 
gramming Lou Fazio to track down the 
missing episode, but so far the episode 
remains a no-show. 

“We've searched high and low for 
the show,” Fazio told The Hollywood 
Reporter. “We even put out an all-points 
bulletin on the major computer online ser- 
vices in an attempt fo find someone who 
might even have a homemade VHS tape 
of the wayward episode.” 


Steve Pierson, a 
spokesman for Dan 
Curtis Productions, 
the creator-owner of 
Dark Shadows, 

claims the more than 
1,200 episodes of 
the show were 
released into syndi- 
cation gradually over 
the years, but it was 
only last year, when 
the company was 
doing the mastering 
for the video release 
of Dark Shadows 
episodes, that it dis- 
covered the missing 
fifth season episode. 
“When we opened 
the box containing the 
fifth season episodes, we found the film 
container marked with the episode, [but| 
it contained a blank reel,” reports Pier- 
son. “Our feeling is that sometime alter 
that episode originally aired, the wrong 
reel was put back in the box. Another 
theory is that the containers were moved 
several times over the years, and that it’s 
possible that the reel fell out in transit.” 
Unfortunately, claims Pierson, the 
Kinescope process that would have 
allowed for some pre-prints ended approx- 
imately four months before the episoce 
in question was filmed. “We've had cases 
where other episodes were missing, but 


we were able to use black-and-white 
Kinescope replacement prints. Unfortu- 
nately, home video was not a common 
option back in ‘71,” says Pierson. 

For video purposes, the production 
company found an audio tape of that 
episode recorded by a fan in Canada, 
added stills of the characters and man- 
aged to get former Dark Shadows actress 
Laura Parker to do a narration and 
voiceover of the episode. 

As for the odds of finding an actual 
tape of the missing episode, Pierson 
says, “I really think it’s going to be next 
to impossible.” 

(Anyone with a copy of the episode 
or information on where a copy might be 
found is invited to contact Dan Curtis Pro- 
ductions at 310-575-8999.) 


Chs looks fo TomoRRow 


The CBS television network and 20th 
Century Fox have signed on the bot- 
tom line for a two-hour television movie 
called Tomorrow Man, which will serve 
as a backdoor pilot for a weekly series. 
The concept, created by Alan Spencer, 
who came to fame as the brains behind 
the very funny and shortlived Sledge- 
hammer series, tells the tale of Earth 
in the far-flung future, where humanity 
has been wiped out through a myste- 
rious disaster. The sole survivors, a 
group of androids, travel back in time 
to determine what wiped out the human 


An All Dogs Go to Heaven SEQUEL?!! Who's the jackass who 
thought this one up? They’re all dead!! DEAD!! 


DARK SHADOWS photo courtesy of Everett Collection. ALL DOGS GO TO HEAVEN™ & © United Artists Pictures Inc. 
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race and to prevent the disaster from 
happening. 


allimATioN motES 
oF Nofe 


The first Mickey Mouse animated short 
in more than 35 years, entitled Runaway 
Brain, is being completed by a Disney 
animation unit in Paris and is scheduled 
for a summer release. The short, which 
began production in April 1994, is 
directed by Chris Bailey. The storyline for 
Runaway Brain has Mickey falling into 
the clutches of a mad scientist who puts 
Mickey's brain inside of a monster he 
has built...All Dogs Go to Heaven 2, a 
sequel to the original 1989 
animated film, has grown from a pro- 
jected, low-budget, direct-to-video fea- 
ture, to a $20 million theatrical 
film slated for a 1996 release. Direct- 
ing is Larry Leker. Voiceover stars include 
Charlie Sheen, Dom DeLuise, and Ernest 
Borgnine...There’s new life for 
The Critic, as new episodes of the criti- 
cally acclaimed but basically misunder- 
stood CBS animated series have found 
a home on the FOX Network. Word from 
the show’s creators is that the new shows 
will continue to have the initial incar- 
nation’s cutting edge, but that the title 
character won't be as mean-spirited. 


spidey sCores A 
kNoCKoUr 


Marvel's newest animated series, Spider- 


Ol’ Spidey here 
seems to be 
pumped up cause 
his Saturday 
cartoon series 
scored the highest 
ratings for FOX. 


Man, had a dazzling network 
debut as the highest-rated show 
on Saturday morning, deliver- 
ing the FOX Children’s Net- 
work's highest ratings for the 
1994-95 season in that time 
slot. One hour later, X-Men 
duplicated Spidey’s efforts by 
winning its time slot in the 2- 
11 age group. 

“I'm absolutely thrilled to 
see two Marvel properties 
neck-and-neck for first place 
in the Nielsens,” said Marvel 
Comics’s Stan Lee, who cre- 
ated both characters and 
serves as co-executive pro- 
ducer for each series. “| 
guess you could call this sib- 
ling rivalry in the very best 
sense, and | certainly intend 
to do everything | can to keep 


it going.” 


INquiRing TrEKkeRs 


wali To KnoW 
At last! The truth behind the quick 
departure of Genevieve Bujold from 
the Star Trek: Voyager universe. After 
shooting for approximately two days 
on the Voyager pilot, during which 
time the actress voiced repeated com- 
plaints about the presence of continu- 
ity photographers and makeup people, 
she reportedly confessed to the pilot's 
director Rick Kolbe that she did not 
feel she was right for the part. Later 
that second day, 
the conversation 
continued in 
Bujold’s trailer, 
where the director was 
finally convinced that the 
actress was serious. Kolbe 
called in the show’s pro- 
ducers, who, after talking 
to Bujold, agreed that the 
actress was not up to 
handling the role 
of Captain Kathryn 
Janeway (which later 
went to Kate Mulgrew). 
Bujold’s spokespeople 
were unavailable for com- 
ment. Word from Voyager 
collectible central is that 
some footage of Bujold as 
Janeway does exist, has 
been locked away, and 
will most certainly surface 
at some point; the better to 
make its owner some 
major money. 


Will “King of All Media” Howard Stern 
die a violent, bloody death? 


a FoR 
sAitUrd Ay 


Three new youth-oriented TV series will 
be added to the FOX Saturday morning 
lineup during the 1995-96 season. First 
out of the box is Masked Rider, a live- 
action series from Saban Entertainment, 
producers of The Mighty Morphin’ Power 
Rangers. From the animation pool comes 
Life with Louie, a program based on the 
childhood memories of comedian Louie 
Anderson. Also in the works is an ani- 
mated series, Casper, which will be based 
on Steven Spielberg's live-action film slated 
for a summer release. 


hoWaArd sTErN diEs 
(alMosi) 


A lot of people would like nothing bet 
ter than to see controversial radio per- 
sonality (and apparent comic book fan) 
Howard Stern die a violent, bloody 
death. Well, it came very close to hap- 
pening in the upcoming horror sequel 
Halloween 6. According to Halloween 
6 screenwriter Daniel Farrands, 
“Howard was approached to play the 
part of a Stern type who is killed by 
[Halloween’s serial killer] Michael 
Myers in the film. Unfortunately, he was 
too busy doing his own film to find the 
time to do it. But he did say that he 
really liked the idea of being killed by 
Michael Myers.” Well, there’s always 
Halloween 7... tk 
Mare Shapiro is a freelance writer based in 
Pasadena, Calif. 


Howard Stern photo courtesy of Everett Collection. Spider-Man ™ & © Marvel Entertainment Group. 
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- THE ‘QUAKE RUMBLES ON! 
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Hey, were buyin’ a video game system for the office, and with the 
nearly six billion ones out there, were not sure which one’s the 
best. That's where you come in. Tell us what video game system 
we should buy, and why. Which one’s got the coolest graphics? 
What system has all the best games? Which has the best 
accessories? Tell us everything you think we need to know in 
100 words (give or take a few), and we'll show you our appreci- 
ation for your much-needed advice. How? Well, if you can explain 
to us which is the best game to buy and why, and your entry is 
one of the five most helpful, we'll send you a video game system. 


So, anyways, in order to be eligible to win one o’ them cool systems (and please 
note that we'll randomly select which system each winner receives; we're not tak- 
ing requests, and if you already have the game you win, tough cookies), you gotta 
take a couple minutes outta your day and fill out the survey thingie on the next 
page (which includes The Big Question). You only have until June 30, so hurry! 
LEGAL BYTES 


No purchase necessary. Contest is open to anyone except employees of Wizard Press, their immediate families, and those cashiers who flip large game system boxes around fo find the UPC code, instead of just typing in the price. Print 
your nome, date of birth, address, city, state, zip code, telephone number with area code, and all your answers on the official survey form or a photocopy. Enter as many times as you like. Mail each entry to Video Infomania Contest, c/o 
Wizard Press, PO Box 118, Congers, NY 10920-0118. No mechanical reproductions will be accepted. All entries become the property of Wizard Press and none will be returned. All taxes (federal, state, and local, if any) will be the 
responsibility of the prize winners. No cash equivalent or substitute prizes are offered. The prizes will be awarded in the names of the contest winners and are not transferable. Offer void where prohibited, regulated, or restricted by law in 
a manner inconsistent with the purpose and rules hereof. I'm not the king of comedy. I'm not your magazine. I'm not your television. I’m not your movie screen. I'm not commodity. All entries must be received at contest 
headquarters by June 30, 1995. Wizard Press is not responsible for lost, late, misdirected, or mutilated entries. Odds of winning will be determined by the number of valid entries received prior to the closing date of the contest. The 
prize winners will be selected by the Wizard staffers on the basis of how original and helpful their answers to The Big Question are. The judging will be conducted on July 3, 1995, by Wizard Press. 


For alist of winners, avoilable after July 14, 1995, send o stamped, self-addressed envelope fo Video Infomania Winners, c/o Wizard Press, 151 Wells Ave., Congers, NY 10920-2064, or just keep watching Wizard! 
All games and systems shown or refered to are ™ & © their respective owners, 
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Wizard Video Game -— WI 


Do you currently own a video game system? Yes 
If yes, which of the following: 
Nintendo Super Nintendo Sega Genesis 
Sega CD 3D0 Jaguar JVC X’eye other 
How long have you owned your system? 
/ under 6 months 6 months-1 yr. 1-2 yrs. 2-3 yrs. more than 3 yrs. 
i Here's The Big Question: With everything you know about video systems, which game system do 
you think we should buy, and why? (100 words or so, attach a second sheet if necessary) 
E 


[ How many video games do you own? (write a number for all that apply) 


computer cartridge CD-ROM 
On average, how often do you buy new video games? every week, every 2 weeks 
i every month every 2-3 months every 4-6 months less often 
Which are the two most important factors in deciding what game system to buy? 
i (Write a number 1 next to the most important and a number 2 next to the second most important) 
price expandability cool graphics capability games available 
il my opinion my parents’ opinion my brother/sister's opinion 
my friends have it other 
On average, how much time per week do you spend playing video games? hours 
Do you have a computer at home? Yes No 


If yes, which type? 
Mac IBM or compatible other 
Is your computer equipped with a CD-ROM? Yes No 
What do you use your computer for? (check all that apply) 
\ home entertainment/video games school/work educational/reference 
business/professional online other 


tl Are you planning on purchasing a video game system within the next six months? Yes No 
ea Ee ae eC 


Al) Gone? Make sure you fill out your 
name and address, etc. and rip this page 
out (or photocopy it) and send it off to: 

f Video Infomania Contest 

f c/o Wizard Press ny STATE uIP 


NAME 


HOME ADDRESS 


PO Box 118 
Congers, NY 10920-0118 tin ine 


omething catlike about Jim Shoote 
Laps sé the number of lives. Maybe it's in 


way he has of always landing on his feet. Born 
in Pittsburgh, Pa. in 1951, Shooter broke into 
the comic industry at the impossibly young age 


of 1 


Marvel 


13, and over the last 30 years, he’s made 
ark time and time again—whether it was 
iter at DC Comics, or editor-in-chief at | 
Comics, Valiant, and Defiant—gathering : 
friends and enemies along the way. This inter- 
ducted in December 1994, followed 
ment of the latest chapter of : 


Shooter’s life e, Br ed at Comics. While he 


couldn't announc 
he had plenty ake 


WIZARD: You are, in some ways, 
the ultimate fanboy success story, 
because there are thousands of 
youngsters out there right now 
who want to be what you managed 
to become in the 1960s. How did 
all that come about? 


JIM SHOOTER: | used to read 
Uncle Scrooge and Superman, but! 
had gotten kind of tired of them when 
| was about eight. | was in the hos- 
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creck of Broadway's content, 
her things to say. 


: death. They were these newfangled 
ae Marvel comics, and they were pretty 
: good. A litle light bulb went on in 


my head: if | could learn to write like 


i these guys, | could sell stories to DC, 
: because | thought they needed help. 


| was canny enough not fo think 
| knew it all on the first try. | spent 


! about a year studying Marvel's 
i comics, trying to figure out what | 


liked about them. When | thought | 
had an idea of what made a good 
story, | sat down and wrote one for 
Legion of Super-Heroes [in Adven- 
ture Comics], which | thought was 


i one of their weaker titles. It seemed 
: to me like it had a great deal of 


promise, yet it missed all the bets. 


Since | didn’t know what a script 


looked like, | did little layouts with 
stick figures to go with it, and drew 


: acover and colored it with my col- 
? ored pencils and sent it off to [DC’s 
pital [for minor surgery] when | was 
: 12. | was in a kids’ ward, so there : 
: were lots of comics around, and | : 
i picked up some of the ones | was : 
: familiar with, like Superman, and : 
: nothing had changed. They were the : 
: same stories—Lois Lane trying to find 
out Superman’s secret identity—and : 
they were pretty tedious. But there : 
were also these ratty books that : 
looked like they had been read to : 


office in] New York. | got an encour- 
aging letter back from Mort 
Weisinger, who was the editor, 
which said, “Send us another one.” 

So | sent him two more, a two- 
part story. Then | got a phone call 
from Mort Weisinger. He said, “We 
want to buy these, and we want you 
to do another one.” So | started work- 
ing my way through high school 
doing comics, and making money 
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to support my family. 
What was the first story you wrote 
for the Legion of Super-Heroes? 


of Sun Boy. The first one they published was 
the first appearance of Karate Kid, Adven- 
ture Comics #346-#347,. 

Did Weisinger know how young you were? 


Later, he found out. By then, I’d turned : 
14 and had sold my first one when | was 
13. | lived in Pittsburgh and was working : 
through the mail 400 miles away. The funny 
thing was | had to bring my mother with me 
on my first business trip, which was kind : 


of embarrassing. 
What did you do after graduating 
from high school? 


After high school, | worked briefly at Mar- 
vel Comics for a couple of weeks. | had a : 
great time there, but | clearly couldn't afford 
to live in New York. You had to live in New : 
York in those days to work for Marvel, and 
moving up here when you're 18 and don't : 
have any money or a place to stay and you : 
don’t know anybody...| just ran out of money 


and had to go home. | went back to Aas 
And what kept you occupied then? 


For a while, | did commercial comics. | 
was kind of well-known in Pittsburgh as The i 
Kid Who Did Comics, so | got calls from : 


advertising agencies, from people who wanted | 
comic-style ads for U.S. Steel and local super- 
market chains, and all kinds of things. 

But you soon felt comics’ siren call again. 


| got a phone call from Marvel, vine ; Hl thei he 
up and talked to both Marvel and DC, in f dt blr SOE 7 
1973 or 1974, and they were all happy to. : 
give me work. In those days, you picked one : 
or the other—you didn’t do both—so | wound 


me to come up and talk to them. So | went 


up at DC. 
How come you didn’t use 
an alias and do both? 

| guess | wasn’t smart enough to think of 
that. | worked for DC for a couple of years, 
writing Superman and World's Finest. 
Towards the end of that, | did do some oe 
lance work for Marvel, because | was getting 
ready to leave DC. | got a call from [Marvel : 


editor-in-chief] Marv Wolfman, offering mea 
job as an editor at Marvel. | took that, and: 
started there at the beginning of 1976, and : 
worked as an editor for two years, and then : 
became editor-in-chief at the beginning of i 
; When you became editor-in-chief at 

i Marvel, what did you see as your mandate, 
: as your responsibility for the general 

and then Gerry Conway for about three 
weeks, then Archie for about 19 months, and 
then there was me. | was the seventh editor : 
of Marvel, and was there for almost 10 years. 
They'd gone through editors-in-chief like most 
people change their socks, so when they : 


'78. | was editor-in-chief until 1987. 
Who did you replace as editor-in-chief? 
lt was Archie Goodwin. There was Marv, 
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: offered me the job, | was sort of the last guy 
: left. | think that in the couple years before, as 
ian editor, | had impressed Stan Lee [Marvel's 

The first one | wrote was maybe the third 
or fourth one they published. It was the origin 


publisher and first editor-in-chief]. 


rT | 
| was the 
seventh editor 
of Marvel... 
They d gone 
through 
eitors-In-chief 
‘Tike most people 


So when they 
offered me the job, 
Twas sort of the 

last guy left.” 


direction of the company? 
| took the job on the condition that we 
could change the way we did business. | 


lisher, and | said, “I'd like to start paying roy- 


alties.” And he said, “We don’t?” His view 


: was that comics were dying, and Marvel 


should get into children’s books, animation, 


: and ultimately film. What he wanted me to do 
: was to try to lose as little money as possible— 
: Marvel was losing $2.5 million a year—and 
: keep the company going until we could suc- 
i cessfully shift into these other businesses. | 
: thought that comics could be very successful, 
: so he basically said | could do anything, as 
: long as it didn’t cost a lot of money. | had 
i carte blanche, except that | had to show a 
: profit quickly on anything | did. We doubled 
: the page rates, and doubled them again. We 
: standardized the insurance policy, and offered 
: it to freelancers. It was a monumental task, 
i because comics were still in the Dark Ages, 
: and every time | did one of these things, | 
: had to do a business plan that showed the 
i company that there'd be some financial ben- 
: efit to it which would be realized fairly quickly. 
i But didn't DC come out with a royalty plan 

: before Marvel? 


DC had a four-percentof-cover-price roy- 


: alty, which was easy for them, because their 
: royalty threshold was 100,000 copies, and 
: they only had three books that sold over 
100,000. What they were hoping for was to 


; get Marvel creators to desert en masse. Every 
single Marvel title sold over 100,000, and so 
it would have cost us $750,000 off the bottom 
: line. Now try selling that plan to the man- 
i agement. But | did. And guess what? It cost us 
: almost $2,000,000, because our sales went 
up so much. [Inker] Vince Colletia once showed 
me three DC royalty checks that did not total 


? a dollar, [while] most Marvel books were pay- 
: ing hundreds, even thousands of dollars. 

: What was your editorial policy at that 

; point? How did you change the way 

: Marvel told stories? 


My editorial philosophy is pretty wide- 


i ranging. | think that will surprise a lot of peo- 


: ple. People have this image of me as a stodgy 
guy, but they forget I’m the guy who hired 
[artist] Bill Sienkiewicz and turned him loose 

on New Mutants [in 1984] and said, “Here, 
: Bill. Reinvent comics.” | figured if Marvel 
= couldn’t roll the dice, who could? | liked 
eae: the envelope. On the other hand, 
| always feel that people should learn their 


H Feat first. What | saw at Marvel when | came 
: in there was an awful lot of talented people 
: who hadn't gone to boot camp like | did, and 
: learned the fundamentals. 

: What are the fundamentals? 


First of all, storytelling. We had people 


: who could draw brilliantly, but couldn't use 
: the picture to communicate. They had no nar- 
i rative sense. When John Byrne started out, he 
: drew wonderfully, but look at his early stuff. 
: Try to just look at the pictures and figure out 
talked with Jim Galton, who was the new pub- : 


what's going on. Same with Frank Miller when 


he started out. At some point a light bulb went 
? off, and he started doing that brilliant stuff on 


Daredevil. To writers, the first thing | explained 
was you ought to mention the character's name 
somewhere in the story. Give people a clue. : 
Once they got over that hurdle, | started 
talking about having a complete event take Ri 
place in the story. Let’s have something start Wea 
and something finish. Think about introduc: Ye 
ing characters. Think about what is at stake — 
here. | talked to colorists and inkers about cre- 
ating depth. Fundamental cartoon stuff that | 
learned from Mort Weisinger and Stan Lee 
and Steve Ditko and Curt Swan. | wasn’t invent- 
ing any of this stuff. | was just passing it down. 


ROUPES 
RVEL COMICS G 
bine | 


& pias 


If somebody was doing Spider-Man, which : 
had cartoons and merchandise, somebody : 
who signed a license was, of course, counting 
on us not to do anything obscene in a Spider- 
Man comic. You can't do the story where Spi- 
der-Man fathers an illegitimate child. Do the : 
story in another comic book that we don’t have 
a vast merchandising empire dependent upon. 
Sometimes those guys got all upset, and they : 
[gave interviews saying] what a jerk you are : 
because you won't give them their creative i 
freedom. If you're hired to be the defender of : 
Marvel's properties, you probably ought not i MANY OF MARVEL'S 
to let the guy do that story, and if it impinges i GREATEST STORYLINES 
on his creative freedom, I’m sorry. H TOOK PLACE WHILE 
What led up to your departure from Marvel? : jim SHOOTER WAS 

In the last three or four years | was at Mar- = aT THE HELM. 
vel, Marvel was going through a period where 
first there was a hostile takeover attempt. : 
Cadence, who owned Marvel at the time, : 
paid millions to make it go away. Their short i 
sighted thinking put me in a position of becom- 
ing almost a labor leader [laughs], because : 
me and all of my friends intended to 
have our careers there and they were 
kind of selling us up the river. | was in 
daily fights with the management; the 
wanted to cancel the royalty plan 


retroactively, no less. They did, in fa ae \e Wy 
au 733 
guy 


cash out the pension plan. It got ugly. The =f 
= last thing anyone wanted to hear abo =H gy) 
2 was improving things for the artists. 
2 | was very naive. I'd been promised a 
bunch of things by the management, becaus 
if | had left when they were trying to sell th 
company, it might have hurt their ability to 
sell it. When the sale was completed, | went 
‘0 the president of the [new] company and 
aid, “| want to pay these people we owe 
money to. | want all these inequities settled.” 
He said no. They did their best to undercut my 
power base, ruin my reputation, blame every- 
thing they could blame on me, support any- 
= body who had a bad thing to say about me, : 
d not support anybody who was sort of on 
my side. So, by the time | left Marvel in 1987, : 
| was basically responsible for everything, : 
2 you know. [The controversy of Marvel’s not 
2 returning] Jack Kirby's artwork? Must be Jim’s 
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fault. [laughs] Anything that ever went wrong 
must be my fault. 
i; Well, you were the public face of 
Marvel Comics. 
Yeah! Nobody knows the names Jim 
Galton and [Cadence chairman of the 
card] Sheldon Feinberg, but those were 
he guys giving the lawyers their instructions 
7 with regard to Kirby, not me. But fo this day, 
it's like “Jim Shooter wouldn't give Jack Kirby 
his artwork back.” Well, excuse me.. 
What, if anything, do you most regret com 
your tenure at Marvel? 
: In my tenure at Marvel, | never did any- 
: thing out of spite, malice, greed, or self-inter- 
: est. There were times when it would have 
been grimly satisfying to fire somebody or to 
do something to someone who richly deserved 
i it. | didn’t. | can honestly say that whatever | 
: did, | did because it was my job. | thought | 
: was doing the right and honorable thing. 
: | regret nothing. 
? You largely disappeared from the comics 
? scene after that. 
; After | left Marvel, | wrote children’s books 
and a live action show, and worked for Dis- 
?_ ney for a year as a consultant. | thought that 
? was it for comics because, man, | was the 
THESE ARE SOME OF industry pariah. My phone never rang. | never 
THE TITLES SHOOTER | 9°° single offer. Am | such a bad writer? Am 
HELPED TO LAUNCH | the worst guy, that no one would call me? 
AT VALIANT. The public story was that | was some kind of 
? monster, and the industry turned its back on 
?_ me big time. 
? Wall, Ist’s address the “Jim Shooter: Ogre’ 
: theory. People have gees you of having 
: selective memory, to ba kind, or being an 
: gut-and-out liar regarding your accomplish- 
and your advocacy of creative rights. 
do you react to thess accusations? 
If anybody ever presented it point: 
_ by-point, every single thing I’ve said, 
I've been absolutely honest. | did what 
said | did. The people who claim that 
didn’t usually weren't there, and don’t 
have a clue. If there were real journalists 
nomics, they'd check those people out 
nd examine their motives. They'd say, 
"Does this guy have any axes to grind? 
Does he have an agenda here?” Look at 
john Byrne. He wrote a nasty letter in one 
‘of these magazines. Go back and read the 
32 interviews that John Byrne did in the early 
of 80s, when he was talking about how he 
= would follow me through the gates of Hell, 
and how much better off he was because we 
had introduced all these programs. | don’t 
actually know what | ever did to John Byrne. 
| must have done something to him, or he 
thinks | did. | don’t know what my crime was. 
| know he doesn’t like me anymore, but why 
isn't anyone calling him on this? 
Some people say you had nothing to de 
with Marvel's royalty plan. 


ind X-0 MANOWAR ™ & © Voyager Communications, Inc. 
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Well, you know... wrote it. It was typed on 
my secretary's typewriter. Do you think it was 
done over my objections? Ask Stan. He was 
there in that room with me when | pitched it to 
Shelly Feinberg. Frank Miller wasn't. John Byrne 
wasn't. If your work is popular, you have moral 


| 


ll these 


authority for some reason. | don’t know why that 


is. There seems to be precious little interest in 
the truth, and more interest in this Good 


Guys/Bad Guys drama. But that's comics, isn’t : 


it2 The people who | work with know better, and 
the people who rely on hearsay probably aren't 
worth dealing with anyway. 
You were also challenged on your claim 
that Marvel was the first company to 
publish a graphic novel. 

| said we were the first major publisher to 
publish a graphic novel, and somebody said, 
“Eclipse did it first.” Eclipse wasn’t even a 
comics publisher, let alone a major comics 
publisher. It was the first thing they ever did. 
Some say National Lampoon or Byron Preiss 
did them first, but neither one is a major comics 


publisher, so | still have them on a technical- 


ity. What | should have said was first major 
North American comic book publisher, 
because they've been doing them in Europe 
for decades. Why that was worth all the ink 
it got, | don't know. 
I don’t think anyone will dispute 
that you invented the massive 
company-wide crossover. 

[Laughs] Although | think I'm more blamed 
for that than credited. 
Do you think it's gotten out of hand? 

| think it got out of hand right away. After 
| did Secret Wars II [at Marvel], as far as I’m 
concerned, it became a nightmare. They were 
happening all over the place. They didn’t tie 
in particularly well to anything. A lot of them 
ended up not meaning anything. | think that 
, but most of them are bad. 
At one point, didn’t you try to buy Marvel? 

Marvel looked like it was going to be on 
the block again, so | put together a team and 
tried to buy it. | knew that New World [which 
had bought the company from Cadence] had 
grossly mismanaged it, and the company 
could potentially be another Disney. We bid 
$81 million, and Ronald Perelman bid $82.5 
million, and now he owns it and it has a mar- 
ket capitalization of two or three billion. | 
think he pulled all the easy triggers. His troops 
played right into all the collector mania and 
did a lot of short-term things, rather than con- 
centrating on being creative. | think that a lot 
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of what he did is illusory, but it at least demon- 


strated that the potential was there. 
You started Valiant in 1990 and left in 
1993, do you still read any of the 
Valiant comics? 

Not really. They don’t even send me copies 
of the reprints. Now these guys don't give me 
any credit. They list me as “writer” when they 


champions of 
- creators’ rights 
- are mabing nose 
~ about how Kirby 
was ripped off 
and Witho was 
“Tipped of. 

—Agreat ripoff 
happened right in 
-— front of them, 
- so whyisno one 
- appalled by what 
Valiant did to me 
tnd afew other 
- creative people?” 


: reprint something and, if you ask them, | didn’t 
: have anything to do with creating any of it. It’s 
: funny. All these champions of creators’ rights 
: are making noise about how Kirby was ripped 
: off and Ditko was ripped off. A great rip-off 
: happened right in front of them, so why is no 
: one appalled by what Valiant did to me and 
: a few other creative people? | guess that’s the - 
: price of being a pariah. 

: It wasn’t long before you bounced back 

: with another new company, Defiant in 

? 1993, which wasn’t quite the success that 

: Valiant had been. 


| made some mistakes. | got involved with 


: a very bad trading card deal that damaged 
: us in the marketplace. The work | did for the 
: trading cards made us late, so we were 
: always playing catch-up ball, and we never 
i really did the work as good as we should 
: have done. 

i Your first offering, Warriors of Plasm, 

: was initially a substantial hit, but things 

: went downhill fairly rapidly from there. 


We sold 550,000 copies of #1, but the 


: very month we launched was the month the 
: entire market sort of slid off the edge of a 
i table, and contracted to something like a third 
of its former size. In that climate, it’s tough 
: for anybody to succeed. 

: People have said that part of the problem 

: with Defiant is that from its inception it 

: was a company-wide crossover. 


What we tried to do was have continuity 


: inthe same sense that we had at Valiant, but 
: we didn't do it well enough. Partly because, 
unlike at Valiant, we were using a lot of writ 
: ers. Unless you get just the right guys and 
: they work together real well, it doesn’t hap- 
: pen. You get way too many complications 
: and not enough sense of the world, that inci- 
: dental continuity which is so nice. 

i Essentially, the Defiant Universe revolved 

: around two basic concepts: the Org and the 
? Dark Dominion. 


Both of which were sort of one concept, 


? which was the powers of the id. If you will, 
: at Valiant | did powers of the mind. At Defi- 
: ant, | tried to take the next step fo the worlds 
i of the subconscious. That was a pretty tough 
? row to hoe. 

: There was also quite an uproar over 

: the fact that #0 issues were released as 

i card sets, as well as the marketing 

3 of the binders. 


My partner was in the card business, and 


: wanted to do those things. It's hard to deny 
: somebody who's put up the money and then 
? asks you for a favor. We got in over our heads. 
i The marketing of their stuff, which was out of 
:_ my control, managed to annoy everybody. 

: How did Defiant finally fall apart? 


We got to the point where we needed 
new financing, and found that there was no 
shortage of interested people. We had two 
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? very large home entertainment companies will 
i ing to invest a great deal of money and stil 
? leave me basically in control. They were great 
} deals. However, the previous investors in Def- 
? ant couldn't accept those deals, for one rea- 
son or another, and after months and months 
of negotiation and considerable haggling over 
pennies, the deal fell through at the end of the 
summer of 1994. At that point, we ran out of 
money, so | had to let go all the employees, 
and do my best to settle up with people we 
owed money to. We successfully paid every 
single individual freelancer and employee 
every penny they were owed, except me. | 
didn’t get paid the last two and half months | 
= worked there. We owe a lot of money to print: 
ers and other people, and it remains to be 
seen how much of that we'll be able to pay, 
ame because there’s still a disposing 
f assets going on, trying to raise 
joney to pay people, so we'll see 
w that comes out. 

How did you hook up with 
roadway Video? 

Broadway Video, whose owner 
Lorne Michaels is partners with NBC 
on Saturday Night Live, is the largest 
ndependent film producer on the East 
cast. They're a major television pro- 
ducer and they have a lot of merchan- 
ising ability and connections with 
nteractive and video game companies, 
nd they have a huge video production 
center—probably one of the best in the 
world. They were interested in starting a 
‘omic book company. | actually went to 
em at the last minute to see if they would 
be willing to step in and make an investment 
n Defiant. They really weren't. They were 
interested in starting a company, and in fact 
? had hired most of the people that | was forced 
to lay off. A month or so later, when my con- 
tract terminated and | went looking for a job, 
: | went to Broadway Video. They hired me on 
? a temporary basis to work with my old crew 
: on the development of a property that they 
: were trying to get the rights for. That went 
: well, and we got along very well. They were 
? intrigued enough by the business that they 
? wanted to start a comics division, and were will 
ing to make a good enough deal with me and 
? my people to make it worth our while. We 
? are partners, in a sense, with Broadway Video, 
and we are going to run the new comics divi- 
sion and, in a strange way, the people of Defi- 
ant have sort of gotten to where we would 
have been if Defiant had actually succeeded 
in making one of those deals with a big media 
company. We're making comics, and we're 


A SAMPLING OF SHOOTER’S 
OFFERINGS FROM DEFIANT. 


pany. So who could ask for anything more? 
Merry Christmas, Jim. 

at do you plan on doing 

ly with Broadway Comics? 


| really think the comics market has 


: changed. The days where it had to be a guy 
in long underwear smashing some other guy 
: in long underwear are over. A lot of new 
: avenues are opening up. | feel that we can do 
: superheroes, but we're certainly not limited to 
that. The books we do in-house, because | 
? am who | am and | do what | do, will prob- 
: ably tend to have some superhero/science 
} fiction/action-adventure nature to them, but 
i there's less of an imperative to have that uni- 
: verse concept. 


We've developed about 11 properties 


: already, including Electropolis, Fatale, Tech- 
: nomancers, and The Powers that Be. But this 
: time, it's a whole different ball game. It’s not 
: the kind of situation where you only have so 
: much money, and the money's running out, 
i and you've got to produce revenues and it's got 
i to be right now, so you've got to make com- 
: promises all over the place, just to pay the bills. 
: These people aren't like that, They said, “We'd 
i really like it if you never published a comic 
: book until it was exactly the way you wanted 
: itto be.” First time in my life. I've been doing 
this for 30 years, and there's not a single comic 
} book | can hold up and say, “this is the way | 
} thought it should be.” Now that’s the mandate, 
: and the other mandate is to go ahead and do 
: all the fun stuff, without having to build a uni- 
i verse of titles first that produces enough rev- 
: enues fo allow you to go out and work with 
: creator-owned properties. 


At Marvel we stabilized the main line, 


: and then did [the creator-owned line of] Epic 
Comics. Now, I’m starting there. It’s going to 
: be a lot of fun working with guys like...well, 
: | better not say any names until we have them 
signed up, but we have some pretty big guys 
: we're talking to. We've got five or six cre- 
: ator-owned projects in various stages of devel- 
: opment. It's about as far and wide-ranging 
as it could be. 

; What about the Defiant characters? 


They're still partly owned by my old part- 


: ner, so the rights are in limbo. 
} When do you expect the first Broadway 
; gomic to be on the stands? 


August. 


: Given the current market downturn, 
: do you think now is the right time to 
: start a new company? 


| think when everybody else is retreat- 


: ing, it’s a great time to attack. | think the art 
: form is still strong. | think there’s not enough 
! good stuff out there, so if we can come up 
: with some really good, entertaining stuff, 
: we'll revolutionize the business. We'll take 
it by storm. * 

allied with a giant film entertainment com —@--—@$-@-—7NNNNTp 
: Mich.-based writer Paul J. Grant always 
: wanted to join the Legion of Super-Heroes 
: as a Long John Silver impersonator named 
: Argh, Jim Lad. 


DARK DOMINION, WARRIORS OF PLASM, and THE GOOD GUYS ™ & © Enlightened Entertainment Partners, L.P. 
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by Lea Hernandez 


A Beginner’s Guide to Nose- 
bleeds, Nuclear Explosions, 
and Sparkly Tears 

To new readers of manga and viewers of 
anime, some of the visuals can be baffling— 
giant, Disney-esque eyes, hair colors never 
seen outside of a punk rock concert, and more 
explosions than your average Terminator film. 
Some of the origins of these pictorial short- 
hand expressions are obvious, while others are 
so obscure nobody knows for sure where they 
started. Knowing what they mean can greatly 
enhance reading and watching manga and 
anime. You won't have to puzzle over what 
a nosebleed means, butcan instead focus on 
absorbing storylines and characters. 


Manga and anime visuals 

BIG EYES: Eyes are considered to be the 
windows of the soul. The larger they are, the 
more expressive (in theory) they can be. Large 
eyes in manga probably started with the late 
Dr. Osamu Tezuka’s Disney animation-influ- 
enced manga. Comics readers used to smaller 
eyes in American comics might find the com- 
paratively huge ones in manga distracting, 
since bigger eyes are generally “cuter,” and 
Americans are not used to seeing cute art jux- 
taposed with serious or semi-serious stories. 
FUNNY HAIR COLORS/FUNNY HAIR: 
This is one of those inexplicable things about 
manga and anime. Some characters simply 
have weird hair. About 10 years ago, hair that 
covered one eye, with the eye still showing 
through, was common. So was a huge lock 
of hair that moved from side to side, depend- 
ing on which way the character turned his 
head. Now, hair is off the forehead, but it 
still looks as if anime/manga characters won 
a lifetime supply of hair gel. Anime and 
manga hair still comes in all colors of the rain- 
bow, and there’s no discernible connection 
between hair color and character type, with 
pink being the notable exception—pinkhaired 
characters are always cute and sexy, or at 
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least they're supposed to be. 

BIG TEARS: These are tears that come out of 
a character's eyes in two giant arcs, and are 
sort of the Japanese equivalent to the Warner 
Brothers gag of a character crying so much, 
he/she cries a puddle or an entire river. Big 
tears can be pretty astonishing the first time 
you see them. It’s another thing about anime 
and manga that you'll either get used to or 
that'll jar you every time you see it. 
SPARKLY TEARS: Straight from romance 
comics come sparkly tears. These are tears 
that come out in a shimmering spray, but are 
only shed by female characters. (It’s kind of 
hard to imagine, say, M. Bison from Street 
Fighter II blinking out some sparkly tears.) 
FANGS: A character grows fangs when 
he/she is annoyed, or sometimes when plot 
ting something rotten. You'll never see fangs 
in a serious story. 

NOSE BLEEDS: The most mysterious of all 
Japanese visuals! A nosebleed indicates that 
a character is having naughty thoughts. 
Nobody seems to know where this started. 
PANTY SHOTS: When it comes to titilla- 
tion, the Japanese are much more subtle. A 
stray wind catches a schoolgirl’s uniform skirt 
and the whole world knows what day of the 
week itis! This was a scene played out much 
more offen before anime and manga than in 
real life. It was also a scene played out much 


more often before anime and manga artists 
invented different ways to show a girl or 
woman’s underclothes, like having them fall 
down, bend over, or simply dispensing with 
a skirt altogether and clothing girls in no more 
than bikini bottoms. It’s not a whole lot dif- 
ferent from American superheroines with their 
tiny adhesive tops and dentalloss-like thongs. 
EXPLOSIONS: Even a cursory examination 
of action-oriented anime shows that the 
Japanese animate explosions like nobody's 
business. Why explosions? They're not mys- 
terious when you take into account that street 
crime is virtually unknown in Japan and that 
the Japanese are, except in special circum- 
stances, very reserved. Like Americans, they 
put things into their entertainment that they 
don't see or experience every day. 
Speaking specifically about manga... 

FASHION SHOTS: A convention borrowed 
from shojo-manga (girl’s comics), is the large 
figure running down the side of a page, 
either slightly overlapping panels, or entirely 
apart from them. In girl’s comics this was to 


show a character’s clothes without inter- 
rupting story flow and the fashion shot is 
now present in virtually every manga genre 
from romance to action. 

CARTOONY CHARACTERS/REALISTIC 
BACKGROUNDS: In most Japanese comics, 
the characters seem to be cartoonier than 
their American counterparts and are certainly 
cartoony in comparison to their backgrounds. 
Part of the reason is expediency: the simpler 
a character is to draw, the more quickly it 

tl ‘ 


can be drawn, and in the high volume 
demand of the manga market, speed is essen- 
tial. Manga also contains a discipline entirely 
separate from drawing and writing: back- 
ground art. An artist will typically have a bat- 
tery of assistants at his disposal, including 
artists fo ink background characters (artists 
often ink their main characters), and artists 
to draw in backgrounds themselves—which 
can include things like cars and interiors as 
well as the average city street. Any one of 
these is considered an art in and of itself. 
Finally, it’s simply a matter of style. It’s 
just the way Japanese comics are. 
BLACK-AND-WHITE: Most Japanese comic 
companies produce volumes the size of tele- 
phone books on a weekly and monthly basis. 
Even though some of these books sell millions, 
producing them with more than a few color 
pages a week (or month) would be pro- 
hibitively expensive. And, once again, there 
is that time factor; killer deadlines are easier 
to meet when the step of adding color isn’t part 
of the process. 
PANEL COUNT: The production schedule 
time factor strikes again. Panel count is low 
in manga in order for artists to meet dead- 
lines. American artists are accustomed to meet 
ing deadlines of between 22-32 pages of 
penciled art per month. A Japanese artist 
often has to produce 32 pages of penciled, 


panel count has become more common in 
American comics, it seems to be geared more 
towards incorporating large character shots, 
rather than for speed. 

Of course, there are exceptions to low 
panel count: any Masamune Shirow (Apple- 
seed, Dominion, Ghost in the Shell) or Hayao 
Miyazaki (Nausicaa) manga has pages that 
contain typically 10 panels or more. 
PACING: While some 
Japanese comics that have / 
been translated for the Amer- 


5 minutes—but as a whole move with 
glacial slowness—the reality is that in 
Japan, they were also read in five min- 
utes, but probably in installments that & 
came weekly rather than monthly (or 
even bi-monthly). Most manga translated for 
the American market is specifically scouted 
from monthly manga rather than weeklies, so 
the pacing approximates an American comic. 

So there you have it, a quick intro to the 
quirks and nuances of manga and anime. 
This should help enhance your enjoyment. 
Happy reading and viewing. tk 


lea Hernandez has lettered and retouched 

manga for 10 years and serves as moderator 

of Japanese animation and manga for the 

online service Genie. Special thanks to Toren 

and Tomoko Smith for their help in prepar- 
ing this column. 

Johji Manabe's Caravan Kidd have typical 

backgrounds (left) and traits: 

big eyes, weird hair (even a tail), 

and a skimpy costume. 
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ter’s maybe/maybe-not imaginary 
tures with Totoro in the woods 
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Toy Fam “95 REPORT 


February's Toy Fair bousted tons of new stuff, and it delivered as promised, may change, items may never be produced even after they have been shown, 
including new lines and line extensions (new releases for an already existing and release dates are always subject to change. With that out of the way, let's 
line). A quick word of warning, though: ALL these items are tentative. Assortments jump right into the goodies from 1995's Toy Fair. 


Toy Biz 
The ever-popular Toy Biz company blasts out with over 100 different figures this by toy line. As of press time, no release dates had been set. As soon as we have the 
year, including, at long last, a Ghost Rider series! Here are all the figures, broken down dates, we will print ‘em. 


_ X-MEN FIGURES 


(l or.) Controller 13, lo 
Lunatica, Brimst ne Love, — 


All figures shown above ™ & © Marvel Entertainment Group. Background Art ™ & © Eclipse. 
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(L. to r.) Nimrod, 
Tyler Apocalypse Ill (this is 
ONE FIGURE), Caliban, 
Cable Cyborg, Domino, 
Deadpool Il, & Blob. 


MORE X-FORCE FIGURES 
pow 
(I. to r.) Mojo, Black Tom, ie ' 
Commando, Urban Assault 
Cable, Exodus, & Avalanche. 


Other photos not shown include Corsair, Gladiator, Phoenix, Warstar, X-Men playsets and vehicles include X-Men Headquarters, which offers 
and Wolverine (Space Armor), and Generation X: Banshee Il, Chamber, lots of play area and folds up to resemble a large canister with a handle, 
Emplate, Jubilee, Penance, Phalanx, and Skin. which can then be used as a carrying case. Then there’s the Mini-Blackbird 

The Classic X-Men figures (reissues of older figures with new accessories) Jet for one figure, and the Wolverine Jeep, which is painted yellow with 
include Beast, Cyclops II, Gambit, Magneto II, Storm (now painted all white), — numerous weapons. 
and Wolverine Il. And, hey, we can’t forget the 15-inch Electronic Talking Wolverine! 


SPIDERSMONPEIGURES 
om a | 


(I. fo r.) Mysterio, Spider- 

q Man (Black Costume), 
Chameleon, Spider-Man (Web 
Glider), Venom II (Eddie Brock 

Head), & Prowler. 


MORE SPIDERAMANIFIGURES 


(I. to r.) Spider-Man (Battle 
Ravaged), Nick Fury, 
Carnage II, Morbius, Spider- 
Man (Six-Arm), Punisher, & 
Spider-Man (Spider Sense . 


Other photos not shown include Green Goblin, Rhino, Scorpion Shocker, and Web Hanging Spidey. The Spidey Motorized Mini-Vehicles include a 
Spider-Man (Multi-Jointed), and Spider-Man (Spider Armor). Hobgoblin Pumpkin Bomber, Spider-Man Wheelie Cycle, and the Venom 
Spider-Man 10-inchers include Spider-Man, Spider Sense Spider-Man, — Assault Racer. 


All figures shown above ™ & © Marvel Entertainment Group on \ Sn 
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Iron Man 10-inchers include Iron Man, Mandarin, and War Machine. And 
you can’t forget about the 7-inch dragons: Argent the Silver Dragon, Aureus 
the Gold Dragon, and the dreaded Fin Fang Foom! (Cool!) 

Fantastic Four 10-inch figures are Dr. Doom, Human Torch, and Silver 
Surfer, while the vehicles and playsets include the Fantasticar (with inter- 
changeable modules to form different vehicles), Mr. Fantastic’s Sky Shuttle, 
and the Thing’s Sky Cycle. And we can’t forget about an awesome-looking Galac- 
tus figure, which stands at 14 inches! A perfect gift for anybody who likes to 


-(L tor.) Iron Man (Holo- — 
gram), Blizzard, Whirlwind, 
Modok, Iron Man (Stealth — 
Armor), Hawkeye, & Iron 
Man (Space Armor). 


ANTASTICFOUR FIGURES 


(I. tor.) Gorgon, 
Dragon Man, Human Torch, 
Thanos, Invisible Woman, 
_ Firelord, & Blastaar. 


[ED 


eat planets for breakfast. Oh, and there’s a 14-inch Talking Thing, too. 

Other 10-inch Marvel figures include Iron Man (Space Armor), Mysterio, 
Rogue, Spider-Man (Spider Armor), Thing, Wolverine (Space Armor), Archangel 
II, Johnny Storm, Punisher, Spider-Man (Super Poseable), Tony Stark (Techno 
Suit), and Wolverine (Battle Ravaged). 

This year's assortment of Marvel Projectors include Beast, Iron Man, 
Lizard, Thing, Wolverine (Civilian), Bishop, Cable, Dr. Octopus, Mr. Sinister, 
and Spider-Man (Spider Sense). 


All figures shown above ™ & © Marvel Entertainment Group 


The 12” Collectible Figures with 
removable outfits include Spider-Man 
(top) and Wolverine. 


All figures shown above ™ & © Marvel Entertainment Group 


Top left: Fin Fang Foom. Top 
right: The Fantasticar. 
(I. to r.) Zarathos, Blackout, 
"| Vengeance, Blaze, Ghost Rider, 
Skinner, & Danny Ketch. 


The two-and-a-half-inch die-cast figures include Civilian 
Wolverine Vs. Silver Samurai, Iron Man Vs. Mandarin, Mr. 
Fantastic Vs. Dr. Doom, Rogue Vs. Pyro, Spider-Man Vs. Lizard, 
Spider-Man Vs, Smythe, Thing Vs. Blastaar, Beast Vs. Evil 
Morph, Human Torch Vs. Dragon Man, Longshot Vs. Mojo, 
Silver Surfer Vs. Terrax, Spider-Man Vs. Kingpin, Spider-Man 
Vs. Vulture, and War Machine Vs. Modok. 

Toy Biz is also releasing two Marvel 12-inch Collectable 
Figures, which have removable clothing, allowing you to inter- 
change between two versions of each character. The two are 
Wolverine with yellow tiger-stripe costume and street clothes, 
along with Spider-Man with the full red-and-blue costume 
and Peter Parker clothes. 

And there will also be Toy Biz’s Marvel Dress-Up Kits; 
these are Halloween “role playing” costume sets for adven- 
ture-loving kids, including Iron Man, Thing, and Wolverine. 

Ghost Rider 10-inch figures include Blaze, Ghost Rider, 
and Vengeance. And then there're Ghost Rider Stunt Cycles— 
pull the ripcord and let them go! Each of the Ghost Rider vehi- 
cles comes with a previously released figure, but in a different 
paint job. Also, there will be a set of cycles without ripcords 
(you'll be able fo just roll them), and different figures from 
the ripcorded cycles. The figures on both types of vehicles 
include Blaze, Ghost Rider, and Vengeance. Finally, the Ghost 
Rider Stunt Playset includes a transformation chamber for 
Ghost Rider, break-away ladder, crash-through window, car 
catapult, firing gun, and bike launcher. 
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Todd Toys 

TMP Productions has changed its name to Todd Toys, and has returned 
with a whole slew of new figures based on Spawn by Todd McFarlane, 
Youngblood by Rob Liefeld, and WetWorks by Whilce Portacio. Figures you 
should expect to see are Unmasked Spawn, Tremor in new colors, Medieval 
Spawn in more metallic colors, Overtkill in new colors, Commando Spawn, 
Chapel, Angela, Badrock, Malebolgia, Pilot Spawn, Spawn with fold-out 
wings, Violator with bionic implants, Vaporizer, The Curse, Ninja Spawn, 
Cosmic Angela, The Redeemer, and Future Spawn. Proposed future releases 


include Vertebreaker, Xeo-Tor, and Vandalizer. 

Vehicles include Spawn Air Cycle with Pilot Spawn, and Violator Chopper 
with Violator. 

The WetWorks line, due out in August, features Dane, Dozer, Mother 
One, Vampire, Werewolf, and Grail. The Youngblood line, also due in August, 
are Troll, Dutch, Die Hard, Shaft, Crypt, and Sentinel. 

That's it for this month. We will be back next month with even more 
reports from Toy Fair. Until then, see you in aisle 7C! " 


Spawn is a trademark of Todd McFarlane Productions. All other figures shown above ™ & © Todd McFarlane Produclions. Badrock & Chapel ™ & © Rob Liefeld. 
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ZEN (C) & TM 1995 ZEN COMICS, INC. LICENSED EXCLUSIVELY BY SURGE ENTERTAINMENT. 


For taking a whole load o' regular-lookin’ toys and creating such spectacular homemade 

versions of their favorite characters, everyone whose figure sees print this month wins a 
a oO M Ee M A D - copy of Robin (series) #1 signed by Tom Grummett and a copy of Aquaman #0 signed by 
Peter David. The two runner-ups win all of that neat stuff plus a set of the 10-inch Toy 

Biz Wolverine, Sabretooth, and Cyclops figures, a copy of Marvels #0 signed by Alex 

i A l f 4 Ross, and a copy of Ash#1 signed by Joe Quesada. The Grand Prize winner wins alla that 


stuff plus a limited edition, porcelain Wolverine statue by Randy Bowen! Thanks for 
the awesome statue Randy! Congrats to all! 


THE ARENA FOR FAN-MADE ACTION FIGURES. 


"YELLOW, HUH? IF | 
HAO PUPILS, 0 KICK 


i) fon Mortal Kombo I, 


Alejandro Castilla of Oxnard, Colif., no 
only made a White Queen out of a Toy 
Biz Invisible Woman, but crafted a nice 
carton for it to come in, too ne 


| CAN YOU FEEEEL 
THE LOVE TONIGHT?” } 
| SHUT UR FOOL” | 
| Argent the wolf and his nemesis, Grendel, were 
crafted by Jamie Ziebarth of Cordova, Tenn. 

| Argent used fo be a Playmates TMNT Rahzor, 
and Grendel was.aToy Biz Deadpool, 


AREAL” 
‘ANSOF 


DAVIS, RELLEY JONES, TEDDY KRIST 


ON, TIM SALE, ond JOHN K. SNYDER 


"WHAT DO YOU 
KNOW, THE GRASS 


Hey, remember when Spidey o 
tH four more arms? Well, Lonnie Fisher 


Man. hae 


ZionainitohonmesuiNsseenatnae 


White Queen & Spider-Man ™ & © Marvel Entertainment Group. Crystal ™ & © Wizard Press. Argent & Grendel ™ & © Matt Wagner. Scorpion ™ & © Midway/Bally, 
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of Forest Grove, Ore., does. He just 
slapped a couple of arms from other 
Mego dolls on to a Mego — 


-"YIKNOW, | DON’T 
JUST HAVE A 
GREAT BODY. IVE 
ALSO GOT LOTS 

_ OF BRANS— 

_ MEAN BRAINS!” 
Crystal, our Wizard spokesmodel, 
was made from a Kenner Batman 
Returns Catwoman figure courtesy 
of Ricky Richards of Burlington, N.C. 


c 
fo D,Y, AA 
NL CIF ¢ 


ia 
(Saat 


If you're interested in entering the home- 
made figure contest, send well-lit, clear, 
color photographs (again, no Polaroids!) to: 
Homemade Heroes 
c/o Wizard Press 
PO Box 118 
Congers, NY 10920-0118 


The Maxx ™ & © Som Kieth. Sasquatch & Arnim Zola ™ & © Marvel Entertainment Group. Lord Pumpkin ™ & © Malibu Comics Entertainment Inc. 
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olrange Brew 


t is almost impossible to categorize the work of Don Simpson into a simple description 

like “outlandish parody” or “serious superhero comics.” His comics have ranged from 

the relentless humor of Megaton Man to hard science fiction in Border Worlds, with notable 
dips into straight superheroes and even underground/erotic comics. Instead of keeping all of 
these disparate comics separate, Simpson has decided to bring them all together into one 
“universe” with Bizarre Heroes, a self-published monthly comic. 

Bizarre Heroes is one of the few comics published today that recognizes the inherent fun 
of superheroes. The comic features Megaton Man, Simpson's most well-known hero, as well 
as a cast of unforgettable characters like XRay Boy (who got his powers from a pair of nov- 
elty X-ray specs), the Phantom Jungle Girl (who could have been pulled from a ’50s adventure 
comic), and the Meddler (a mysterious character shrouded in bandages and a cape). 

The main plotline of Simpson's new comic springs from a one-shot comic published in 
1990 by Kitchen Sink called, oddly enough, Bizarre Heroes. Basically, Simpson's heroes 
must overcome Project Mainstream, an evil plot to take over the world with an army of 
superpowered “megaclones” who are superior fo their human counterparts. While the heroes 
of Simpson's universe may eventually overcome the evil clones, Simpson states that “they 
won't be able to get rid of them all. It’s sort of an underlying theme that there will always 
be these bad guys out there that will periodically ‘break out.’ I've intentionally left the iden- 
tities of a lot of the clones unknown.” 

Simpson has united his characters under one common story, but assembling all of them is not 
as simple as it sounds. One of the most difficult things for Simpson to resolve with Bizarre Heroes 
is.the difference between his serious superheroes like the Meddler and the Slick and the notso- 
serious Megaton Man and Yarn Man. “I can almost date them: The Slick and the Meddler come 
from junior high school, and Megaton Man came in the early ‘80s when | had outgrown super- 
heroes. For me, it's neat to have characters | created in high school. There's less of a parody feel 
to it than some of the older stuff has. It's a genuine affection for the superhero myth.” 

Simpson relates that with Megaton Man, “I was trying to parody and ridicule superhero comics 
and exaggerate them. | thought | was being very iconoclastic, but the thing that I’ve discovered 
is that the whole superhero style today has sort of gone so far beyond what | was making fun 
of." Simpson is inspired by the smooth and efficient comic art from classic superhero comics, 


but he feels that “today’s style has a techno, hard-edged = ae 


feel. | just can’t do that. | do this kind of brushy, old- 
fashioned-looking stuff that harkens back to the early 
‘70s. So, people can’t really tell if I'm being serious or 
not when | draw.” 

With Bizarre Heroes, Simpson is able to emulate 
the careers of his idols, like Jack Kirby, Neal Adams, 
John Romita Sr., and other artists from the ‘60s and 
'70s. “The guys | wanted to be like in comics were guys 
like Romita or Kirby. They did everything. They'd do 
Spider-Man for a while and then they’d move to the 
Avengers. That's what | wanted to do. | didn’t want to 
do Megaton Man all the time. As popular as he is, I’ve 
always had this dilemma in my career. My comic would 
be a lot more commercially viable if | just called it Mega- 
ton Man." Simpson sees Bizarre Heroes as a compro- 
mise. He can switch characters whenever he wants to, 
but “people will only have one book to follow.” 

While Bizarre Heroes sounds like the perfect solu- 
tion for the fan trying to find all of Don Simpson's work 
in one convenient place, there is a downside. “I find 
myself in sort of a no-man’s land,” Simpsons admits, 
“particularly with Bizarre Heroes. When | set out to do 
this, | thought there would be something for everybody. 
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With BSizarre 


Feroes, Don 


Simpson is able 
to emulate the 
careers of his 
idols, like Jack 
Kirby, Neal 
Adams, anc 
John Romita Sr. 


Some of Don Simpson's Bizarre Heroes. 


Above: Phantom Jungle Cirl. 
Top: The Slick. 


There would be enough Megaton Man for the Megaton Man fans, and some other stuff that 
would satisfy the fans of 1963, Savage Dragon vs. Megaton Man, Splitting Image, or even 
Wendy Whitebread and my other [books published by] Eros.” While Bizarre Heroes has a 
little bit for every fan, most people have a tough time figuring out how to describe the comic. 
"ls it an alternative comic, is it a superhero parody, or is it a serious superhero comic? It's all 
of these things intermittently,” he notes, which has made the series difficult to classify specifi- 
cally; readers may not be sure what to expect from it each month. 

Instead of bringing Bizarre Heroes to a comic company, Simpson decided to form Fiasco 
Comics and self-publish the series. With many notable and respected creators turning to self- 
publishing recently, Simpson acknowledges that “there’s the beginnings of a renaissance in 
self-publishing, but we're sort of victimized oy our own success. There’s almost too much good 
stuff to choose from.” Simpson finds that he has a hard time getting shelf space in stores 
because “people aren't ordering stuff unless they have to. I've talked to a lot of retailers, and 
they mention that somewhere around 80 percent of their orders are for store subscriptions. These 
books don’t get put onto the shelves. | could have the most incredible publicity in the world, 
but you go into a store and they won't have the book on the shelf.” 

Simpson doesn’t get sidetracked by the difficulties of self-publishing. He acknowledges that 
he doesn’t have a simple solution for the problems of the industry, but he promises to “keep 
my book coming out every month and get the book out there and available.” Yes, Bizarre Heroes 
is definitely “out there’—a wild, no-holds-oarred comic full of outrageous superheroes that’s 
just plain fun to read. Isn't it time for you to go a litle bizarre? tk 


Tom Palmer Jr. is a 20-year-old freelance writer from New Jersey. He'd like to thank Stan for 


all of his kind words. 


IPICROFTHEMOND PO 


Peep Show #7—1ust when you thought autobiographical comics were out of fash- 
ion, Joe Matt returns with another issue of his thoroughly enjoyable comic. Switching direc- 
tions from the unflinching examination of every aspect of Matt's adult life that dominated 
previous issues, this issue looks at the obsessions of his pre-pubescent life. You can order a 
copy directly from Drawn & Quarterly Publications, 5550 Jeanne-Mance Street #16, Montreal, 
Quebec, Canada H2V 4K6 for $2.95. 


Don Simpson's Recommended Reading: Here’ sa alist of comics that Don Simpson enjoys. lt may Pe short and 
sweet, but all of the books on the list are top-notch: 

: Jeff Smith’s Bone from Cartoon Books; Wolff & Byrd, Counselors of the Macabre by Batton Lash from Exhibit A Press; Bill Wat 
-terson’s “Calvin & Hobbes” strip, syndicated in just about every newspaper in the country and collected in several book collections; 
Rick Veitch’s Rare Bit Fiends from King Hell Press; Tales of the Bea ae by a Marder from Beanworld ee and Steve Bis. 
sette’ s Daal from ep ceeby oo & Publications. 


Tom’s Recommended Reading 


Bizarre Heroes: Don Simpson publishes Bizarre Heroes every month through Fiasco Comics. 

Issue #11 (pictured at right) will be out in May, and a trade paperback collecting the first four issues 
of Bizarre Heroes will be out in April. You should ask your local retailer to order Bizarre Heroes, 
but if you have trouble completing your collection, you can order directly from Fiasco Comics at 
PO Box 44326, Pittsburgh, PA 15205. All issues of Bizarre Heroes are $3, including issue #0— 
which reprints Kitchen Sink’s Bizarre Heroes #1 from 1990—and the third printing of Megaton Man 
#1 from 1984. Six-issue subscriptions are also available for $18, and the tracle paperback is 
$12.95. Simpson is also offering a 15” x 24” signed and numbered, black-and-white print of 44 
characters from Bizarre Heroes for $25, Fiasco Comics also carries select copies of Don Simpson's 
earlier work {including the original Megaton Man and various spin-offs, Splitting Image, The Sav- 
age Dragon vs. The Savage Megaion Man, The Normalman/Megaton Man Special, and 1963). 

Write to Fiasco Comics for prices and availability. 


BIZARRE HEROES, Phantom Jungle Girl, and The Slick ™ & © Don Simpson 
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Hey, kids, it’s time once again to play 
some cruel tricks on your neighbors. 
Oh, sorry, it’s actually comic book trivia 

_time! Remember the failed attempt by 

Marvel Comics to create another 

superhero universe in 1986, called The 

New Universe? Well, what follows are 

25 of the hardest New Universe 

questions ever slapped together by a 

band of chicanerous fanboys. 


This time around, we’re grading you against 
the worst failed comic book universes. The 
higher your score, the more miserably the 
universe failed. 


score rank 

0-5 Star Comics 

6-12 Epic's Heavy Hitters — 

13-19 Defiant 

20-24 Dagger Comics 
Ominous Press 


25 


ib Who was the original possessor of the Star Brand? 
A) Ken Connell 
B) The Old Man 
“Q Spiifire 
D) Dr. Manhattan 
2. “DP.” in D.P. 7 means: 
A) Dooty People. 
B) Different People. 
( Displaced Paranormals. 
D) Dumb Poppycock. 
3. The Pitt stood for: 
A) The wasteland called New Jersey. 
B) A gladiator batileground. 
() An alien race with no noses. 
D) The destroyed city of Pittsburgh. 
4, Who cased the Pitt? — 
A) Ken Connell 
B) D.P. 7 
© Codename: Spitfire 
D) Psi-Force 
5. Who or what tagged along when Quasar left the 
Now Universe? 
A) Mastodon 
B) An Antibody 
() The Star Brand 
D) Both B &C 
6. The Clinic was originally located in: 
A) Ohio. 
B) New York. 
© Wisconsin. 
D) Washington. 
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7. What triggered everyone’s poets inthe New U? 
A) Black Dawn 
B) A nuclear meltdown 
() The White Event / 
D) A bad marketing ploy “ity 
8. What show was D.P. 7 member. Vivo watching wie 
her powers were triggered? 
A) The Dukes of Hazzard 
B) Good Times 
() Guiding light = 
D) Joanie Loves Chachi 
9. What team did Charly Beck from Dt P.7j join os 


A) The Troubleshooters 
B) The Black Powers 
COOMMMS. 
D) The L.A. Dodgers — 7p 

10. Which New Universe character had i Tig 


A) Flash 
B) Speedfreak 
() Frijole 


D) Blur 
11. Mastodon had ie hots for: 
A) Viva. ; - 
B) Sally. 
© Amore. 
D) Vanity. — 
12. Antibody was formerly one ds oe 
A) Janitor. oe 
B) Doctor. 
( Librarian. 
D) Street urchin. 


Background ™ & © ther respective owners 


13. Why did the New Universe suck? 
A) No X-Men crossovers 
B) No polybags 
() That stupid giant lightning bolt 
D) What kind of pathetic name is “New Universe”? 
14. The only good New Universe series was: 
A) D.P. 7. 
B) Star Brand. 
C) Aww, forget it—none of ‘em were any good, anyway. Move along. 
15. Justice was: 
A) a crappy alien: 
B) some goofball guy from Cincinnati. 
() an Elton John fan. 
D) a great character. 
16. Kickers, Inc. starred: 
A) A buncha wimps. 
B) A former football star. 
() Characters who'd rather he dead than star in if. 
D) All of the above. 
17. Who led the charge in The War? 
A) Mastodon 
B) Star Brand 
() Jack Magniconte 
D) Sgt. Nick Fury 
18. The Old Man was: 
A) An alien. 
B) Tom DeFalco. 
() A human being. 


D) Really a 16-year-old when he started reading all those New 


Universe titles! 
19. Who had the better universe? 
A) New Universe 
B) Defiant 
() Triumphant 
D) Who the hell are you kidding? 
20. Which New Universe title was the first to get canned? 
A) Nightmask 
B) Psi-Force 
Q Merc 
D) Like the order in which they were canceled really matters! 


21. Which movie did the premise in Nightmask most resemble? 


A) Nightmare on Elm Street: Part 3 
B) Dreamscape 
() The Never Ending Story 
D) Hollywood Hot Tubs : 
22. Which of the following was not a member of Kickers, Inc.? 
A) Mr. Magnificent 
B) Suicide Smythe 
() Pete Punter 
D) Dasher 


23. Which New Universe title had a story entitled “The 


Robot in My Rose Garden”? (No, we’re not kidding.) 
A) Kickers, Inc. 
B) Spitfire and the Troubleshooters 
() Justice 
D) Merc 


24. In the first issue of Psi-Force, who died to save the 


rest of the team? 
A) Tyrone 
B) Anastasia 

~ © Hawk 

D) Wayne 

25. The New Universe’s slogan was: 
A) “Nuke Me-with the New!” 
B) “Ain't Nothin’ Like the Real Thing!” 
C) “Who Watches the—oops, that one’s already taken.” 
D) “Please Buy Our Books!” x 


LADY DEATH ™ & © Brian Pulido, AVENGERS ™ & © Marvel Entertainment Group. LEGION OF SUPER-HEROES ™ & © DC Comics. TEAM YOUNGBLOOD ™ & © Rob Liefeld Inc. 


MISSING LINK 


WIN! 
Lady Death #1 


Each month, we list three comic book 
issues that contain something in com- Dy, 
mon: in content, characters, creators, or , 
the like. Your job is to tell us what that fR 
something is. 

For example, what do Uncanny X-Men f 
#144, Marvel Team-Up #122, and She- 
Hulk (vol. 2) #8 all have in common? That's easy: all three fea- 
ture guest appearances by the Man-Thing. 

Get the idea? We'll randomly select an entry out of all the 
correct ones we receive. The winner of this month’s contest will 
receive a Lady Death #1, the premiere issue of the popular Bad 
Girl's first mini-series! So good luck, and good sleuthing! (And 
remember—you need to read the three books!) 


Her 


e are this month’s batch o’ books: 
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YOUR HOMIE! (PART 1) 

Take an already successful company, throw in eight fan-favorite 
artists, and you've got one hot buncha books! From X-0 Manowar 
by Bart Sears to The Visitor by Bernard Chang, the folks at 
Acclaim Comics have signed on a load of hot artists to 
commemorate the excitement-heavy, change-filled “Birthquake,” 


and they're willing to share these artists with you! 


Here's the story... 


cant 7: == | 
Cote hals wb : : , 
ey re iZ@ La hae (Two winners this month, two more winners next month!) 


<a 


If you're one of this month's two randomly drawn winners, you'll be spending a day with a star! An Acclaim artist 
will fly to your hometown, and then you'll spend the rest of the day hanging out, traveling around your town, 
taking in lunch ‘n’ dinner, and having a blast! You'll definitely get to know each other, and you'll be the talk of 
your neighborhood. On top of everything, Acclaim will set up a signing at your local comic shop—you'll sit with 
and shmooze with the artist throughout the entire signing! This'll be one exciting, memorable day! 


WEE | 
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A 


SS 


iy) 4 


OKAY, WHICH 
OF YoU 'V/SIONARIES’ 
CAME UP WITH THE LONG, 
BLINDING BANGS 
ell 
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Now here's how you win this pulse-poundin’ prize! This issue (and next), we'll show you exclusive illustrations hy some 
of the eight top-name Acclaim artists—from Valiant, Bart Sears, Norm Breyfogle, Bernard Chang, Rags Morales, Mike 
Manley, Paul Gulacy, and Dan Jurgens, and from the new Windjammer imprint, Val Mayerik. Each artist's picture includes 
himself and his favorite character, in his well-known style. You comic knowledge overachievers should have no prob iden- 
tifying the artist who drew each picture, and where he is in the picture! (And you'll get another chance next month!!) 


TTL 
ron 


ill 
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So figure out who drew each piece and where he is in 
each one, then completely fill out the official entry form 


helow, including the name of each artist (One of whom | | ® 
may he coming to your town!) in the correct space. Then / qim 
rip out the two panels (or photocopy them) and circle 

ae guy you think is sie aris! on each one. Throw it all pars J of this two-part contest expires June 30, 1995, so get yourself 
in an envelope and ship it off to: goin’! And look for Part 2 in issue #46, coming next month! 


Birthquake Contest 1 r~ ee 
c/o Wizard Press 


PO Box 118 | Birthquake Contest 1 
Congers, NY 10920-0118 i | 


No purchase necessary. Contest is open to anyone except employees of Wizard Press, Acdaim Comics, their NAME 
immediate fomilies, ond people who celebrate halt-birhdays. Get real. Print your name, date of birth, address, 
city, state, zip code, telephone number with area code, ond your answers on the official entry form or 0 three- 
byfiveinch index cord. Enclose the two panels with the circled artists. Mail each entry fo Birthquake Contest 1, 
c/o Wizord Press, PO Box 118, Congers, NY 10920-0118. Enter as mony fimes os you like. No mechanical 
reproductions will be accepted. All entries become the property of Wizard Press ond none will be returned. All 
toxes (federal, state, ond local, if any) will be the responsibility of the prize winners. No cosh equivalent or 
substitute prizes ore offered. The prizes will be awarded in the name of the contest winners ond ore not 
frunsferoble. Winner must accept arrangements on dates provided by Wizard Press or forfeit prize. Offer void 
where prohibited, regulated, or restricted by law in a manner inconsistent with the purpose and rules hereof. 
Anyone remember that cesarean lizard birth scene in the original V TV-movie? Not something to eat dinner by. 
All entries must be received at contest headquarters by June 30, 1995. Wizard Press is not 
responsible for lost, late, misdirected, or mutilated entries. Odds of winning will be determined by the number of 
volid entries received prior to the closing dote of the contest. The prize winners wil be selected in o random 
rowing from all properly completed entry forms received at contest headquarters. The random drawing will be 
conducted on July 3, 1995, by Wizard Press. 


For the names of the winners of Port 1 of this contest, availoble after July 14, 1995, send a stamped, self- 
addsessed envelope to Birfhquake | Winners, c/o Wizard Press, 151 Wells Ave., Congers, NY 10920-2064, 
cof just keop watching Wizard! 


SOLAR, MAN OF THE ATOM ™ & © Westem Publishing. BLOODSHOT ™ & © Voyager Communications Inc. 
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By Stephen Shamus 


Todd McFarlane’s Spawn, star of one of the hottest comic 
books around, will finally have his first trading card set out this 
April, produced by WildStorm Productions (makers of the All- 
Chromium WildStorm sets). These oversized 2 1/2-by-4 1/2” 


cards are drawn not only by Todd, but such industry giants as 


Jim Lee, Whilce Portacio, Bill Sienkiewicz, Jae Lee, Mike Grell, 
George Pérez, Jerry Ordway, Walter Simonson, Travis Charest, 
and (whew) J. Scott Campbell. This should be an unbelievable 
collection of Spawn artwork. There will be plenty of chase 
cards, including 12 painted cards of the top Spawn characters, 
one in nine packs; six photographs of the megapopular Spawn 
toys, one in 18 packs; a ToddChrome card of Spawn in his new 
costume (debuting in issue #31 of his series), one per case; 
four New Art cards featuring exclusive new pieces of Spawn 
artwork by Todd McFarlane, one per box; and signed Jim Lee 
and Todd McFarlane cards, randomly inserted. The suggested 
retail for eightcard packs will be $1.50 each. These cards 
should be among the hottest this year. 

WildStorm Productions has another set on the horizon, 
WildStorm Gallery, due out in May. The series coincides 
with the “WildStorm Rising” nine-title crossover event occur- 
ring in the WS comics. Many of today’s top artists—includ- 
ing Julie Bell, Bill Sienkiewicz, Ken Steacy, and Mark 
Texeira—are contributing to this 126-card fully painted series. 
There are 12 Famous Battles cards, with no insertion rate 
available; and a six-card most popular characters set, which 
will be chosen by retailers across the country a short while 
before the set is released. 

Chaos! Comics’s publisher Brian Pulido recently let us know 


Spawn is a registered trademark of Todd McFarlane Productions Inc. Spawn © Todd McFarlane Productions Inc. 


The wait is over: Spawn’s card set will be flying into stores 


this April, care of WildStorm Productions, 
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that that blood-lovin’, violent character Evil Ernie will be getting 
his own card set this June. The special, unique feature of this 
set is that all 100 cards will not only be Chromium (like the 
Lady Death set), but Glow-in-the-Dark Chromium—a card indus- 
try first. Also, several guest artists will contribute work to this prod- 
uct, including Catwoman’s Jim Balent, Lobo’s Val Semeiks, and 
Cry for Dawn's Joseph Michael Linsner. Pulido also notes that 
there will be five chase cards using state-of-the-art material, 
and plenty of surprises. We'll pass more info on this cool-sound- 
ing set by you as soon as we hear it. 

Meanwhile, Ernie’s babelicious “friend,” Lady Death, is 
busting out all over. Krome Productions's Lady Death card set, 
which hit the counters late last year, is one of the more pop- 
ular releases among entertainment cards right now. Lady 
Death fits into the ever-popular, ever-expanding bad girl cat- 
egory, and was one of the first such characters to take off. 
This All-Chromium series is selling for around $1.75 per 
pack right now. 

SkyBox is producing an all-encompassing Disney set based 
on the rich history of the company. Other similar sets, such as 
the Pepsi and Coca-Cola sets, have faired very well, due to 
the massive collector interest in memorabilia relating to the 
products. So both Disney collectors and card collectors will be 
hot for the set. This baby hits in June, and features the defini- 
tive retrospective of Mickey and the rest of the lovable cast. 
Watch out for a special SkyDisc, and a SkyMotion card, which 
shows about eight seconds of motion on one trading card. For 
those of you who have the Star Trek SkyMotion card, you know 
how incredibly cool this looks. We'll have more in-depth info 
available shortly. 

SkyBox has announced that June is also when we'll be 
seeing the first series of trading cards based on the TV series 
Star Trek: Voyager, the newest installment of the immensely 
popular Star Trek franchise. The first series will basically be 
an introduction to the new cast, containing background info 
and the like. It will also contain alien descriptions and space- 
ships. Again, there will be a SkyDisc and SkyMotion card. Full 
details on the set should be out by next month. You can look 
for the second series to blast off sometime in October or 
November of '95. 

As mentioned last month, Fleer is producing an Ultra set 
based on Steven Spielberg's upcoming Casper movie. Due out 
in May, eightcard packs will sell for $1.49 each. The movie 


™ & © Brian Pulido 


Lady Death and pumpkin appear in 
Krome Productions’s Evil Ernie card set. 


is opening on Memorial Day weekend, which should mean a 
lot of seats filling up in the theaters—resulting in a heavy amount 
of fans filling up the hobby stores. There are 120 regular cards 
in all, plus 34 chase cards. Chase cards will include Prismatic 
Foils, Spectre Blasts, and Holograms. Specifics on rate of inser- 
tion and how many cards per chase set were not available at 
press time. All artwork is coming from the movie itself (with no 
comic book artwork). The movie contains a blend of live-action 
and three-dimensional computer graphics animation produced 
by George Lucas’s ILM (Jurassic Park), to show all the ghosts. 
This should be a highly watchable product, folks. 

Batman Metal by Fleer is not finalized yet, but more infor- 
mation has become available. The set will consist of approxi- 
mately 135 cards and is loosely based on this summer's movie, 
Batman Forever, using DC Comics artists to portray the char- 
acters. Because SkyBox has a comic book contract with DC, only 
the characters that appear in Batman Forever will be used. All 
artwork will be original, and four chase sets—including Holo- 
grams and a parallel Silver Flashers se-—will appear. More 
next time. 

Comic Images will be producing an All-Chromium series of 
Bill Tucci’s Shi trading cards, due out around August of this 
year. There will be some new, original artwork, as well as 
many pieces lifted from comic book art. Comic Images also 
plans to have several artists—most notably Olivia—create their 
own interpretations of Shi for a chase set. Considering the suc- 
cess of Lady Death and the success all the “Bad Girls” are hav- 
ing, this set should sell well. And hey, where's the Gen’? set of 
lovely ladies? 

Milk & Cheese trading cards will soon be a reality, cour- 
tesy of 21st Century Archives. Evan Dorkin’s wild, uninhibited 
creation, which has a cultlike following in the comic book 
community, should be out sometime later this year. We'll keep 
you posted. 

Fleer’s Flair Marvel Annual ‘95 hasnt fared nearly as well 
as its predecessor. People had high hopes, but after last year’s 
big success, this set seemed to rest on its laurels a bit too much. 
The card design changed very little, as did the chase cards. The 
artwork itself, even though it was computer-generated, still 
looked too much like last year’s set, and at four bucks a pack, 
it's not the house o’ fire that them Flair cards are used to. Let's 
hope for a radical change next time around. 

The Star Trek game cards by Decipher continue to be on the 


™ & © Brian Pulido 
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rise, with Limited Edition box prices fetching as much as $450 
to $475 a box. Meanwhile, Unlimited Edition boxes can be had 
for around $70 to $90 a box. The Data and Picard cards lead 
the way in terms of value and popularity, at a whopping $70 
each. With gaming cards on the rise and a Magic: The Gath- 
ering Black Lotus card selling for $125 to $150 a pop, these 
Star Trek prices may actually seem cheap pretty soon. 

Star Wars WideVision cards have been selling through at 
a great pace. Although the next three movies are scheduled 
for 1997, 1998, and 1999 releases, the Star Wars name still 
has some drawing power. The collation here is better than 
usual, especially for Topps, and it'll be interesting how huge 
the Star Wars memorabilia will be come movie time. We'll 
just have to wait and see. 


Even though he’s co-publisher of Collector's Sportslook, Steven 
Shamus wears p.j.s with the feet on ‘em. 


Another Wildstorm set 
heads your way in May. 


™ g& © hegis Entertainment 
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For the first time ever, Comic Images and Marvel 
Comics have teamed up to deliver authentic, mint 
condition X-Men postage stamps. 

Issued by the country of Mongolia, these stamps 
(they're not stickers) are legal tender and can be used 
in their issuing country. 

And our new X-Men Postage Stamp Collector's Set 
makes collecting them easy and fun. 

The set includes a full-color Sheetlet of 8 stamps, / reo 


INTRODUCING \ A> 


PosTAGE STAMPS. 


(They Carry The Professor's Stamp Of Approval.) 
wate, ide (ees © 


BISHOP GAMBIT 
Mysterious soldier from the Amazingly agile mutant with Astounding Strength and Card-throwing Cajun with 
future, turned X-Man! genius intellect! astonishing beauty! explosive powers! 


eecvececceccccccos 


@eeecccccccecccceososscoeseees 


eccccccccccsccecece 
CYCLOPS STORM ROFESSOR X WOLVERINE 
Optic blasting leader of the | The weather obeys her every Telepathic founder of the Claws of adamantium coupled 
X-Men! command! X-Men! with berserker fury! 


4 . _ a inevecoraanenntnanenenninanl MEE ec te 
= 2 ee ae | ‘ 


a Souvenir Sheet, 2 protective storage mounts, a Certificate 
of Authenticity, and a 4-page display album-and everything 
’ fits into a high-quality protective sleeve. 
We're also offering 8 X-Men 1st Day Covers, commemo- 
rating the date of initial issue of the stamps in Mongolia. 
What's more, this is just the first in a series of authentic 
Marvel stamp collections coming from Comic Images. 
No wonder the professor approves! 
TM & ©1995 Marvel Entertainment Group, Inc. All rights reserved. 


A Marvel charactors and the distinctive likenesses thereat are trademarks of Marvel Entertainment Group, inc, ©1895 Marvel Al Rights | Metal™ 1985 Fleer Corp. Distributed by Fleer Corp, 
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Fenenate r imagen 
Marvel Metal comes alive 

with high-tech CGI colorization. 


The trading card industry's most 
talented ule: artists 
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® Tractor 
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Marvel Metal 
features art from 
Marvel's best pencillers: 


George Parez (fil: unre saeee 
® Ron Lim Mn 2099 
® Darick Robertson (Spider-Man: Power of Terror) 


Al Marvel characters and the distinctive likenesses thereol are trademarks of Marvel Entertainment Grow, 
Inc, ©1895 Marvel. All Rights Reserved. Marvel Metal™ 1895 Fleer Corp. Distributed by Heer Corp. 
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0 Black 

Il Captain Amerca 
2 BlantMan 
3. Thor 

14 Thunderstike 
15. Vision 


16 Galactus 
17 Nebula 

18 Silver Surfer 

19 Thanos 

20 Tyrant 

21 Warlock 
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Hawkeye 
lon Man 
Mandarin 
Scarlet Witch 
Spider-Woman 
War Machine 
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Powen Grill 
Hate the power of your 
favorite Marvel characters! 


All Marvel characters and the 
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Hulk 
Sable 


Brimstone Love 
Doorn 2099 
Ghost Rider 2099 
Hulk 2099 
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57 Blaze 
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59 Ghost Alder 
60 Marbius 
6] Stange 
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66 Night Thrasher 
Nova 
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Scarlet Spider 


82 Apocalypse 
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84 Banshee 
85 Beast 
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Action Comics #1 
Writers: Jerry Siegel & Joe Shuster 
Artist: Joe Shuster 
Publisher: DC Comics 
Release date: June 1938 
Current value, in Near Mint condition: $125,000 

“You will believe a man can fly." C’mon, you know you've heard it somewhere (though 
for the life of us, we can't remember where the phrase is from). Anyway, after reading Action 
Comics #1, ateally cool comic,-you'll most definitely become a true believer. It.stars the 
sole survivor of the planet Krypton, Superman, in a nifty high-flying adventure...This.guy, 
who wears blue tights and a red cape, can see through things, has heat vision, and as 
you guessed, pretty much can fly (or at least leap really, really high). Good thing he’s on 
the side of good, or we'd all be in for some serious trouble. Now, what makes this par- 
ticular issue one to watch is the fact that Superman seems to be getting pretty popular 
with the kiddies these days, and this here issue houses his first appearance. The Krypto- 
nian is getting hot so fast, in fact, that he’s actually going to be getting another regular 
title Soon, the quarterly Superman: The Man of Tomorrow. Anyway, in Action #1), not only 
do you meet Superman, but ya get to see that stylin’ babe Lois Lane. Boy,-is she ever a 
knockout! So, if you want some serious ass-kickin’ fun, pick up a copy of Action Comics 
#1. Issues seem to be gettin’ pretty scarce, though, so you'd better grab ‘em fast. You might 
wanna start lookin’ in those bargain bins now, before prices on this bad boy start going 


through the roof. You can’t go wrong with Action #1! tk 
b y M i k ie § e a r lee 


The Adventures of Kool-Aid Man 


Writer: Jim Salicrup 
Artists: Dan DeCarlo & Joe Giella 
Current Lack of Value: 10-for-a buck bin 


~=*"Oh, yeaahh! The search’is finally’over. This is oné of those beauties that’s 
lost in the back issue bins until the true bargain hunter snarfs it up. With more 
action than a superhero wedding issue, more pages (36!) than ye old “King- 
Size Annuals,” a stunning cover by John Romita Sr., and the unbridled talents 
of Jim Salicrup and Dan DeCarlo, The Adventures of Kool-Aid Man is better 
than a whole gallon of the sweet red stuff itself when you're just 30 seconds 
shy of heat exhaustion. : 

| mean, where else can you get so much for your money? Ya get two—count 
‘em, two!—action-packed stories like “The Thirsties Strike Out!” and “Thirst in 
Space.” There's a particularly practical “How to Build your own Kool-Aid Drink . 
Stand” help guide, and a whole slew of mind-boggling puzzles and super ads. 
Plus, you'll see the Koolster (in his coolest costume to date} at his finest, slinging 
oneline zingers at the villains faster than Spidey on even his best day. 

All in all, we're talking éxtra-special here. Reserve a vacuum pack now or 
you're gonna regret it years down the line! pe ok 
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Writers: Scott Lobdell, Fabian 
Nicieza, & Mark Waid 

Artist: Roger Cruz 

Release Date: April 

Cover Price: $3.95 


MARVEL The moment that X-fans have been waiting for 
has finally arrived. XMen: Omega presents the climax to 
the four-month-long scenario unleashed during “After 
Xavier: The Age of Apocalypse,” which envisions a world 
where Professor X is killed before he can create his X-Men 
team. “All the loose ends will come together here,” says 
Mark Waid, who is dialoguing the story. “And since I've 
only seen the pages for the first half of the book so far, even 
| have some doubts about how successful the X-Men are 
going to be at getting out of this one.” 

Shipping with a chromium cover, this 48-page issue 
provides the wrap-up fo all the storylines running through 
the ongoing X-books, which changed their names and 
numbering to indicate just how apocalyptic this whole 
adventure is. Now the X-gang comes together to con- 
front Apocalypse and his band of no-goods as the Human 
High Council prepares to drop its bomb and defeat the 
Mutants. Can our heroes find a way out of their alternative 
future and back to normality? Will they restore Professor 
Xavier fo his rightful position and put this nightmare 
behind them? 

Not entirely, Waid hints. “There definitely will be 
some elements that carry over to the regular books,” he 
says. But he remains tightlipped as to whether those will 
include characters, plot elements, or those snazzy cos- 
tumes. “This is not a complete What If? story,” he stresses. 
“There will be some repercussions to the reality we know. 
The door is being left open.” How that ultimately impacts 
the storyline will depend on a number of factors still being 
worked out, he says. But it’s possible that “The Age of 
Apocalypse” will reverberate through the X-universe for 
some time to come. —Craig Shutt 


Writer: Eric Luke 
Artists: Adam Hughes & Mark Farmer 
Release Date: April 

Cover Price: $2.50 


DARK HORSE “It's a babe book,” admits editor Michael Eury about 
the new ongoing series starring the wispy woman with the blazing auto- 
matics. “We're very much aware of that. But it’s a lot more. People who 
want a solidly crafted story will like it, too. This book can attract just about 
everybody out there, because it’s got everything.” 

One thing it has is Adam Hughes, who returns to regular art chores 
here, much to the delight of his many fans. Hughes will be penciling three- 
issue story arcs separated by one-issue stand-alone stories by the art 
team from last summer’s Ghost Special: Matt Haley and Tom Simmons. 
Hughes will remain at least through issue #15 and probably longer, 
Eury says. “He really loves the character.” 

Ghost has many questions about her past, and the answers will 
come early and often, Eury promises. In the first issue, we learn more 
about her sister, and by issue #3, many secrets will be uncovered. 
Other members of the Dark Horse Heroes line of titles (formerly called 
Comics’ Greatest World) will appear, too. Right off the bat comes King 
Tiger, who visits in #2 and #3 and tells Ghost more than she wants 
to know about her teleporting powers. Then Barb Wire stops by in 
™ #4 to flaunt her new buffed-up look, rocketing up the babelicious 
level even higher. —CS 
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GHOST™ & © Dark Horse Comics 


Writers: Chris Ulm & Glenn Herdling 
Artists: Henry Flint & John Buscema 
Release Date: April 

Cover Price: $5.95 ($2.95 standard ed.) 


MARVEL/MALIBU The new partnership between the Ultra- S 
verse and the Marvel Universe pays dividends this month when 
Rune breaks on through to the other side. “Readers will see the 
differences between the two universes’ physical structures,” 
says Chris Ulm. “This is a stand-alone story, but it also will be 
setting the stage for some very major changes in the Ultraverse 
that also will affect the Marvel Universe.” 

The plot centers on Rune’s discovery of Adam Warlock’s Infinity § 
gems—particularly the soul gem—and the Surfer's bid to stop him. 
"We're going to explore what would happen if a UV character got 
hold of the power to transform all of reality in the Marvel Universe,” Ulm 

explains. “It’s going to open up a lot of possibilities.” Rune will also § 
meet a key Marvel villain, whose identity remains a secret. (Rats.) ; 

Featuring flip covers by Barry Windsor-Smith and John Buscema, the 
story begins on Rune’s side of the book and continues on the Silver 
Surfer's side. “We like the flip books, because they offer a little bit extra,” 
Ulm says. The story also links with Loki’s Godwheel appearance, kick- 
ing off a series of planned crossovers. “They won't just happen,” Ulm 
stresses. “They will be worked into continuity and continue our approach 
of having a planned, concrete story concept for each event.” —CS 


"2 © Marvel fnfertainment Group. Rune ™* 


Writer: Ryder Windham 
Artist: lan Gibson 
Release Date: April 
Cover Price: $2.50 


DARK HORSE If you liked the previous Droids mini-series, then 
you won't want to miss the first issue of the new ongoing series, promises 
editor Peet Janes. “The previous stories were aimed at a more youthful 
audience,” he explains. “This series will still be a lot of fun, but it has 
a bit more bite to it.” That’s because writer Ryder Windham has “a 
strong sense of the mystery thriller in his writing,” Janes adds. Com- 
plementing that effort will be lan Gibson, best known for his work on 
the futuristic British comic 2000 AD. 

The story picks up where the mini-series ended, with our two adroit 
droids, See-Threepio and Artoo Detoo, deputized and ready for action. 
@ They wind up tracking a villainous con man to the smugglers’ planet Nar 
Shaddaa, where the fan club for droid deputies doesn’t have many 
members. That doesn’t faze our pals, however, who use their wits, 
gather their resources, and wind up leading a droid rebellion before 
the story arc’s conclusion! 

This first four-issue arc will be followed by other creative teams, 
using a format similar to DC’s Batman: Legends of the Dark Knight— 
only in this case, each story picks up where the last one left off. Janes 
# explains that the series keeps its own continuity, but is still timeless, out: 
fe side the adventures the droids had with Luke Skywalker. —CS 


 DROIDS ™ & © Lucasfilm Lid. 


Writer: Gerard Jones 
Artists: Chuck Wojtkiewicz & Bob Dvorak 
Release Date: April 

Cover Price: $3.95 ($2.95 standard ed.) 


DC COMICS This jam-packed anniversary ish has everything from a thun- 
derous battle with the maniacal Lord Havok, to the League opening its satel- 
lite “doors” (yes, they're back in a satellite HQ—this time, one with a history 
_ and much coolness) fo all of the world’s heroes. Writer Gerard Jones says, "This 
issue features the current JLA, plus the members of Extreme Justice. What we 
want fo get across with this issue is that the JLA, hypothetically, can include any 
hero in the DC Universe. It'll be a drop-in-when-youfeellikeiit kind of team. In 
#100, there are cameos by Superboy, Green Lantern, and a bunch of others.” 
You'll be seeing a veritable ton of DC heroes run through JLA in the coming 
year. According to Jones, this issues villain, Lord Havok, happens to be a 
revamped member of the Extremists, and is working with the electronic entity 
Kilg%re, an old Flash villain, to destroy the League. Meanwhile, the mystery 
surrounding Power Girl's rapidly aging child begins to unravel, leading up to 
#103’s major revelation. “Also, a lot of changes occur with the character Ice 
Maiden,” Jones notes, referring to the deceased Ice’s replacement, who was 
actually the first ce Maiden in the intemational superteam, the Global Guardians. 
“We're also revealing more secrets about their space station refuge—there's 
much more fo it than the Leaguers know about.” There’s also a holographic 
foikenhanced cover for you folks who want to throw in an extra buck, and a 
surprise at the story's end for everyone! —Mare Wilkofsky 


The following pages list the peachiest titles shipping in 
April, as selected and written by the Wizard staff. Books 
marked with a check sign are comics that should not 
be overlooked on the often-cramped comic shelf. 


AGENTS OF Law #2 
DARK HORSE law continues to lead the people of Golden 
City, but there are those who don't seem to trust him too much, 
including Mecha. That harc-hittin’ armored guy pounds his way 
into this issue to get the skinny on Law. Also, the truth behind Law's 
power is revealed. (It’s those damn Energizer batteries again!) By 
Keith Giffen, Lovern Kindzierski, Dan Lawlis, and lan Akin. $2.50 


AQuUAMAN #9 

DC COMICS Well give that man a hand! Whoo-hah! That's 
exactly what Aquaman does this issue, when he visits the infamous 
S.T.A.R. Labs to add a few little gimmicks to his harpoon hand. 
While that’s goin’ on, the fish guy's son, Koryak, visits Atlantis (no 
doubt in an attempt to score with the “Do you know who my dad 
is?” line). By Peter David, Joe St. Pierre, and Howard Shum. $1.75 


Baprock #2 

IMAGE The Savage Dragon lends Badrock a hand with finding 
the ‘Rock's dad. But what they find is the big fat bastard known 

as Girth. Smells like pork rinds and a fight to me. By Rob Liefeld 
and Eric Stephenson. $1.75 


THe Batman ADVENTURES #32 
DC COMICS Holy Napoleonic Nightmares, Batman! It seems 
Gotham City's been taken over by a bunch of crooks dressed up 
like that fiend Napoleon! Are they truly insane or just plain loopy? 
Penciler Mike Parobeck says, “It’s a story about two older men 
who are big combatants. They hate each other, and they decide to 
use all their money to buy all the hoods of Gotham to fight their 
battles for them. They like the old-style of fighting, the old 
Napoleonic war style. But of course, Batman stops them.” Also, for 
another outstanding Bat+tale, check out The Batman Adventures 
Annual #2. Ra’s Al Ghul (that scoundrel!) decides to turn Gotham 
City into a living Hell, when he sets Etrigan loose upon the world. 


Barman #519 BioopsHor #32 


© Voyager 


a 


Gone, gone, o form of man, rise again a wedge o’ Spam! 
$1.75—BATMAN ADVENTURES; $3.50—ANNUAL #2 


BATMAN BOOKS 

DC COMICS In Batman #519, ol’ pointy ears tries fo second-guess 
the Black Spider before he goes and kills somebody again. Bats better 
act fast, though, or all-out gang warfare’s gonna explode throughout 
Gotham! Over in Batman: Shadow of the Bat #39, while Batman’s on 
the case of some missing tourists, Solomon Grundy—the Undertaker 
lookalike (WWF reference!|—has been spotted in the area. Grunt over 
to Batman: Legends of the Dark Knight #72 for “Werewolf,” Part 2 (of 
3). Batman barely escapes from the vicious bite (and breath) of the 
werewolf, only to stumble upon a cult of werewolf worshippers. Prowl 
down to Detective Comics #686, where King Snake and Lynx are 
dukin’ it out to see who will rule Gotham’s underworld. And better yet, 
Robin's gotta save King Snake. $1.95 EACH 


BLoopsHot #32-#33 

ACCLAIM COMICS Y'know, if you replace the words “love 
shack” with Bloodshot in the B-52s’ song “Love Shack,” it keeps 
with the beat. Anyway, these issues see our boy Bloodshot duke it 
out with some vampires. Should be cool. By Kevin VanHook and 
Sean Chen. $2.25 EACH 


Bone #19 
CARTOON BOOKS The bet between Phoney Bone and 
Lucius tightens up, thanks to the cheers for Phoney Bone, the 
Dragon Slayer. Dragon Slayer? What the? If that Jeff Smith guy 
bumped off our friend the Red Dragon, the fur’s gonna be flyin’. 
Then again, this could be one o’ them schemes 0’ Phoney’s, just 


like the Great Cow Race. Hmm... By Jeff Smith. $2.95 


CYsBerrorce #13 
IMAGE Cyberdata’s just a wee bit ticked off at Cyberforce, since 
they've found some artifacts that can reveal Cyberdata’s origin. 
Meanwhile, T.I.M.M.I.E. goes nuts and causes all sorts o’ problems 
for Velocity and Chip. Plus, Darkness falls this issue. Well, gee. 
That's real exciting. That happens like every day around 6 p.m. 
What's the big deal? By Eric and Marc Silvestri. $2.25 


oa 


ROTWAS #4 


Grenpet Taves: Devil's CHoices #21) JONAH Hi 


FirasH #102 


DC COMICS The Flash’s new powers are pushed to their limit when 
Mongul comes fo town. Now, how does a super-speedster take on 
Mongul? C’mon, the guy helped destroy an entire city without even 
breakin’ a sweat. And he’s got a big melon for a noggin! By Mark Waid, 
Michael Jan Friedman, Oscar Jimenez, and Jose Marzan Jr. $1.75 


Giory #2 
IMAGE Glory’s demonic father (Hey, doesn’t everyone have one 
o! them?) is threatening her very existence. Now it's up to Glory 


to face the music and her past in order to survive. Guess she’s not 
a daddy’s little girl. By Jo Duffy and Mike Deodato Jr. $2.50 


Green LANTERN #63 
DC COMICS “The Resurrection of Hal Jordan,” Part 1 (of 2). If that 
title doesn’t clue you in, then wake up and smell the humus. Parallax 
returns and bumps into Ganthet and Kyle (ouch!). Guest stars galore, 
as Ganthet calls in Flash, Green Arrow, Black Canary, and more to 
keep Parallax at bay. By Ron Marz, Darryl Banks, and Romeo Tang- 
hal. Marz says, “Hal finally confronts Kyle, and wants his ring back. 
And as usually happens in these funny books, they set to fightin’! At 
the end of this two-part story, there'll be a new status quo for Hal. We 
wanted fo set him up so the readers could plug in and know where he 
is and what he’s doing. And hopefully know why he’s doing it. You 
know, sympathize with him a bit.” $1.75 


GRENDEL TALES: DeviL’s Cuoices #2 (or 4) 
DARK HORSE While Goran gets closer to the babelicious war- 
rior woman named Marcia, the Reconquista Army tries to take the 
Agram territory for the Grendel-Kahn. Borna is rescued and sent in 
to help with the invasion, but will he be able to abandon his wife 
and kid in the name of battle? Written by Darko Macan, drawn by 
Edvin Biukovic, and colored by Matthew Hollingsworth. $2.95 


Icon #26 
MILESTONE/DC Y'know, these Milestone titles are really 
pretty neat. You should give ‘em a try sometime. Anyway, this 
issue, the new Rocket lies defeated at the feet of Oblivion, which 
means that Raquel, the former Rocket, has gotta come out 0’ 


retirement in order to save some butt. By Dwayne McDuffie, M.D. 
Bright, and Mike Gustovich. $1.75 


© DC Comics 


INCREDIBLE Hutk #430 
MARVEL The Hulkster brings a victim's murderer to the victim's 
father. But ol’ Green Jeans—oh wait, that’s the guy from Captain 
Kangaroo—ol' Purple Pants finds out, the hard way, that the vic- 

tim’s father is really the nutty Speedfreek! Needless to say, chaos 
ensues. By Peter David, Liam Sharp, and Robin Riggs. $1.95 


JonaAH Hex: RIDERS OF THE Worm & Sucn #4 (oF 5) 
VERTIGO/DC Meet Jonny and Edgar, the Autumn Brothers. Sounds 
like a bunch of nice fellows, right? WRONG! They're halfman, half: 
worm, and totally disgusting! (An’ believe us—we know disgusting when 
we see it.) They're also out to kill Hex, but Mr. Scarface and his band of 
singing cowboys are going straight for the Queen worm instead! By Joe 
R. Lansdale, Timothy Truman, and Sam Glanzman. $2.95 


THE Mask #3 

DARK HORSE “The Mask Strikes Back,” Part 3 (of 5). The credi- 
bility of the mask comes into question, as the members of the Big-Head 
gang keep getting into trouble, thanks to BigHead himself. Also, the 
mask gets a facelift as it switches hosts, and Big-Head bumps noggins 
with that Walter twerp. By John Arcudi and Doug Mahnke. $2.50 


Nexus: THE WaceEs or SIN #2 (oF 4) 
DARK HORSE Telepath Rupert Munson, the most dangerous man 

in the universe, is locked away in a cold, desolate cell. His only compan- 
ion, a vid unit. Now, Munson somehow gets out, and no one (except for 


a certain assassin called Nexus) has any clue to where he’s gone. By 
Mike Baron, Steve “The Dude” Rude, and Gary Martin. $2.95 


Oursipers #19 
DC COMICS “Sins of the Father,” Part 2 (of 2). It’s time to play 
“Catch that Soul.” The Outsiders pull out all the stops to save 
Faust’s soul from his father Felix Faust. But then there’s this whole 
traitor thing, and there’s a certain team member who pretty much 
bites it and will never return. Now, where have we heard that 
before? By Mike Barr, Paul Pelletier, and Robert Campanella. 


© Dark Horse 


“Ripcraw #2. 


THE Oursiers #19 


Barr says, “To some extent, this issue will help determine the 
future of the Outsiders, because their membership is [drastically] 
affected. | think #18 and #19 work together as the kind of thing | 
like to do with the Outsiders, in the sense that it's a very old-fash- 
ioned DC adventure story, and yet at the same time, it’s very 
much a modern comics story as well.” $2.25 


Pitt #9 

IMAGE Today on Geraldo: Big, hulking, no-nosed freaks who 
are reunited with long-lost, big-eyed little boys. Now that the Arctic 
struggle for power has come to an end, Pitt and Timmie are finally 
brought together again. By Brian Hotton and Dale Keown. $1.95 


Prime #21 

MALIBU Hmmm, seems the whole “Rafferty Saga” was another 
Highlander sequel! Now that Prime’s lost his head, literally, Kevin 
is trapped inside Prime's body. For obvious reasons, the rest of 
the world believes that Prime is dead. Silly humans. By Gerard 
Jones, Len Strazewski, Joe Staton, and Jeff Whiting. $2.50 


PropHet #2 

IMAGE Prophet's pretty steamed, ‘cause he just discovered that 
his whole life's been a lie. (Hey, no problem. Just get Barry Wind- 
sor-Smith to write a multi-part origin story for him in Marvel Comics 
Presents. That'll clear things up.) He spends this issue trying to 
piece together the truth. By Chuck Dixon and Stephen Platt. $2.50 


Ripctaw #2 (or 4) 

IMAGE The physical and spirit worlds begin to merge, as the 
demon gets his grubby paws on more of those sacred stones. It 
don't look good for the Ripster, who gets help from Cyblade and 
Heatwave. By Eric Silvestri, Brandon Peterson, and Al Vey. $2.50 


Rosin #17 
DC COMICS Robin's caught between a rock and a hard place, 
or more specifically a King Snake and a Lynx, as they duke it out 
for control of that seedy underworld. Also, meet the assassin Sil- 
ver Monkey. (Silver Monkey? Silver Monkey? Oy vey.) By Chuck 
Dixon, Steve Lieber, and Scott Hanna. $1.95 


©Top Cow 


© Erik Lorsen 


SavaGE DRAGON #19 
IMAGE The Dragon takes care of the Fiend, in what looks to be 
the bloodiest li’l tale yet. Which is definitely saying something. 
By Erik Larsen. $2.50 


SoLAR, MAN OF THE Atom #47 
ACCLAIM COMICS “Brave New World,” Part 2 (of 5). Solar 
continues his Hal Jordan tribute by recreating a universe to make 
up for the one he kind of piffed. Hey, that’s more than most uni- 
verse destroyers do. By Dan Jurgens and Dick Giordano. $2.50 


Spawn #31 

IMAGE In this extra-special ish, not only will Al Simmons fight the 
Redeemer, formerly called the Anti-Spawn, but Spawn will receive 
a newly redesigned costume. Spawn also faces a turning point in 
his life, both physically and mentally—look out, Spawnie! By Todd 
McFarlane and Greg Capullo. $1.95 


THe Spectre #30 

DC COMICS I''s a battle to rock the very cosmos itself. The 
Spectre and Azmodus get it on one last time throughout all space, 
time, Heaven, Hell, and Jersey! Now that’s some battle! By John 
Ostrander and Tom Mandrake. $2.25 


SPIDER-MAN BOOKS 
MARVEL The fun starts this month in Web of SpiderMan #125. 
The original Gwen Stacy clone returns with a whole load o’ secrets 
and stuff. Then over in Amazing Spider-Man #402, Pete and Mary 
Jane try to deal with the shocking truth about their unborn baby (lt’s 
really the Beyonder!). Also, Judas Traveller offers Webhead the 
chance to save Aunt May’s soul. Now why would he do that unless 
she was actually dead...ohhhh, | get it. Swing on by SpiderMan 
#59 to see the Traveller and the Host (Alex Trebek?) increase their 
offer, by helping Spidey get rid of the Jackal, the Scarlet Spider, and 
Kaine, whether he wants to or not. Also, Ben Reilly starts doin’ time! 
Clone yourself, and have your clone read Spectacular SpiderMan 
#225 for the introduction to the brand-spankin’-new Green Goblin 
(five bucks says it’s Ned Leeds’s clone]. Also, Mary Jane’s unborn Ii 
tyke grows an extra head or something like that. And finally, wrap 


SN , Ps 
Savace Dracon #19 SoLar, MAN OF THE Atom #47 


up your spiderific month with Amazing SpiderMan Super Size Spe- 
cial #1. This life-size comic requires four people just to turn the 
pages! This issue features Part 1 (of 5) of “Planet of the Symbiotes,” 
where Spidey and Venom take off for the symbiote’s homeworld in 
order to stop a bunch o’ aliens bent on taking over Earth. WEB 
OF, SPECTACULAR—$3.95 EACH (SPECIAL EDI- 
TIONS), $2.95 (REGULAR EDITIONS); SUPER SIZE 
SPECIAL—$3.95; AMAZING SPIDER-MAN—$1.50; 
SPIDER-MAN—$1.95 


Star Wars: Dark Empire il #5 (oF 6) 
DARK HORSE In order to escape from Boba Fett (hey, you 
can't do that), Han Solo’s gotta pep up the ol’ Falcon with a bunch 
of antique weapons. Also, Lando Calrissian’s war droids go up 


against some pretty gruesome creatures, while Lando gets tanked 
on some Colt 45. By Tom Veitch and Cam Kennedy. $2.95 


wY Stray Buiiets #2 

EL CAPITAN With a title like Stray Bullets, you just know there’s 
gonna be some violence. And when too much violence affects 
seven-year-old Virginia Applejack, she goes insane. This issue also 
introduces Spanish Scott and gets rid of Georgie, Manny, and 
Louie. By David Lapham. And don’t even think about reading this 
puppy unless you're one o’ them mature reader types. $2.95 


&Y Supersoy #16 

DC COMICS Is THE issue of the year. The mighty Krypto is finally 
released from quarantine. The first thing he does is mount a leg and go 
fo town! Oh yeah, Superboy is also duped into fighting Loose Cannon, 
after Rex puts out word to do away with Superboy. By Karl Kesel, Tom 
Grummett, and Doug Hazlewood. Kesel states, “It’s Superboy’s first day 
of school. There's a lot of real good character stuff that’s happening in 
that issue, as well as some good action stuff. Tom’s done a knockout 
cover. And we start to pick up even more speed in this issue towards a 
real big event that we're planning for issue #25. | know that's a little bit 
away, but we're setting pieces in place even now.” $1.95 


SUPERMAN BOOKS 
DC COMICS The Kryptonian fun starts this month in Action Comics 


2 ve MNS 
Star Wars: Dark Empire Il #5) Turok, Dinosaur Hunter #27 


VENGEANCE OF VaMPIRELLA #13 


THE Visitor #7 


#710, with “The Death of Clark Kent,” Part 3 (of 7). The Big S books on 
back to Metropolis to protect Lois from that snake who knows that Supes is 
Clark Kent, But just as he gets there, a bomb goes off, and Supes is far 
from happy. For Part 4, fly on over to Superman: The Man of Steel #45, 
where the man known as Clark Kent is no longer among the living. Super- 
man goes into hiding just to protect his loved ones. Syperman #101 fea- 
tures Part 5. Both Superman and Clark Kent are nowhere fo be found, and 
danger surrounds Lois and the Kents with every move they make. Check 
out Adventures of Superman #524 for the penultimate chapter in “The 
Death of Clark Kent.” Superman finally discovers who the fiend responsible 
for his suffering is, and he’s not happy about it! $1.95 EACH 


Turok, Dinosaur Hunter ##27-#28 
ACCLAIM COMICS Turok finishes his stint in the Lost Land 
with Chichak and Captain Red. Then he’s off to give the DEA a 
hand in tracking down a T-Rex gone astray. By Tim Truman, Rags 
Morales, and Ken Branch. $2.50 EACH 


Turok, DinosaurR HUNTER / SHAMAN’S 
Tears #1 (or 3) 

ACCLAIM COMICS Turok and Joshua Brand team up to fight 
the suspicious White Buffalo Warriors. But who are they and what 
are they up to? Wouldn't it be great if Mike Grell’s Jon Sable 
jumped in and blew the hell out of Turok and Brand? He could do 
it, foo, y'know. By Mike Grell and S. Clarke Hawbaker. $2.50 


Tyrant ##4 

SPIDERBABY GRAFIX Happy Birthday to you, happy 
birthday to you, happy birthday, dear giant lizard of destruction, 
happy birthday to you. Read about the baby T-Rex’s very first day 
of life. Unfortunately, it’s not a kind one. Now that the birth’s 
taken place, you can bet there’s gonna be plenty o’ action 
around this title! By Stephen R. Bissette. $2.95 


ew UttraForce #7 

MALIBU Speaking to the dead can be a real curse, especially 
when one of your teammates just died. That's just what Ghoul goes 
through this issue, following his team’s battle with Atalon. There’s 
also a whole load of suicides being committed across the country. 


By Chris Ulm, Hank Kanalz, and Steve Erwin. Ulm says of the ish, 
“It's about a rock star that people think has committed suicide, and 
because he was an ultra, he had such power over his followers 
that they start killing themselves off one by one. And so, it’s up to 
Ghoul to figure out what's happening, and he believes that it was 
really a murder, not a suicide. It’s a rather grim story with a twist. 
It's definitely a Ghoulish story.” (Groan.) $2.50 


WENGEANCE OF VAMPIRELLA #13 
HARRIS Vampi helps the Salem police hunt down that beautiful, 
but dangerous, killer known as Passion. Isn’t that all she’s been 
doing lately? Well, the whole thing concludes in this here issue. By 
Tom Sniegoski, Kirk Van Wormer, and Joe Weems. $2.95 


Visitor #6-#7 

ACCLAIM COMICS The Visitor must contend with a bunch of 
UFOs and men in black. Hmm...seeing as how that was all the 
info available on these two issues, d’ya think there’s something 


going on that we should know about? | smell a conspiracy! By 
Kevin VanHook, John Ross, and Mike DeCarlo. $2.50 


Y Wiuvc.A.T.s #19 

IMAGE The WildC.A.T.s apparently blow it again—or things’re blown 
for them. Right when they have Hightower exactly where they want him, 
the Coda attacks a fancy Washington D.C. restaurant. (At least they're in 
anice place when it happens.) Also, Savant goes fo D.C. on a trip that 
may just end up saving the WildC.A.T.s. By James Robinson and Travis 
Charest. Robinson says, “The time | spent on WildC.A.T.s is sort of a 
guilty pleasure, because | really do enjoy the largerthanife element. It isn't 
something | often get a chance to do. With this issue, | was trying to hear 
ken back to those old S.H.I.E.L.D.s with the barber shops and the Hydra 
bases—the secret spy stuff. So that's sort of why there's a sort of surreal 
element to the restaurant being the Coda base.” $2.50 


x #14 
DARK HORSE It’s the penultimate chapter to “The War for 
Arcadia.” But who reigns supreme at the end of the war? 
Hmm...it could be Gamble, Coffin, Lord Alamout, or X. Hey, wait 


X-MEN Books ~ X-O Manowar #47 


a sec, didn’t X die last issue? Just what the heck’s going on 
around here? Well, this issue holds the answers to many of these 
questions, and most likely brings up a bunch of new ones. By 
Steven Grant and Javier Saltares. $2.50 


THe X-Fites #4 

TOPPS “Firebird,” Part 1 (of 3). A modern-looking human skull 
is found and dated to be three million years old! Mulder and 
Scully discover that it belongs to a scientist from 1950, who was 
part of an investigation in Siberia. Now, a creature related to the 


whole thing is awake, and draining the planet of atomic energy. 
By Stefan Petrucha and Charles Adlard. $2.50 


X-MEN BOOKS 

MARVEL Oh, no! Over in The Mutants: The Astonishing XMen 
#4, Chuck and Magneto have been kidnapped! And where are the 
rest of the Mutants during all o’ this? Why, Rogue's team is off bat 
tling Beasts Infinites. Over in The Mutants: The Amazing XMen #4, 
the X-Men get back together in order to storm Apocalypse’s Citadel 
and save Magneto, Bishop, and that Xavier guy. Tune in next month 
to see how the heck all these mutant freaks get shoved back into nor- 
mal continuity. And if it starts off with Wolverine waking up and tak- 


ing a shower, there're gonna be a lot of really pissed-off people! 
(Everyone knows Wolverine doesn’t take showers!) $1.95 EACH 


xX-O Manowar #46-#47 
ACCLAIM COMICS "Ho! Good skin, what's that you're say- 
ing? How do you keep an idiot in suspense? Hmmm...that's a good 
one. | don't know. Tell me, Good Skin. Good Skin? You am making 
Aric mad, Good Skin. Good Skin?!2” Anyway, the battle between 
X-O and Crescendo reaches its high-flyin’, buttkickin’, fruit roll- 
upped conclusion. By Ron Marz, Andy Smith, and Ray Kryssing. 
Marz says of the issue, “These two issues are the conclusion of the 
first story arc in which we're trying to introduce X-O to new readers. 
We're setting up X-O so that at the end of issue #47, we have a 
character that we want to deal with. Hopefully, he'll be more inter- 
esting and appealing at the end of the story arc than he has been 
in the past, because we're shaking up his life. Nothing is gonna be 
the same by the end of issue #47.” $2.50 EACH Wi. 
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6. MAGNUS’S KID 


8. THE INFINITY WAR 
DOPPLEGANGERS 


“Jack Flag & The Thing ™ & © Marve Entertainment Group. Torque ™ & ) Voyager Communications Inc Troll ™ & © Rob Liefeld Inc. Hero Zero ™ & © Dark Horse Comics. Stato the Conquerer ™ & © DC Comics. 
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The following are a bunch of comics, 
in no particular order, that we 
think make for good-time readin’. 


WHAT THE—?! (Original Series) 


WRITERS: A whole slew 0’ guys who can spell ARTISTS: A buncha folks who know how to work a pencil 


Yeah, yeah, most of the What The..?!’s sucked ass, but the first couple of issues of the mini-series’ll £ 
make you laugh so hard your colon'll burst. The art alone is a hoot, spotlighting the Marvel char- 
acters in the most caricaturally-ridiculous way. And the stories and ads are a riot. Take, for instance, 
the Pulverizer story, starring a super-violent Punisher doing stuff like sticking lollipops in his armpits 
and jamming ‘em back in li'l kids’ mouths, Dr. Droolid yelling, “Mootants is da craziest pipples!”, 
and all sorts of stuff that’s funnier when you read it in the book than here. And the “Hero of the 
Beach/Quit kicking sand in my face” ad with the Iron Man armor is the best. And hey, don’t for- 
get that that McFarlane fella did a story in one of the mini-series’s issues. You figure out which one. 


, THE AMAZING SPIDER-MAN 7231-7232 


| WRITER: Roger Stern ARTISTS: John Romita Jr. & Jim Mooney 


Well, these two books aren’t really in the same vein as the rest of the books on this list, but they are 
two of the funniest “mainstream” comics on the planet. Roger Stern captures everything that Spider- 
Man should be (and hey, not a clone in sight!). You'll see Spidey deliver snappy banter like nobody 
Beis in the superhero biz (none of which will do these books justice if we print ‘em here, so you'll have 
to take our word for it), watch him razz big-time supervillains, and see Peter Parker deal with every- 
= day problems like bills and sprained ankles, and sew web-armpits onto his Spidey suit. In other words, 
* see Peter Parker act like Peter Parker. Top-notch stuff. And if these two gems tickle your whatever, check 
out all the rest of the Stern/Romita Jr. issues for a taste of how comics should be done. 


WRITER: Steve Purcell 
ARTIST: Steve Purcell (Hmm... think they're nasty : 


“Sweet Jesus in a smoking birchbark [ie 
canoe! What in the good God is that?” 
Why, it’s a fasttalkin’, funny-lookin’, | 
private eye type dog and his faithful | 
spending-every-moment-searching-for- | 
violence-and-mayhem rabbit, and it's | 
a pretty damn hilarious book! Let Sam 
(the funny doggie) and Max (the cute li'l 
bunny} teach you the fine arts of Fizzball 
and how to make a realistic gun out of [ 
soap. They also fight off demons in a 
supermarket, make a game out of bologna, and enjoy eating weasels 
on a stick! And if you think these guys are funny here, you should 
check ‘em out in their own video game put out by LucasArts, where 
you'll learn some cool stuff, like the fact that Sea Monkeys are not pri- 
mates! So take our advice; if you see Sam & Max on something, buy 
it. It'll probably be pretty darn great. 


WHAT THE?! & AMAZING SPIDER-MAN ™ & © Marvel Entertainment Group. SAM & MAX ™ & © Steve Purcell, LOBO ™ & © DC Comics. 
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LOBO (Mini-Series) #14 


WRITERS: Keith Giffen & Alan Grant 
ARTIST: Simon Bisley 


Hah! As good as the ongoing Lobo series is (hats off to 
Messrs. Alan Grant and Val Semeiks), the original four-issue 
mini-series was tops. It’s just too damn funny for its own 
geo: See Lobo protecting his fourth grade teacher Ms. 

Tribb from the forces of the Legion 
of Decency and bar brawlers, all 
the while doing his best not to rip 
her in two for writing an unau- 
thorized biography about the 
Main Man. See Lobo pull people’s 
heads off! Land on people from 
balconies! Drink a Mai Tai! Every- 
thing that makes a comic great is 
in here, and the Simon Bisley art 
just throws the whole fraggin’ 
thing over the top. Go buy ‘n’ 
read it. 


FUN WITH MILK & elegle © S 


WRITER: Evan Dorkin 
ARTIST: Evan Dorkin 


Dairy products gone bad! If you're | 
into mindless violence and cute li'l car- 
toon guys boozin’ on gin, puking on 
people outta windows, and beatin’ 
the crap outta anything that crosses 
their path, this book is for you! Y’see, 
Milk, a carton of hate, and Cheese, a 
wedge of spite, are what every man, 
woman, and child should aspire to. 
They speak their minds, don’t let peo- 
ple take advantage of ‘em, ridicule 
numerous bastions of pop culture (like home shopping networks— 
“Where's the Goddam Cubic Zirconium lady?!2”), and they ignore 
all 0’ the laws that are silly and shouldn't be adhered to anyway 
(Milk—out the window—aim for that old lady!” “BLORLGFI” “Yes! 
YES! You got her!”). Stand-up Americans, these two. 


THE INCREDIBLE HULK #41/ 


WRITER: Peter David 
ARTISTS: Gary Frank and Cam Smith 


Hah! This is the big bachelor party issue for Rick Jones, as he shares 
a “quiet” evening with a bunch of his hero friends. While the girls 
head out to a male strip joint, Cap thoroughly embarrasses himself by 
hiring an ecdysiast (that's a stripper, 
silly) fo perform, thinking she’s a magi- 
cian, and later “has something in his 
eye” and can’t watch when everyone 
watches some porno flick. And speakin’ 
of porno flicks, boy, does Rick’s face 
]_turn red when he discovers that Marlo’s 
the star! But, as the Vision states, “That 
is your fiancée? You must be very 
proud.” So, if you thought this book was 
just full of “Hulk smash puny humans,” 
well, you're just plain wrong, bucko! A 
stand-out issue of a really excellent series. 


AMBUSH BUG (Mini-Series) 


WRITER: Keith Giffen 
ARTIST: Keith Giffen and Bob Oksner 


*POP* It’s the bug with the mostest, f 
and his doll sidekick Cheeks, the Toy | 
Wonder. What can ya say about | 
Ambush Bug that hasn't been said |/s 
lately? Probably a lot, since nobody | 
talks about ‘im anymore!!! This bug | 
comes from one of the guys who 
invented—among many other things— | 
the infamous JLA guffaw (y'know, | 
“bwah-ha-ha"), so ya just know this’s 
gotta be a goodie. The Bug goes up |= 
against the roughest DC characters of | / 
all time: Darkseid, Scabbard, and 
Argh! Yle, Evilest of Socks! You'll laugh, you ‘Ic cry, you'll spend like 
two years searchin’ through back issue bins to find it, but it’s worth 
it, You might even start wearing green tights and antennae and start 
teleportin’ around town fightin’ crime. Well, maybe not. *POP* 


™& © Evan Dorkin 


™& © DC Comics 


GREGORY 


WRITER: Marc Hempel 
ARTIST: Marc Hempel 


Gregory is different. What we learn here in a series of short stories is 
the following: Gregory is nuts. He's locked up in an asylum and kept in 
a straight jacket 24 hours a day. He’s gota giant melon for ahead. He 
says “zub” and “Kee Kee” a lot. His 1 
rodent pal Herman Vermin was beaten 
to death twice with a broom, and was 
reincarnated as himself. Twice. Once 
as a homosexual. Gregory occasionally 
has, among other things, cheese in his 
pants. So while Gregory (by Hempel, 
the current Sandman artist) isn't your 
standard fare, the li'l bugger can be 
hysterical, moving, touching, and at 
times, really sad. So hey, don't be a 
comic geek; try something new once in 
awhile. Go find Gregory, and read it. 


THE AMAZING SPIDER-MAN #266 


WRITER: Peter David 
ARTISTS: Sal Buscema and Joe Rubinstein 
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Hey, it’s another Spidey book and 
another Peter David book! What 
gives? Well, with all the deaths, 
clones, confusion, and just plain ol’ 
trauma Spidey’s been goin’ through 
¥ lately, it’s a real treat to see our 
favorite Web-Head jokin’ around 
4 with a true bunch of misfits. The trou- 
ble starts this issue when Spidey 
prevents the Toad (y’know, Mag- 
neto’s freakish flunky) from leaping 
to his death. Toady decides to pay back Spidey by becoming 
his new partner, whether Spidey wants it or not (and believe 
me, he wants it nof!). Throw in the Fabulous Frogman and a sur- 
prise special guest, and you've got one poundin’ headache 
for the wall-crawler, and a bellyful of laughs for you readers. 


WHAT IF? #34 


WRITERS: Too many to count 
ARTISTS: Ditto 


Just like What The—2!, this issue 
pokes fun at the entire Marvel Uni- 
verse by coming up with some of 
the wackiest ideas ever! There’s a 
tale where Reed Richards and the 
gang stay home and send fruit up 
into space instead, resulting in a 
Fantastic Four made up of bananas! 
Luke Cage finds Thor’s hammer and 
starts shouting stuff like, “By the 
gleamin’ gates of funky Asgard, 
you suckers are gonna eat hammer!” And the best of the lot is 
a big white box depicting the Silver Surfer, White Tiger, Night 
Rider, Iceman, and Moon Knight fighting the Wendigo in a 
snowstorm. So if you've ever thought of your own What Ifés, 
but figured they were too stupid to ever see print, then check 
this issue out—they'll probably be in here. ik 


rs 


MAY 1995 127 


TOO "RIDDLER.” 


1 Wo 
a4 ‘a 


5 
LAUGHABLE LEGAL LINGO 


No purchase necessary. Contest is open to anyone except employees of Wizard Press, their immediate families, and the 
entire Funt family. “We thought it would be funny if we...” Print your name, date of birth, address, ay, state, zip code, 
cond telephone number with orea code on the officol entry form or a three-by-iveinch index cord. Attach your joke entry to 
the form or cord, Mail each entry to Joke's on You Contest, c/o Wizord Press, PO Box 118, Congers, NY 10920-0118. 
Enter os many fimes os you like. No mechanical reproductions will be accepted. All entries become the property of Wizard 
Press and none will be retuned. All taxes (federal, state, and local, if any) will be the responsibility of the prize winner. No 
cosh equivalent or substitute prize is offered. The prize wil be awarded in the nome of the contest winner ond is not 
fronsferable. Offer void where prohibited, regulated, or restricted by law in a manner inconsistent with the purpose and rules 
hereof. Any entries deemed by the judges to be illegal, or dangerous will be immediately disquolified. Decision of the judges 
is final. One of our favorite practical jokes is iffing the seat of o follet, wrapping the opening with Soron Wrap, then putting 
the seat bock down. It especially aggravates the lodies, All entries must be received at contest headquarters by June 
30, 1995. Wizard Press is not responsible for lost, late, misditected, or mutilated entries. Odds of winning will be 
determined by the number of valid entries received prior to the closing date of the contest. The prize winner will be selected 
by the Wizard staffers for most originality ond creativity. The judging will be conducted on July 3, 1995, by Wizard Press. 


For the winner's name, available after July 14, 1995, send a stomped, self-addressed envelope to Joke’s on You 
Winner, ¢/o Wizard Press, 151 Wells Ave., Congers, NY 10920-2064, ot just keep watching Wizaral 


Batman & Joker ™ & © DC Comics 
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WLeain & LE Lao (One winner) 
One winner walks off with a fine-looking ani- 
mation cel of Batman and the Joker, mounted 
onto a limited edition storyboard from the 
“Laughing Fish’ episode of the Batman: The 
Animated Series, and signed hy the actor who 
plays the Clown Prince of Crime himself, Mark 
Hamill! It's a snappy prize, Batfans! 


And here's how you can win: In 50 words or less, typed or neatly 
handwritten, describe to us a practical joke that takes a little bit of 
creativity and a whole lot o’ cleverness. We're talkin’ a physical 
joke, using several contraptions that connect to each other in a 
chain reaction sorta process. If you've ever seen the Tom ‘n’ Jerry, 
Wile E. Coyote/Road Runner, or Roger Rabbit cartoons, you know 
what we mean—someone steps on a switch, which sets off a whole 
slew of contraptions, finally causing a bucket of water to unload 
itself onto the victim. So we're lookin’ for wild, complex, not-neces- 
sarily-possible jokes here! (We're not looking for the Joker's type of 
whoppers, though—don't make your joke dangerous or—gulp—deadly. 
Any entries deemed by the judges to be obscene, illegal, or dan- 
gerous will be disqualified, bucko.) 


Now, whatever the joke is, we don’t want you actually creating 
the masterpiece and setting it off on anyone; all we want is the 
description. If you want to help us visualize the joke, you can draw 
a “blueprint” of it above the text—that‘d be a cool addition to your 
entry. Once you've got all that cooked up, stuff the joke, attached 
to the coupon below, in an envelope, and mail that sucker off to: 


Joke’s on You Contest 

c/o Wizard Press 
PO Box 118 
10920-0118 
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NAME 

HOME ADDRESS 

CITY STATE ZIP 
PHONE DATE OF BIRTH 


ENCLOSE YOUR JOKE DESCRIPTION ON A SEPARATE SHEET OF PAPER 


Ready-to-Eat News! 


Changes, changes everywhere—and we 
don’t just mean price increases! In an effort to 
offer you a more accessible and inforfilled Mar- 
ket Watch-each month, and please those of 
you who prefer those nity li sound bites to in- 
__ depth news briefs, we're altering the format of 


this column! It'll now have- shorter, more 
“digestible” blurbs about today’s—and yester- 


day's—hot (and cool) collectibles, and the comic 
market happenings you need to hear about: 
So why are you still readin’ this intro? Sink your 
teeth into the “meat” of this thing, already! 


THE HOT RECENT RELEASES (1991-95) 

~ °The X-Men books (Marvel Comics). 
For months now, Marvel’s family of mutant titles 
has been holding the market's sales charts 
hostage, thanks to the phenomenally well- 
_ received “Legion Quest’/“After Xavier” epic. 
Even though Marvel doesn't have much to speak 
for in the collector enthusiasm department out 
side of the X-books and Spiderverse, the com- 
pany has-got-to be grateful for this recent 


revamping; retailers who'are selling out of and —~ 


slowly raising the prices of these books certainly 
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MALIBU 
3.13% 


ACCLAIM 
3.96% 


DARK HORSE 
5.98% 


> Dollar Share of the Comic Book Market for <4 
FEBRUARY, acca Ceti Cy Det eation 


DOLLAR SHARE: DC, Dark Horse, and Acclaim did ae well in ane one to 
their 100th anniversary issue promotion (starting with the successful Flash #100), 
Mask/Star Wars/Legend title combination, and “Birthquake,” respectively. DC gained 
1.11 points; Dark Horse, 0.69; Acclaim, 0.68. Marvel's decrease this month of a sizable 

~ 1.64 points results from-a cut in orders during the slower first quarter of the year, when 
retailers take less risks. Image’s share stayed just about the same as last month, 


130 And #45 


are thankful. Hot titles include: Amazing X- 
Men, Generation Next, Weapon X, and 
X-Calibre (all of whose #1’s have seen value 
jumps this month). The books to watch: X-Men 


_ #41 and X-Men Alpha, which started it all. 


¢ Generation X/Next (Marvel). If you're 
looking for an X-book that's definitely more 
than a sleeper in popularity, Tom Shea of TJ 
Collectibles in Milford, Mass., notes, "Gen- 
eration X has been the most successful Mar- 
vel launch in quite some time. What has been 
a pleasant surprise is that sales of #2-#3 


~~ have held steady.” This holds true across the 


market, to the delight of many retailers, who 
initially wondered if only the heavily purchased 
#1 would be the hot seller of the series. 
The Spider-Man titles (Marvel). As 
more Spider-issues are webbed into the far- 
reaching, long-running Clone Saga, it appears 
that not every fan and collector is sticking 
around. Top-seller Amazing Spider-Man 
#400 should become the powerhouse Spidey 
book of the lot, with its depiction of the appar- 
ent death of Aunt May, and its morbid partner 


Spectacular Spider-Man #217 went up 


MALIBU 
2.83% 


ACCLAIM 
4.08% 


DARK HORSE 
5.08% 


by Jon Warren 
and Mare weeny 


a bit due to Doctor Octopus’s demise, but Ihe 


rest of the story is just hanging there.-(It could 
be that people are getting tired of the incessant 
tidal wave of plotlines and Peter Parkers.) It 
gets worse in the Silver Age market (see below}. 

*Gen’’ and related books (Image 
Comics}. While most of the Gen’? issues presently 
on the market are within the same value brack- 
ets as last month (with the exception of #5, 
steadily catching up to #4’s. $10-plus mark), 
they can't be touched by the disinterest disease. 
Semi-spinoff Team 7 (featuring some Gen! 
ers) is a definite Watchable, as its first issue con- 
tinvally climbs the value mountain on a monthly 
basis. Also, the ex-Team 7 member with the 
rockin’ tendrils, Backlash, is at the center of every 
Image readers’ attention, taking StormWatch 
#3—hiis first appearance—to new heights. And 
look out for the regular Gen series... 

¢ Prophet artist report (Image). Fan 
favorite artist Stephen Platt, is garnering abitless 
attention these days, bringing his initial Image 
work—Prophet #4A, with the Plattered vari- 
ant cover—down a touch (joined by another Platt 
biggie, Marvel’s Moon Knight #55—his first 
full comics work), Don't take it too hard, Platt fans 
‘n’ collectors—he's still got some solid market 


juice; it’s just that there’s an army of hot artists 
‘squeezing out people's attention and funds today. 
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> Piece Share of the Comic Book Market for < 
FEBRUARY, itr pbiaioles ei) Distribution 


PIECE SHARE: DC Rae a aieuan 2.48 points He this ae Pe due to its 
increased amount of quality releases, while Dark Horse (with a 1.19-point rise) and 
Acclaim (up 0.95) both did well, thanks to their own solid products. Image gained 1.08 
points, obviously winning over more readers. The shares for both Marvel and its new 
acquisition, Malibu, dropped this month; Marvel's drop stems from its lower number of — 
~ #1 X-releases, and Malibu’s is possibly due to the company’s cover price hike. 


° Flash (DC Comics}. DC has been lighting 
up comic shelves nationwide, thanks to the scar- 
let speedster, While the six recent “Terminal 
Velocity” issues from #95 to the cornerstone 
#100 have been solid movers, the real market 
shakers are #92-#94, the first few appear- 
ances of Flash’s protégé Impulse, #92, Impulse’s 
true first appearance, is selling as rapidly as 
ever, but he’s central figure in the next two 
issues (as well as #0 and #95, to some exten), 
making ‘em all huntable. Also, Flash #88- 
#911, featuring two integral stories in the hero's 
career—his “hero negligence” trial for letting an 
innocent bystander get severely injured during 
a battle, and his reaching and-dealing with a 
new speed level—are quickly being scooped 
up-and becoming quite scarce. 
eWonder Woman (DC Comics). DC's 
amazing amazon is still a powerhouse in the 
~ market, as-collectors are getting over their initial 
surprise and realizing that the Bad Girl duo of 
the new WW and Diana, the growing popu- 
larity of artist Mike DeodatoJr.,the strong writ: 
ing by William Messner-Loebs, and the overall 
scarcity of the books to begin with are giving 
every WWissue from #88 up sizable heat, with 
#0 recognized as the ish to jump on. And with 
writer-artist John Byrne set to take over WW with 
#101 in July, things can only soar from here, 
e Superman and Green Lantern (DC 
Comics). Two once-super-scalding DCs are 
experiencing "down time”: Superman #75 
and Green Lantern #46. Both were essen- 
tial parts in major storylines—the former, the 
“Death of Supes” issue in the Doomsday epic; 
the latter, a sleeper “Reign of the Supermen” 
Xover installment—but collectors are some- 
what fickle as well as forgetful, and the latest 
“Death-of Clark Kent” and new GL storylines 
are helping ‘em out in that respect. (Some 
folks might have expected the CK epic to re- 
energize interest in the first.“Death” books, 
but it’s just the reverse.) Plus, old GL Hal Jor- 
dans re-emergence might put things back in 
order for Green Lantern. We'll continue to 
watch these and other fall-from-grace candi- 
dates, to keep you informed as well as nervous. 
°Vertigo titles. Meanwhile, an expected 
bit o’ interest is occurring in the Vertigoverse: 
Death's more-than-a-cameo appearance in The 
Books of Magic (ongoing series) #4 is 
taking off, as more Sandman fans realize it’s 
still out there and relatively accessible (and it's 
awelldone story, natch). Of course, the Sand- 
man book itself is still a consistently vigorous 
seller, thanks to “The Kindly Ones” storyline (the 
one where Sandy’s supposed to kick the bucket] 
andthe title's end approaching shorily there- 
after. Also, readers are anxiously anticipating 
the new Vertigo titles coming up, especially the 
dark comedy title Preacher, by the awesome 
Hellblazer team of Garth Ennis and Steve Dillon. 
eThe Bad Girl trend (various publishers). 
‘Itjustwon’tstop-untilyou-are-dead! This major 


movement is still rolling on and holding fast. A 
fan feeding frenzy’s goin’.on with Eternity's 
Evil Ernie series, which gave us Lady Death 
herself—the issues have soared way past the 
roof! Her solo Chaos! Comics books aren't 
doing too shabby, either; these include her 
first mini-series issues, and the Swimsuif Spe- 
cial—with the sequel to this hot pin-up book div- 


ing into stores soon, people are calming their 


impatience for it with this baby. Shi is the mar- 
ket's other tremendous kicker, as #1-#2 keep 
plowing upward in value, making themselves 
and issues #3-#4 THE Bad Girl books to be 
buyin’ (and reading, of course—the story's 
worth every cent). Harris's Vampi issues 
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, Wolverine 


Angela 


Photo: Al Ortega 


(especially Vengeance of Vampirella #1, 
which hasn't cooled down since publication 
last year) are still sure bets, but you've gotta start 
looking beyond the original trio of Bad Girls 
these days. 


Newer Bad Girls (various publishers). 


London Night Studios’s Razor appears to be 


in 


the stronger-than-ever zone, with the origi- 


nal #1’s value seeing monthly jumps, and her 
first annual (Shi’s debut issue!) soaring to $20. 
The entire series is becoming a definite scorcher 


in 


the secondary (back issue) market, joined by 


Lady Rawhide’s intro—the powerful Zorro 
#3—and Wonder Woman's aforementioned 
scarce issues. One interesting notable: several 
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Neil Gaiman 
Sandman, Angela 


Frank Miller 
Sin City: The Big Fat Kill 


AN Ortega 


Jeff Smith 
Bone 


Peter David 
Incredible Hulk, Aquaman, 
Spider-Man 2099 


Fabian Nicieza 
X-Men 


John Byrne 
Next Men, upcoming: Wonder 
Woman 


Chris Claremont 
Aliens vs. Predator: D. of S., 
Cyberforce, Sovereign 7 


Scott Lobdell 
Uncanny X-Men, Generation X 


Alan Moore 
won Spawn: Bloodfeud 
From Hell 


Dan Jurgens 
Superman, Solar 


WIZARD'S TOP TEN HOTTEST ARTISTS AND WAITERS LISTS ARE DERIVED FROM A NATIONWIDE RETAILER SURVEY. 
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It's time for the Market Watchin’ Fools, people! I've saved up these....uh, 
different letters to commemorate our April Fool's issue; here goes... 


Dear Wizard, 
I have a comic book that I have been trying to get a price for. It 
is Captain Carrot and His Amazing Zoo Crew #1 from DC Comics. 
Vince Gould 
Harrow, Ontario, Canada 
You can get an amazing dollar for the opener to the 1982-83 series 
most people never believed would happen; | hope you didn’t believe you 
had a happening book. 


Dear Wizard, 

Did you know that Wonder Woman #140 (August 1963) contains a 
very early Sandman appearance? Maybe? He is described by Diana as 
“Morpheus, the god of Dreams...” who “can make the most fantastic 
wish imagined by anyone come true...in the dreams he grants!” Morpheus, 
semi-transparent, and dressed like an ancient Roman, shows Diana the 
dreams of Mister Genie, Merboy, and the Duke of Deception, OK, so this 
uy is a little different than the version of Morpheus we all know and love, 
but his appearance makes WW#140 a book worth giving a second glance. 

Kenan Cooper 

Reading, MA 

As a Wonder Woman follower myself, | sometimes forget that | share 

my fanship with a number of loons. Thanks very much for reminding me, 
Kenan. And the answer's no. 


Dear Wizard Guys, 

I found a nearly complete set of comics called DP7 (that’s Dis- 
placed Paranormals 7) and was wondering how much they might be 
worth. I haven’t seen them listed in the guide; so I figured they aren't 
worth much, Should I keep them? 


Ryan Armstrong 
New York, New York 


You're on the right track, Ryan—you haven't seen ‘em in the guide 
because the comic world hasn’t seen these New Universe (that’s mostly 
hard-to-read garbage) books anywhere but in three-for-a-buck boxes; 
there’s not much price activity happenin’ there. But since DP7is one 
of the only two memorable New U titles (Star Branc’s the other, as | noted 
in #43’s column), you could save the set and read about the persecuted 
supergroup over and over, instead of getting, at most, $16 for the 32 
issues (‘round 50 cents each, $17 ifthe annual’s in there.) Yep, just read 
“em over and over, like | seem to be doing with all the missives from 
New U owner I’ve been receiving. Hold up for a while, OK, people? 


Dear you excellent, happenin’ dudes at Wizard, 
I have some questions on unlisted comics; I’d like to know how 
much they're worth. The first one I have is Silver Star #1, printed back 
in’82 and done by Jack Kirby. Second, 2001: A Space Odyssey #1, printed 
by Marvel in 1976, Now, one more—this one probably isn’t worth much— 
but it’s called Pst-Force #1, printed by Marvel back in ’86. Well, that’s all. 
Chris Meadows 

Cartersville, GA 

Finally—a breath of fresh air; some value questions for serious books. 
The Silver Starissue’s worth only a dollar in Near Mint, but your 2007 
book’s a two-bucker (if it’s in NM), whether you have the ’76 one-shot 
or the ‘76 movie tie-in. And as for your final hoo—oh no, another New 
U...ni...verse b-book! Only...one dollar...if...very lucky. Must...break...free! 


B2 Wand #45 


Le 


publishers are currently on a take-o-female-character-and-make-her- 
Bad kick, driving them to alter several heroines (like DC's Black Canary 
and Superman cast member Thorn}-and-antiheroines (such as Mal- 
ibu's NecroMantra) enough to give ‘em Bad Girl status. The compe- 
tition’s getting fierce and heavy, folks... 

® Ash (Event Comics). In its first few months as a comic publisher, Event 
has been scoring in at least two ways with its hot hero Ash: readers are 
wholeheartedly enjoying his early adventures (something you don’t often 
hear about new heroes nowadays}, and collectors are consumed by the 
Find the #1 Challenge, made possible by that strong-selling book’s 
megararity. As Joe Quesada and Jimmy Palmiotti’s fireman-crimefighter 
reaches his third and fourth issues, the search should get more frantic, and 
“collectable” will be an understatement for issues #1 and #2. 

°TV and movie books (various publishers}...It didn’t take too long 
for Topps’s X-Files #1 to become an explosive seller and TOUGH find. 
"This-is definitely the hottest up-and-coming comic to emerge in several 
months,” says William Christensen, from Champaign, Il.'s Comic Caval: 
cade, about this adaptation (with new stories!) of the well-watched sci-fi TV 
show. The totally new material, and demand from outside the “normal” comic- 
buying world, are both probable reasons for the supernaturalfilled book's 
obvious success, Those on a quest for market life in other TV books might 
find Babylon 5 a good possibility, for just about the same reasons. As 
for movie comic characters, the Crow is still warm (an early appearance, 


Caliber Presents #15, sees a value increase this month), but the Mask 


is definitely on the cooling side (nice knowing ya, Mayhem books— 
“Big-Head’s” debut series has lost quite a bit o’ market momentum). 


MODERN AGE SELLERS (1970-90) 

¢Spider-Man books (Marvel). Marvel's Amazing Spider-Man 
#149-#151, the beginning of the Clone Saga that (in a way) spanned 
20 years, has just begun fo cool down in interest, and just at a time when 
collectors predicted fireworks would explode much more than they have: 
the publication of ASM #400, which was supposed to be the saga’s cli- 
max, tying everything up. Well, it wasn’t and it didn’t, and the Spidey- 
collecting-and-selling population is getting bored—and restless, which 
means gradual price decreases in order to move the books.-Things may 
pick up in the coming months; we'll let you know either way. 

*New Mutants (Marvel). Coming closer to the end of the Mod- 
ern Age, issues #25-#28 and #44 of this mutant teen team are still 
burnin’ up the market because of one word: Legion. Prof. Xavier's uni- 
verse-changing son’s first few appearances are without a doubt sure- 
fire market movers. Get ‘em while you still can—if you can. 

¢ Incredible Hulk (Marvel). Hulk #181 is still a megabook in 
the Modern Age domain. The first full appearance of Wolverine is con- 
sidered by many collectors as among the most important of the so-called 
“Bronze Age” comics. Near Mint copies are getting tougher to find, 
driving the price up. 

Various Modern Age steamers (various publishers). DC's 
Green Lantern #76-#89, Neal Adams's first work for DC; Ms. 
Marvel #16-#18, rising X-star Mystique’s intro issues; Marvel's Star 
Wars #1, always a strong find and getting stronger as the new films 
get closer; bid the first Swamp Thing series—this classic title with early 
Berni Wrightson art remains the top seller among ‘70s DC books. 


POPULAR SILVER AGE BOOKS (1955-70) 
eAdventure Comics (DC Comics}. Issue #210 of this 1938- 


1983 series is the first appearance of the original Krypto (the super- 
dog}, and very sought after by knowledgeable Silver Age DC collectors. 


Krypto isn’t so important (even though there’s a new version of him run- 


ning around now); the demand has more to do with the legendary rar- 
ity of this issue. The white cover is almost never found in top-notch 
condition, so if you're a DC Silver collector and you happen across a 
high-grade copy at a convention or your local shop, snap it up. 

e Amazing Fantasy #15 (Marvel). The first appearance and ori- 


in of SpiderMan, Amazing Fantasy #15 
from Marvel Comics, recently sold for $1,000 in 
Good condition, according to Greg Bartholomew 
of All-American Comics in Warren, Ohio. 
"Good," by definition, means rough and worn. 
The sale validates the reports by many retailers 
of key. Silver Age books selling in all grades. 

Detective Comics (DC Comics). Detec- 
tive Comics #233, the debut and origin of 
Batwoman, is another minor key that has the 
scarcity/demand factor working for it. Early 
‘50s DC books have always been tough to find, 
and this one is no exception. The current trend 
among collectors of first buying the key appear- 
ances and origin issues, then filling in the other 
issues in the run, is putting more demand empha- 
sis on books like this one. ‘Tec #233 moved to 
$925 this month, up from $850 last month. 

¢Fantastic Four (Marvel). The first 
appearance of Black Panther, Marvel's Fan- 
tastic Four-#52, moved up to $75 this 
month, a price that seems like a bargain com- 
pared to some of the other key first appear- 
ances of the same time period. 


THE GOLDEN AGE MARKET (1938-54) 


Here's a quick peek at two particular GA 
books, and two general titles, you should be 
watching (if you're into that sort of thing): 

eAll Star Comics #8 (DC Comics}. The 
first appearance of Wonder Woman has been 
among those mostrequested, according to our 
recent poll of GA retailers. WW’s current pop- 
ularity probably isn’t the main factor causing 
GA collectors to add this one to their want lists, 
but it probably doesn’t hurt, either. The main 
catalyst for interest in this book is simply its impor- 
tance in comic history and supreme rarity. 

Batman #1 (DC Comics). Retailer Keith 
Contarino of Atlanta, Ga. sold a copy in Very 
Good condition for $10,000. This #1 is 
always popular with big-buck-book collectors 
that have the bankroll to afford it, and this 
summer’s Batman movie is sure fo wake up 
even more interest among Golden Age fans. 

¢ The Flash, first series (DC Comics). 
All issues are selling well, especially those 
with Hawkman covers, issue #104 (the final 
Golden Age one), and, of course, issue #1 
when a copy turns up. Steve Fishler of 
Metropolis Comics in New York City just sold 
a copy of #104 in Fine condition for $1,300. 

*Captain America Comics (Timely 
Comics). Low supply, very high demand. Con- 
dition isn’t important to collectors of these GA 
jewels. The entire 78-issue run is selling well, 
according to retailers who deal in GA books. 

Well, we're on the marketwatchin’ road till 
next month; see you then, and as usual, best of 
luck with meeting your collecting challenges! tx 


Jon Warren and Marc Wilkofsky are both 
proud to be Country music fans. Wanna make 
something of it, bub? 


Dear Marc, 
In Wizard #42, you asked what the heck a “NORF” is. Have you never watched Animani- 
acs before?! NORF is Pinky’s favorite expression. So is “ZOT.” Get with the times, Wilkofsky. 
Adam Kemptar 
North Platte, NE 
Oy! Can’t believe | missed that one—I am an Animaniacs fan; | guess | just never focussed on 
the Pinky and the Brain segments. My fave characters are Yakko and Slappy the squirrel, and 
I'm eagerly awaiting DC’s ongoing comic series, but! suppose I’m more into another popular 
program, where I’ve learned words like “intubate,” “stat,” and “tox screen.” What? You don’t 


~ watch TV’s hottest new show, ER? Get with the times, Kemptar! 


Dear Market Watchers, 

I found a half-burnt copy of Justice League of America #23. It was on a seat at a bus stop 
right next to my local comic store. The lower right-hand quarter of the book is almost com- 
pletely charred and black, but the rest of the book is in pretty OK condition. I was wondering 
if this book is still worth anything, especially since it's the first story with the Queen Bee, 
who is sort of like a Bad Girl, and it’s one of those Silver Age books. Thanks for all your help. 

Benjamin Reade 

Springfield, IL 

The easy answer here is two or three dollars, which is what such a less-than-Poor-minus book 

would bring you. The true mystery surrounds the actual book itself; the best | could come up with 

is that this dismal book is the remnant of a collector's house fire, which the victim friedto pawn 
off at your store. Hope you find the luck that guy couldn’t! 


Dear Market Watchers, 
I have a few questions and comments. 
1) [have a copy of Chaos Effect: Omega with a gold cover. What is this very spiffy comic worth? 
2) Hey! You! Jonathan Reth! I know you’re reading this! If you say “NORF!” one more 
time, I’ll rip out your intestines with a pitchfork! (Just kidding, NORF!) 
3) How many licks does it take to get to the Tootsie Roll center of a Tootsie Pop? 
Albert Watkins 
Lorain, OH 
The answer to your serious question is a very spiffy $15, in that ol’ impressive Near Mint condi- 
tion. As for the lick count, | think it’s 107, but you should ask Jim McLauchlin, care of our Magic 
Words department—he’d love to answer this question, as he’s been doing for a year now. 


Dear Market Watchers, 
Thave a question regarding the X-books. After the “After Xavier” story is over, are the X- 
books going to pick up right where they left off, or will there be four numbers missing? 
Also, thank you for finally listing the price for Gen” #1/2. And a NORF is a word used by 
the goofy mouse character on Animaniacs. It’s also known as a “brain fart,” which happens 
when you're talking about something, and you lose your train of thought and your speech 
comes to an abrupt halt. 
Mike Clement 
Ringgold, CA 
Yeah, uh huh, sure. Well, Mike, it looks like the X-books will most definitely be...NORF! Strange. 
Anyway, isn’t Ringgold Ralph Dibny’s drink of choice? No, that’s gingold. Wonder what's hap- 
pening with Elongated Man these days. Now, where was I? Oh, yeah—the X-books are contin- 
uing the pre-timeflip numbering, like Uncanny X-Men #322, etc., which should please collectors. 
Got sidetracked there for a minute, | guess. 


That's about it, fools! By the way, one of the above letters is actually an April Fool's joke from 
me to y'all. Try to figure out which one it is (I'll tell ya next month), send in your own letters, 
and I’ll see ya in 30! 


-Mare Wilkofsky 
Emotional about Aunt May 


Hey, Market Watchers! Send your letters to: 


MARKET WATCHERS 

c/o Wizard Press 

151 Wells Ave. 

Congers, NY 10920-2064 
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"x"Or 1O 
Twisted Sister 


T une@@s 


10. You Can’t Stop Rock ‘n’ Roll 

9. Bad Boys (of Rock ‘n’ Roll) 

8. You're Not Alone (Suzette’s Song) 
7. The Kids are Back 

6. Love is for Suckers 

5. Like a Knife in the Back 

4. Burn in Hell 

3. The Price 

2. Run for your Life 

1.1 Am (I’m Me) 


"xr"O}Fe 10 
Least Favorite 
Muppets 


10. Miss Piggy 

9. Scooter’s uncle who owns the theater 
8. Janice—like fer sure 

7. The Fonz 


6. Any of those hig Muppets with guys in ‘em 


5. Miss Piggy (again) 
4. Sam the Eagle 
3. Nanny or any Muppet Baby 
2. Robin 
_ 1. Scooter 


SCOOCHHSSHOHOHHSHSHSHSSHOHHSSHHHSHSHHSHSHSHHSHSHSHSHSHHHSHHSHHHOHHSHHHSHHOHSHHSHHSHSHHHHHHSHSHHHHHHHSHSHHFHHHESHHHHHHHHHOHOHOs 


Here’s some stuff we got from 
Diamond Comic Distributors Inc. 


201. Elven #2 (Malibu) 

202. Mortal Kombat: Battlewave #2 (Malibu) 
203. Shadowman #38 (Acclaim) 

204. Outsiders #18 (DC) 

205. Fate #7 (DC 

206. X #13 (Dark Horse) 

207. Bar Sinister #2 (Acclaim) 

208. Nexus: Wages of Sin #1 (Dark Horse) 

209. Fantastic Four Collector's Preview #1 (Marvel) 
210. Judge Dredd: Legends of the Law #6 (DC) 
211. Kabuki: Circle of Blood #2 (Caliber) 

212. Nocturnals #3 (Malibu) 

213. Satanika #3 (Verotik) 

214. Blood Pack #3 (DC) 

215. Midnight Sons Unlimited #9 (Marvel) 

216. Deathstroke #47 (DC) 

217. Ghost in the Shell #2 (Dark Horse) 

218. The Night Man #18 (Malibu) 

219. The Psyba-Rats #2 (DC) 

220. Marvel: Portraits of a Universe #3 (Marvel) 
221. Blaze #10 (Marvel) 

222. Amazing Spider-Man Collection #1 (Marvel) 
223. Strangers #22 (Malibu) 

224. Animal Man #83 (DQ 

225. Elfquest: Hidden Years #21 (Warp) 

226. Penthouse Men's Adv. Comix #1 (Penthouse) 
227. Firearm #18 (Malibu) 

228. Double Impact #1 (High Impact) 

229. Starslayer: The Director's Cut #3 (Acclaim) 
230. Agents of Law #1 (Dark Horse) 

231. Starslayer: The Director's Cut #4 (Acclaim) 
232. Mobfire #6 (DC) 

233. Nexus: Out of the Vortex #2 (Dark Horse) 
234. Hate #18 (Fantagraphics) 

235. Tank Girl Movie Adaptation (DC) 

236. Skeleton Warriors #2 (Marvel) 

237. Archangels the Saga #1 (Eternal) 

238. Elfquest: Shards #8 (Warp) 

239. Black Orchid #21 (DC) 

240. Hardcase #21 (Malibu) 

241. Blade: The Vampire Hunter #11 (Marvel) 
242. Ranma 1/2 Part IV #3 (Viz) 

243. Indiana Jones & the Iron Phoenix #4 (D. Horse) 
244. Gargoyles #4 (Marvel) 

245. Elfquest: New Blood #27 (Warp) 

246. Domu: A Child's Dreams #1 (Dark Horse) 
247. Elfquest: Blood of Ten Chiefs #16 (Warp) 
248. Oh My Goddess! Part 2 #2 (Dark Horse) 
249. The Man Called A-X #4 (Malibu) 

250. Jink #5 (Warp) 


(CE=Collector’s Edition) 


251. Cerebus #192 (Aardvark-Vanaheim) 

252. Icon #25 (DC) 

253. Freex #18 (Malibu) 

254. The Demon #58 (DC) 

255. My Name is Holocaust #1 (DC) 

256. Star Blazers #0 (Argo) 

257. The Restaurant at the End of the Universe #3 (DC) 
258. Battletech: Fallout #4 (Malibu) 

259. Uncle Scrooge #292 (Hamilton) 

260. Rebels #5 (Warp) 

261. Sabretooth Classic #13 (Marvel) 

262. Aladdin #8 (Marvel) 

263. Beauty and the Beast (Marvel) 

264. Mortal Kombat: Rayden/Kano #1 CE (Malibu) 
265. Original Turok, Son of Stone #4 (Acclaim) 
266. Marvel Spotlight on Silver Surfer #1 (Marvel) 
267. Blood Syndicate #26 (DC) 

268. Eightball #15 (Fantagraphics) 

269. Mortal Kombat: Rayden/Kano #1 (Malibu) 
270. The Little Mermaid #9 (Marvel) 

271. Mandrake #2 (Marvel) 

272. The Frankenstein-Dracula War #2 (Topps) 
273. Hardware #27 (DC) 

274. The Lion King Movie Adaptation (Marvel) 
275. Marvel Spotlight on Silver Surfer #2 (Marvel) 
276. Battle Angel Alita Part IV #4 (Viz) 

277. Marvel Spotlight on Silver Surfer #3 (Marvel) 
278. Marvel Spotlight on Silver Surfer #4 (Marvel) 
279. Dark Horse Presents #95 (Dark Horse) 

280. James Bond 007: Quasimodo Gambit #3 (D. H.) 
281. Looney Tunes #14 (DC) 

282. Vamperotica #4 (Brainstorm) 

283. Siray Bullets #1 (El Capitan) 

284. Alice Cooper: The Last Temptation #3 (Marvel) 
285. Original Magnus Robot Fighter #3 (Acclaim) 
286. Strangers in Paradise #4 (Abstract Studio) 
287. Doom 2099 A.D. #29 CE (Marvel) 

288. Original Dr. Solar Man of the Atom (Acclaim) 
289. Bloodchilde #3 (Millennium) 

290. Guntire #12 (DC) 

291. Marvel Action Hour Featuring the F.F.#7 (Marvel) 
292. Donald Duck Adventures #32 (Hamilton) 
293. Duckman #5 (Topps) 

294. Self-Loathing Comics #1 (Fantagraphics) 
295. Colors in Black #1 (Dark Horse) 

296. Neil Gaiman's Wheel of Worlds #0 CE (Tekno) 
297. Star Wars: Dark Empire #4 (Dark Horse) 
298. Marvel Action Hour Featuring Iron Man #7 (Marvel) 
299. Walt Disney's Comics & Stories #597 (Hamilton) 
300. Manga Vizion Vol. |#1 (Viz) 
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To help connect you with the biggest and best comic book shows and conventions in your area, Wizard is still printing all 
the stuff we used to print in this department. But we've added extra space so you can find out in advance about admission 
discounts, creator appearances, and other superneat stuff! 

These listings are as accurate as we can get ‘em, but Wizard always recommends phoning ahead before you attend 
an event—show information sometimes changes after we go to press. With that in mind, it’s time for all you comic-hun- 
gry hordes to go conventioneering! 


ARIZONA 


APRIL 23, TEMPE 

Phoenix Con II, Arizona’s only major comic book con- 
vention, at Rockin Rodeo Entertainment Facility, Priest 
Rd. & Elliot Rd., 150 tables @ $75-$100 per table, 
$6 admission, 10am-Spm. Artist signing: Todd McFar- 
lane (Spawn, Violator), Greg Capullo (Spawn, Violator, 
Angela), Al Simmons (a.k.a. Spawn) in the new Spawn 
costume, the Spawnmobile, and Angela live in cos- 
tume. Brian Pulido, Steven Hughes (Lady Death, from 
Chaos! Comics), Marat Mychaels (Battlestone, Knight- 
mare), Brian Denham (Violator/Badrock), Mike May- 
hew (Zorro, Lady Rawhide). This convention will include 
comics, gaming, major toy and card distributors, and 
manufacturer displays. Contact: For info on tables, 
call Wayne @ 602-926-4851 or 1-800-467-2244: for 
advance tickets in AZ, visit your local comic book 
retailer, or call Dillards Box Office @ 602-678-2222. 
Don’t miss Todd McFarlane at Phoenix Con II! 


ARKANSAS 


APRIL 22, JONESBORO 
Comic Book & Non-Sports Show, Park Inn, 1421 
South Caraway, 25 8-foot tables @ $40 each, $2 
admission, 10am-Spm. Contact: Cecil Johnson of 
The Comic Line @ 501-794-3394. 


CALIFORNIA 


APRIL 9, SAN JOSE 
San Jose Sports Card & Comic Book Show, LeBaron 
Hotel, 1350 North First St., 35 tables @ $50 each, 
$2 admission, 10am-4pm. Contact: Al Jang or 
Damon Jang @ 415-386-9036. 


APRIL 9 AND 23, SAN DIEGO 
San Diego State University Twice-Monthly Comic, 
Sportscard, Toys, Pins, & Memorabilia show, Aztec Cen- 
ter Montezuma Hall (8E to College Ave. exit, go south 
on College Ave.) 100 tables @ $50 each, $2 admission 
(children under 8 free), 10am-Spm both days. Silent auc- 
tion (to be bid upon by the public). Guest: To be 
announced, raffles held hourly, grand prize drawing 
held each afternoon. Contact: Julia @ 714-768-3575, 


APRIL 29, SAN MATEO 
San Mateo Sports Card & Comic Book Show, Dinfey 
Hotel, 1770 S. Amphlett Blvd. (Hwy. 92 @ Hwy. 101), 
35 tables @ $50 each, $2 admission, 10am-4pm. 
Contact: Al Jang or Damon Jang @ 415-386-9036. 


APRIL 30, SAN FRANCISCO 
San Francisco Sports Card & Comic Book Show, Cathe- 
dral Hill Hotel, 1101 Van Ness Avenue @ Geary Blvd., 
50 tables @ $50 each, $2 admission, 10am-4pm. Con- 
tact: Al Jang or Damon Jang @ 415-386-9036. 


DELAWARE 


APRIL 23, NEWARK 
Small Wonder! Con, Best Western Newark, |-95 Exit 
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3 (Dover), next to University Plaza, 30-plus tables 
@ $50 each ($40 in advance), $3 admission, 10am- 
4pm. Items include: comics, sports & non-sports 
cards, videos, and toys. Guest: to be announced; call 
for the latest information. Contact: Joe Hummel @ 
302-456-3055. 


MARCH 31-APRIL 2, APRIL 7-9, 14-16, 
21-23, 28-30, DULUTH/ATLANTA 
PT Shows, Inc., Outlets Limited Mall at I-85 Pleas- 
ant Hill Rd., 32 tables @ $80 each, free admission, 
Friday 10am-9pm, Saturday 10am-7pm, Sunday 
12 noon-6pm. Contact: David Bradford or Charles 
Dozetos @ (local) 404-495-7671 or 800-251-5150. 


APRIL 7-9, INDIANAPOLIS 
Indy-Monthly Comic Show, Eastgate Mall, 7150 E. 
Washington St., 35-plus 8-foot tables @ $60 each 
or 2 for $95, free admission, mall hours (Friday- 
Saturday: 10am-9pm; Sunday: Noon-Spm). Con- 
tact: Rick Garcia of Hoosier Sportscards @ 
317-357-9999, 


KENTUCKY 


APRIL 23, ASHLAND 
River Cities Comic Con, Elk’s Hall, 900 Carter Avenue 
(9th & Carter), Downtown Ashland, 30 tables @ 
$40 each, $2 admission (children 6 & under free), 
10am-4pm. Contact: Jeff Harper @ 216-499-6056. 


LOUISIANA 


MAY 13, SHREVEPORT 
Com-X-| Comic & Non-Sports Show, Ramada 
Inn, 5116 Monkhouse Drive, I-20 & Monkhouse 
Drive, 35 8-foot tables @ $50 each, $2 admis- 
sion, 10am-5pm. Contact: Cecil Johnson of The 
Comic Line @ 501-794-3394. 


MARYLAND 


TUESDAY, MAY 9, BALTIMORE 
North Point Plaza Flea Market Comic Book & Col- 
lectibles Show, 2401 North Point Blvd., 45 tables 
@ $20 each, free admission, 5pm-10pm, items 
include comic books, non-sportscards, videos, and 
toys. Contact: Brian Miller @ 410-285-4504 or 410- 
668-6071. 


MASSACHUSETTS 


SUNDAY, APRIL 30, ROCKLAND 
Monthly Comic and Non-Sport Card Show pre- 
sented by BIG CAT Productions. Ramada Inn, Exit 
14 (Route 228) off of Route 3, 35 tables @ $50 


each (2 for $75), $2 admission (children under 6 
free), 11am-4pm. Magic cards, toys, original art, 
POGs, and thousands of low-priced comics. Free 
credit raffles, newsletter, and gifts. Contact: Larry 
Harrison @ 617-596-3336. 


SUNDAY, APRIL 9, NATICK 

BIG CAT Productions Monthly Comic and Non- 
Sport Card Show, Holiday Inn Crowne Plaza, Route 
9E off of Route 30, 35 tables @ $50 each (2 for 
$75), $2 admission (children under 6 free), 11am- 
4pm. Magic cards, toys, original art, POGs, and 
thousands of low-priced comics. Free credit raffles, 
newsletter, and gifts. Contact: Larry Harrison @ 
617-596-3336. 


APRIL 23, WOBURN 
BIG CAT Productions Monthly Comic & Non-Sport 
Card Show. Ramada Hotel (Exit 35 [Rt. 38] off Route 
128), 35 tables @ $50 each (2 for $75), $2 admis- 
sion (children under 6 free), 11am-4pm. Magic 
cards, toys, original art, POGs, and thousands of 
low-priced comics. Free credit raffles, newsletter, 
and gifts. Contact: Larry Harrison @ 617-596-3336. 


APRIL 1, NASHUA 
Artist Paul Ryan of Marvel’s Fantastic Four will 
appear at the BIG CAT Productions Monthly Comic 
and Non-Sport Card Show, Holiday Inn, Exit 4 off 
Route 3, 35 tables @ $50 each (2 for $75), $2 admis- 
sion (children under 6 free), 11am-4pm. Magic 
cards, toys, original art, POGs, and thousands of 
low-priced comics. Free credit raffles, newsletter, 
and gifts. Contact: Larry Harrison @ 617-596-3336. 


NEW JERSEY 


APRIL 8, SECAUCUS 
Toys, Comics, and Non-Sportscards Show, Holiday 
Inn, 300 Plaza Drive, 100-plus tables @ $49 each, 
$4 admission, 9:30am-4pm. Contact: Joe Biasco @ 
201-863-8720 or Ken Laurence @ 201-385-1557. 


APRIL 15, WOODBRIDGE 

Comic Book Marketplace, The Sheraton Hotel, 515 
Route 1 South, across from the Woodbridge Mall, 
40 tables @ $55 each, $3 admission, 10am-4pm. 
Guests: Howard Simpson (Turok, Timewalker, and 
Showcase), and Doug Baron (Sugar Ray Finhead). 
Plus a $100 show cash giveaway! Contact: Ron Jor- 
dan @ 908-828-5955. 


APRIL 30, FREEHOLD 
Comic Book Marketplace, The Freehold Gardens 
Hotel, on Rt. 537 West (West Main St.) off Rt. 9 or 
Rt. 33, 50 tables @ $55 each, $3 admission, 10am- 
4pm. Guests: Howard Bender (Spider-Man Maga- 
zine), Jack C. Harris (Castle of the Bat, Power 
Rangers), Dave Hunt (The Little Mermaid), Tom 
McCraw (Legion of Super-Heroes), Dave Megill (The 
Nailer), Joe Monks (Cry for Dawn, NightCry), Agnes 
Pinaha (Mike Danger), Bob Pinaha (Star Trek), Kurt 


Schaffenberger (Lois Lane, Superman), John Work- 
man (Mr. Hero), and some surprise guests. Plus 
$100 in show cash door prizes. Contact: Ron Jor- 
dan @ 908-828-5955. 


NEW YORK 


APRIL 2, JAMESTOWN 
Jamestown’s 1st All-Comic Book Show, Holiday Inn, 
150 West 4th St., (From PA, take Rt. I-90 North to 
Rt.17, go down Rt. 17 30-45 minutes to Rt. 
60/Jamestown exit, turn right from exit ramp onto Rt. 
60, go downtown to West 4th St., turn right onto the 
street, and you can’t miss the hotel.), 30 tables @ 
$50 each, admission: $2 for adults (children under 15 
$1.00, children under 6 free),10am-Spm. Guests: 
Tony Isabella (creator/writer, DC’s Black Lightning), 
Tom & Mary Bierbaum (Star, Legion of Super-Heroes), 
Chris Eisert (Saint), Rick Arthur (TMN7), Steve Skeates 
(‘70s script writer for Aquaman). Free giveaway for the 
first 50 people with paid admission, drawing for Shi 
#1 and $50.00 in dealers’ cash. Thousands of comics, 
including Silver and Golden Age comics. Contact: Al 
Steffens @ 716-484-9631. 


APRIL 21-23, ALBANY 

Albany King Con ‘95, Howard Johnson Inn, 1375 
Washington Ave. (formerly the Thruway Inn), $5 
one-day admission, $8 for two days, and $10 for 
three days, Fri. 5pm-9pm, Sat. 11am-6pm, Sun. 
11am-5pm. Guests: Bill Anderson (Silver Surfer inker), 
Dick Ayers (Silver Age Marvel artist), Michael Bair 
(Shiartist), Charles Barnett (artist of DC’s Star Trek), 
Scot Eaton (Cosmic Powers artist), Irwin Hasen 
(Golden and Silver Age artist), John Hebert (X-Men 
artist), Elaine Lee (Vamps writer), Jimmy Palmiotti 
(inker, Ash and Ninjak), Jim Salicrup (Associate Pub- 
lisher & Editor-in-Chief of Topps Comics), Len 
Senecal (Editor of Image Comics), Joe Sinnott (Sil- 
ver Age Marvel artist). Contact: Russ Chamberlain 
@ 518-283-5306. 


APRIL 29, 30, DAYTON 

Miami Valley Comic Book & Toy Show, McLin 
Gym, Irvin J. Nutter Center Arena, 100 6-foot 
tables @ $90 or 2 for $160, $3 adult admission, 
$1 children admission (children under 6 free), 
Sat. 10am-5pm, Sun. 10am-4pm. Guests: 
Everette Hartsoe (Razor), Don Rosa (Uncle 
Scrooge), Franchesco (Fusion Force). Contact: 
Kevin Forbes @ 606-272-2914. 


APRIL 30, CANTON 
Canton Comic Con, Sheraton Inn, I-77 at Exit 109 
(Everhard Rd.), 28 tables @ $45 each, $2 admis- 
sion (children 6 & under free), 10am-4pm. Contact: 
Jeff Harper @ 216-499-6056. 


MAY 7, KENT 
Comic Book & Non-Sports Card Show, Kent Holi- 
day Inn (I-76 & Rt. 43). 40 tables: 8-foot tables @ 
$45 each or 6-foot tables @ $40 each, $2 admis- 
sion (children 6 and under free), 10am-4pm. For 
show or dealer information, contact: Steve Weimer 
@ 216-650-4039. 


APRIL 28-30, BEAVERTON 
Beaverton Mall Card/Comic Show #4, Beaverton 
Mall, 3275 S.W. Cedarhills Blvd., 60 tables @ $110 
(3 days—1 table), $200 (3 days—2 tables), $90 
(Sat. & Sun. table), free admission, Fri. 10am-9pm, 
Sat. 10am-7pm, Sun. 11am-6pm. Contact: Dewey 
Tucker of Keeping Score @ 503-526-9655. 


PENNSYLVANIA 


APRIL 2, CHADDS FORD 

Comic Book Marketplace, The Ramada Inn, 1110 
Baltimore Pike, at Rt. 1 & 202, 30 tables @ $55 
each, $3 admission, Mark Waid (The Flash, Impulse, 
and Legion of Super-Heroes), and Joe Monks 
(NightCry, Cry for Dawn, and In Rage). Plus a $100 
show cash giveaway! Contact Ron Jordan @ 908- 
828-5955. 


APRIL 22, PITTSBURGH 
Pittsburgh Comic Convention, Syria Temple 
Mosque, PA Tpke. Exit 5 (left at light), 140 dealer 
spaces @ $75 each, 10am-6pm, $5 admission, 2 
free comic books to the 1st 1,000 attendees. There 
will be artists there to sign those comics, and 100 
door prizes given out during the day. Artists include: 
Harvey Mercadoocasio (Shi, Wiindows, Sonic, Betty), 
Don Simpson (Bizarre Heroes, Megaton Man), Robert 
A. Kraus (Chakan, Thunder Mace, Darklord), Aaron 
Archer (Gumbo), Brian M. Bendis (Star Trek: DS9, 
Goldfish, Flaxen), David Mack (Kabuki), Kevin Rasel 
(Conjured Image, Cry for Dawn, Hellstalker), Roy 
Duncan (Maniac Chainsaw-Wielding Duckbilled Platy- 
pus), Aaron Warner (Adventures of Aaron, Married 
with Children), Wayne A. Wong (Primitives), Max 
Ink (Amoeba Adventures), plus other artists. Con- 
tact: Vaughn Crispin @ 412-539-8821. 


MAY 6, 7, PITTSBURGH 
Collectible Toy Show and Comic Convention, Pitts- 
burgh Expo Mart, Business Rte. 22, PA Tpke. Exit 6, 
in front of Monroeville Mall, 435 tables @ $45 each, 
$4 admission (children under 12 $2 admission), 
10am-4pm both days, $1 off with this Wizard ad. 
Contact: Vaughn Crispin @ 412-539-8821. 


TENNESSEE 


APRIL 15, CHATTANOOGA 
Card, Comic, and Racing Show, Days Inn, I-75 East 
Ridge Exit, 35 tables @ $45 each, $1.50 admission, 
9am-4pm, Contact: Linda or Clay Pogue @ 615-962- 
2354 days, 615-469-7227 nights. 


MAY 13, CHATTANOOGA 
Card, Comic, and Racing Show, Days Inn, I-75 East 
Ridge Exit, 35 tables @ $45 each, $1.50 admission, 
Yam-4pm, Contact: Linda or Clay Pogue @ 615- 
962-2354 days, 615-469-7227 nights. 


TEXAS 


APRIL 2, AUSTIN 
Card, Comic, and POG Convention, Embassy Suites 
Hotel, 5901 North I-H35, 35 tables @ $55 each, 
$1.50 admission, 10am-Spm. Door prize drawings 
every 30 minutes for comics and cards. Free pack 
of comic cards with this ad and paid admission. 
Contact: Mark Hlavinka @ 713-293-8676. 


APRIL 5, 12, 19, & 26 (WED. NIGHTS), 
HOUSTON 

Card, Comic and POG Convention, Holiday Inn, |- 
10 & Silber, 7611 Katy Frwy., Exit Silber, 15 tables 
@ $25 each, free admission, 6pm-10pm. Free 
admission every Wednesday night. Come out and 
buy, sell, and trade. Contact: Mark Hlavinka @ 
713-293-8676. 


APRIL 8, 9, HOUSTON 
Card, Comic and POG Convention, Holiday Inn, |- 
10 and Silber, 7611 Katy Frwy., Exit Silber, 50 tables 
@ $125 each, $2 admission, 9:30am-4pm. Door 
prize drawings every 30 minutes for comics and 
cards. Free pack of comic cards with this ad and paid 
admission. Contact: Mark Hlavinka @ 713-293-8676. 


APRIL 15, HOUSTON 

Card, Comic and POG Convention, Holiday Inn 
Hobby Airport, 9100 Gulf Frwy. exit College Air- 
port, 40 tables @ $65, $2 admission, 9:30am-4pm. 
Door prize drawings every 30 minutes for cards 
and comics. Free pack of comic cards with this ad 
and paid admission. Contact: Mark Hlavinka @ 
713-293-8676. 


APRIL 15, SAN ANTONIO 
Card, Comic and POG Convention, Embassy Suites 
Hotel, I-10 410W behind Malibu, 35 tables @ $55 
each, $1 admission, 9:30am-4pm. Door prize draw- 
ings every 30 minutes for cards and comics. Free 
pack of comic cards with this ad and paid admis- 
sion. Contact: Mark Hlavinka @ 713-293-8676. 


APRIL 23, HOUSTON 

Card, Comic and POG Convention, Marriott 
Westside, 13210 Katy Frwy. exit Eldridge, 40 
tables @ $65 each, $2 admission, 10am-5pm. 
Door prize drawings every 30 minutes for cards 
and comics. Free pack of comic cards with this 
ad and paid admission. Contact: Mark Hlavinka 
@ 713-293-8676. 


APRIL 23, SAN ANTONIO 
Card, Comic and POG Convention, Wyndham Hotel 
(|-10 & Wurzbach), 40 tables @ $55 each, $1 admis- 
sion, 10am-5pm. Door prize drawings every 30 
minutes for comics and cards. Free pack of comic 
cards with this ad and paid admission. Contact: 
Mark Hlavinka @ 713-293-8676. 


APRIL 29, 30, HOUSTON 

Card, Comic and POG Convention, Holiday Inn, 
1-10 & Silber, 7611 Katy Frwy. Exit Silber, 50 
tables @ $125 each, $2 admission, 10am-S5pm. 
Door prize drawings every 30 minutes for cards 
and comics. Free pack of comic cards with this ad 
and paid admission. Contact: Mark Hlavinka @ 
713-293-8676. 


APRIL 30, HOUSTON 

Houston Comic Book and Action Figure Show, Har- 
vey Hotel, 2712 Southwest Frwy. at Kirby, 85 dealer 
tables @ $50 each until April 1st ($70 after April 
1st), $3 admission (children 10 and under $1), 
10am-5pm, Magic: the Gathering and POGs, X- 
Men Sega Tournament, Action Figure & Model- 
Building Contest, Star Wars and G.I. Joe Contests. 
Major comic guest to be announced. Major comic 
book and collectibles auction at 1pm. Superhero 
cartoons and video games all day. Largest selection 
of Star Wars and Star Trek collectibles in the South! 
Free comics or gift with this ad or a photocopy 
(one per person)! For show or dealer information 
call 713-667-TOYS. 


VIRGINIA 


APRIL 9, TYSONS CORNER 
Comic Book and Trading Card Show, Ramada 
Hotel, 7801 Leesbury Pike, 80 tables @ $65 each, 
$2 admission, 10am-4pm. Contact: Jeff Rocen 
@ 703-503-5834. 


MAY 6, 7, VIRGINIA BEACH 
Collector’s Mart, Pembroke Mall, 4568 Virginia 
Beach Blvd., 100 tables @ $110 to $130, free admis- 
sion, Sat. 10am-9pm, Sun. 12:30-5:30 pm. Contact: 
Larry Webster @ 804-486-5870. the 


rs 


If you'd like fo use Wizard's magic to 


help advertise your comic hook event, 
call Karen Evora at (914) 268-3907. 
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Wizard 


* WE SUCK. 

As readers of last month’s Bullpen know, the vivacious Wizard: T.6.1.C. 
staff challenged the rookie staff of our new sister publication InQuest to 
a game of miniature golf (hoping to score an easy win to make-up for 
our humiliating obliteration at the hands of our other sister book, Col- 
lector’s Sportslook, in bowling last year). So Wizard Editor-in-Chief Pat 
McCallum, Editor Brian Cunningham, Contributing Editor Marc Wilkof- 
sky, and Copy Editor Andrew Kardon took the field of battle and faced 
off against InQuest Editor Mike Searle, Art Director Robin Ramos, Con- 
tributing Editor Matthew Milliken, and Copy Editor Mike Fasolo. The 
results? They handed us our asses 131-146. Highlights of the game 
include Marc falling into the stream, Matt notching an impressive 21 
strokes at the final hole, and all the Wizard staffers blaming each other 
for the loss. And as was agreed, the losers (read: us) have to treat them 
to a Mexican feast. ;Qué ldstima! A rematch will be scheduled as soon 
as we find something we know we can beat ‘em at. 


Managing Editor, Wizard: The Guide To Comics 


What is it you do at Wizard? 
Air traffic control. My job is to deal with all the freelancers — 
assigning, coordinating, and trafficking editorial material 
through the maze we call Wizard, | make sure everything goes 


through the right stages, and gets done in one month. Smashing Pumpkins. 
You favorite sections in Wizard? 
Cut & Print, Casting Call, and Wizard News. The Beatles’ White Album. 
What is your main goal in improving Wizard? Who would play you in a movie? 
I'd like to broaden its horizons; make it more entertain- That's tough: either James Woods or Bart Sears. 
Actress with whom you'd like tm star in a file 


but it’s now expanded into films, TV, and other media, and : 
we should expand along with it. 

What would i 
How the Hell Did | Get Here? 

What qualities do you most admire in journalists? 
Creativity. | like people who can make me see a subject or 
person in a new light, with a new slant or angle | never con- 
sidered before. 

Favorite TV show? 

ESPN Sports Center and NFL Prime Time. There's nothing bet- 


comic? 


What 


- 
; 
: 
2 
; 
; 
ment-related. The comic book medium was niche-oriented, 2 
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5 
Py 


ter than Chris Berman's “rumbling, stumbling, and fumbling.” 


My interest is wide-ranging; | used to be into rap and dance 
music, but lately, I'm on an alternative kick, like Nirvana and 


Tia Carrere, and she would have to fall madly in\love with ma 


| grew up on Marvels. | was a big Spi 
buff because he not only fought crime, but cracked jokes 
while he did it. The wise-ass part of me related fo 
What are/were your nicknames? 


Joe Yan, Scro, Freddy Krueger, and Super Joe, e 


The whole indestructible thing would be pretty g 
wouldn't have to wear a seat belt when driving. 


Bul Pen 


4 D-DAY! 

Beloved Wizard Marketing Associate Dan Reilly is set fo tie the knot on March 
10, and in a final salute to his machoness before he becomes a married wuss, 
we threw the big lug a bachelor party. As often times happens at shindigs like 
this, some...interesting stuff happened, so we're gonna have to censor a little 
bit of it. Anyway, here's the lowdown; the chosen many a 


sia where we promptly got tanked : but then 
the swing broke. A little later, Kitty s| en iT 
Jell-O Jigglers. Then, just as aes iB was looking for 


the keys to the cuffs, 
donkey got a really weird look on his face, perke 


“TD 
best Sncieg 


Res aU verevts be 


aoe of bacon. Then the. 


en the squad 
“Go-Go Power Rangers_! SEPeetercatreesacuy perso ; 
that's when ‘SeiaeanOGne Belper asked if he could leave and 
could help him fix his pants. 


you want, and why? 


(V COLLECTOR'S SPORTSLOOK #18 (7 INQUEST #1 


Top 10 Things that'd be Different ifthe 0). 


_ trial was in a Superhero Universe: 


10. the Watcher would show up, note that he is forbidden to 


interfere in the affairs of humans, and then do stuff anyway. 
9. Televised hearings would begin: “Stan Lee presents...” 


8. “0,1 smash puny humans! Why puny humans not leave 0. clone?” 
7. Ron Goldman's kung fu brother screams, “You killed my brother! 
Now | must slake my thirst on the sweetest nectar of all—REVENGE!” 


6. 0). would have a cape, 


5. Legion of Doom busts 0.). out seconds before verdict revealed. 
4, Lois of dramatic, upward-looking Gil Kane shots of Judge Ito. 


3. The bloody powergove. = 
2. The Punisher would have alrendy killed 0). 
1. Suddenly, the entire courtroom appears in a Shiar warship! 


Wizard: The Guide To Comics volume one, forty-five (45), Mayl 1995. 
Please direct all inquiries concerning editorial information to Wizard Editorial Dept., 151 Wells 


Once again, folks, it’s time to hop on the Collector's 
Sporislook Express. This month, Michael Jordan 
is driving the train, leading a whole section on 
minor league baseball. We've even brought a fea- 
ture on Japanese baseball along for the ride. If 
you're still riding the hoop season, we butted heads 
to come up with the Sportslook Over /Under- 
rated Team. And once again, we haven't skimped 
on the contests. Look for the second part of the 
Playoff “Unsung Heroes” contest, as well as a 
chance to win your very own Talking Frame. This 
train only makes one stop, so buy your ticket and 
take a ride with us in May! $3.95 


In April, the same creative team that brings you Wiz- 
ard debuts a new monthly magazine devoted to col- 
lectible card games! Every issue of InQuest will be 
filled with the same stuff that makes Wizard so spiffy. 
Take this first issue here: an interview with Magic: The 


Gathering artist and Wizards of the Coast Production 


Manager Tom Wanerstrand, the real-life history of 
vampires, a free-for-all chaos game including Magic, 
Spellfire, Uno, and more. Plus, deck-building tips, 
industry news updates, anda chance to win an entire 
set of Magic cards! We've also got the most accurate 
and price guide/card power listings on the planet. So 
don’t make us kick your ass, buy it. It’s only $3.50 
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ion by david Prager 


The Winds of War on. 


‘m somewhat hesitant to discuss topics 

that aren’t fun and lively, but right now 

things are going on behind closed doors 

that will affect everyone in the comic 

book business. How that will trickle down 
to you, the readers, remains to be seen. But 
you should be aware of what's happening, 
because it will affect your retailer. And it 
will affect me. 

In the latter days of 1994, Marvel Comics 
acquired a comic book distribution company 
called Heroes World, based out of New Jer- 
sey. Now, the two main distributors, Diamond 
Distributors and Capital City Distribution, as 
well as many comic book publishers, are wor- 
ried that Marvel will distribute their comics 
exclusively through Heroes World. If that hap- 
pens, the distributors will lose a large part of 
their income, since they will no longer dis- 
tribute the comics from the largest publisher 
in America; the publishers might also be forced 
to go exclusive through another distributor. 

As of this writing, though, the official word 
from Marvel is that their dealings with the 
other distributors will remain status quo and 
that it is buying Heroes World to assess the 
marketplace in order to see what it can do. 
Given that Marvel is a publicly-owned cor- 
poration, it has to maintain a certain stock 
price to please the stockholders. If this price 
dips or stays the same, the stockholders get 
a little worried, and the corporation must do 
something to raise the stock price. Marvel’s 
stock price, for anyone who's interested, has 
been the same for about a year now. 

One of the easiest ways to get a stock 
price up is to maximize the company’s pro 
its. Maximizing profits is what Marvel Comics 
is all about right now. No matter how it win- 
dow-dresses it or candy-coats it, Marvel’s in 
to maximize every single penny they get. 
Marvel is raising the prices of its books, it's 
canceling a lot of titles so it can relaunch 


with a pricey #1 issue, it’s laying off employ- 
ees, putting out more crossovers so the fans 
must buy more books, having more cover 
enhancements to raise prices, more double- 
sized issues, etc. 

And all of these things have nothing to 
do with what readers really want. Never in 
my three years in the business as a publisher 
has somebody come up fo me asking, “Can 
you please raise the price of your comic 
book?” If | went up to some fans and asked 
if they wanted Spawn for $1.95 or $1.50, | 
guarantee they'd take the $1.50 one. Marvel 
can say it is upgrading the paper for improved 
quality, but it’s really just keeping pace with 
what my fellow co-founders at Image Comics 
started. If quality was an issue, Marvel could 
have upgraded its comics 10 years ago. 

Heroes World is another extension of Mar- 
vel maximizing its profits. There will come a 
day—whether Marvel says so or not—that it 
will distribute its comics exclusively through 
Heroes World. If you're a Marvel accountant 
that knows nothing about the market, and you 
notice that distributors are making lots of bucks 
off of your comics and you as a company own 
a distributorship, then you could save that 
much in the future by distributing your own 
books. The direction Marvel is heading in has 
nothing to do with putting out better products, 
it’s to make more cash. The fact that Marvel’s 
doing it when sales are lagging—as every 
publisher's are—comes as no surprise. When 
everything's going great, it’s not a time to 
react—you only do so when thing's are not 
going great. Times of panic aren't times to 
make big decisions, yet that's what many com- 
panies do. Marvel is one of ‘em. So when 
things are down, a lot of pressure is placed on 
the businessmen in Marvel by the stockholders 
because, naturally, if things don’t turn around, 
those key businessmen will be fired. 

So when Marvel eventually goes exclu- 


sive, at that point it will force the other pub- 
lishers to A) go exclusive with another dis- 
tributor (or buy their own), or B) come up with 
another way to survive. 

Now, can the other distributors survive 
this? The answer is no. Within a year or two, 
the distributors will go out of business, some 
of the small press publishers will be wiped 
out, and you're going to have one faction 
fighting against another. Marvel will tell retail- 
ers, “For a bigger discount on our books, put 
up Marvel posters in your store instead of 
other publishers.” And the other distributor 
that's still standing, will want their clients’ 
posters up. This will put a pull-and-tug on the 
retailer which isn’t really fair. 

What Marvel is intending to do will com- 
pletely. change all the rules on how comics 
get from point A to point B. It will become a 
survival-of-the-fittest situation for both pub- 
lishers and retailers. It will become a war. 

| think Marvel is making a big mistake. 
Seeing as how it holds 35 percent of the mar- 
ket, it's going up against the rest of the 65 per- 
cent. Given those two numbers, if Marvel 
thinks it can steamroll people and put the 
small guys out of business, it is underesti- 
mating the resilience of the people that will 
stand against them. Lines will be drawn, and 
it will be an “us-against-them” battle. 

History has proven that any business— 
whether it be computers, toys, or shoes— 
that has gone public and starts to maximize 
profits, loses sight of what it was that got 
them there in the first place and will always 
self-destruct. 

So, I'm tellin’ ya—I don’t care what Mar- 
vel thinks it’s got—the war has begun, and I’m 
gonna be on the side of the winners. 7X 


Todd McFarlane is a co-founder of Image 
Comics, and is the writer and artist 
of Spawn. 


The opinions expressed in this column are not necessarily those of Wizard: The Guide to Comics, its editorial staff, or Image Comics. 
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Here’s looking at.. DEREK D’AVRIL 


by John B. Lacey 


‘know, comics really disappoint me these days,” admits 

artist Derek D’Avril. “They never seem to capture the won- 

derment like the ones companies put out 10 years ago. 
| intend to change that.” 

Brash? You bet. And the 20-year-old D’Avril revels in it. Born in 
New Orleans, La., D’Avril spent his youth traveling the world with his 
family while his father served in the military. Traveling through Ger- 
many, Zimbabwe, and Iceland, among other countries, D’Avril says 
he never stayed in one place long enough to have friends, and took 
solace through comics. “My favorites as a kid were [Marvel Comics’s] 
Team America—y’know, the guys with motorcycles—and G.I. Joe. | 
could relate to the Joes ‘cause | can relate with the whole army thing. 
| can also be considered something of a weapons expert.” 

Inspired by Al Milgrom’s artwork on Marvel’s West Coast 
Avengers title and the nine- 
issue Secret Wars Il mini- 
series during the mid-1980s, 
D’Avril was determined to 
become a comic book artist. 
"Hey, Milgrom may not be 
a Todd McFarlane, but the 
guy's got the basics down,” 
he says. “An’ with Secret 
Wars Il, he got to draw the 
whole freakin’ Marvel Uni- 
verse. Can't beat that.” 
D’Avril’s other influences 
include Frank Frazetta, Tim 
and Greg Hildebrandt, Jim 
Shooter, Marat Mychaels, 
and John Romita Jr. 

His first pro work was 
seen on the covers and inte- 
riors of Creole Comics’s 
1993 five-issue Warr-Mon- 
gerr, which D’Avril believes was “better than a lot of what's out 
there now.” In the wake of that, Marvel scooped him up and gave 
him an assignment for the recently canceled Marvel Comics Pre- 
sents, featuring the X-Factor member Strong Guy. “The book was 
canceled before the. story was printed,” he says. “Too bad—it 
might've saved that book.” 

Currently residing in New Orleans, D‘Avril has set lofty goals 
for himself: “| see myself taking over the art on Spawn in, like, 
two years. | think | can really take that book to the next level. But 
between now and then,” he pauses, “some of the Image guys 
have shown interest in tossing work my way. So has Marvel. Right 
now, I’m weighing my options.” 

And beyond that? “Look, comics are just a steppingstone for 
me. | have, in my mind, a 10-year plan where I'll move on in five 
years and do film work. | figure I'll show the comics industry what 


it could be, and then I'll do what | really want.” 
™ & © Derek D'Avril. Photo by Nibor Somar 
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First comic book read... 


Team America #1. 
Favorite current comic... 
That's a tough one. While there are a lot of good 
books out there, none have impressed me 
enough to be my favorite. 
Favorite work of your own... 
My stuff for Warr-Mongerr was cool, but the inking and 
coloring sucked. 
Person you’d most like to meet... 
There's no one I'm really dying to meet. 
Most embarrassing moment... 
| went skinny-dipping once, and forgot where | left my 
clothes. The adventure of getting back to my room would 
make a good comic. Which gives me an idea... 
Superpower you'd most like to have... 
To make money out of thin air. 
If you had the power of the Beyonder... 
I'd make money out of thin air. 
Favorite munchie at 2 a.m... 
| love pork rinds, especially in hot salsa dip. Gives me pretty 
funky breath, though. 
Favorite pastime or hobby... 
Dancing. Women love guys who can really move on the 
dance floor. 
Costume you wore the last time you went trick-or-treating... 
A Chippendales dancer, last year. 
Last good movie you saw... 
Pulp Fiction. Tarantino finally did a film right. 
Person who would play you in a movie about yourself... 


Wesley Snipes. 

Why do you read Wizard? 
I'll read the issue this sees print in, but | normally don’t pick 
it up. It’s too negative. K 


5 cards featuring 
ddl McFarlane. 

ph tograph cards 
‘featuring the Spawn action 
_ figures from Todd Toys. 
iL oversized ToddChrome™ 
card of Spawn in his new 
costume by Todd McFarlane! 


THE Gonite BOOK = 8 _* by ae Golden 
_OF THE DECADE In April, only from 
‘BECOMES THE CARD WildStorm Productions 
, “ “ee TEAS and Image Comics. 
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